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PMC.  Now  we're  more 
thiaa  just  TV  books; 
we're  tbe  outsource 
solutlou  for  all  your 
advertlslug  sales  needs. 

Save  time  and  grow  ad  revenues  with  PMC 


PMC  has  long  been  the 
leader  in  helping  newspapers 
launch,  print  and  sell 
advertising  in  quality  TV  books. 
Now  we’re  ready  to  meet  your 
needs  for  temporary,  startup 
and  supplementary  sales  forces. 
Our  experienced  staff  of 
newspaper  managers  and  sales 
people  can  help  in  ways  you 
never  thought  possible.  We  can 
assist  with  your  Web  site  sales, 
special  sections  sales  and 
management  training,  using 
custom  programs  designed  for 
the  unique  needs  of  your 
newspaper.  Of  course,  we’re  still 
in  the  TV  book  business.  As  the 
nation’s  oldest  and  largest 
producer  of  complete  TV  book 
packages,  we  can  do  it  better 


I  than  anyone  else.  In  fact,  PMC 
i  has  helped  many  of  our 
j  customers  successfully  cover  the 
1  cost  of  their  TV  books  and  our 


!  PMC  OFFERS  THREE  DISTISCT 

!  LEVELS  OF  TV  BOOK  SERVICE: 

j  _ 

►  O  Full-service  sales 
!  AND  print:  PMC  provides 
!  everything.  The  book  comes  to 
I  you  printed  and  ready  for 
I  insertion  -  and  we  help  you  fill 
I  it  with  ads. 

►  O  Sales  and  Production: 
PMC  helps  generate  and  place 
all  advertising,  designs  the  book, 
and  provides  you  with 
completed  pages  each  week  so 
you  can  print  it  yourself. 


^  O  Sales  only:  For  those  who 
design  and  publish  their  own 
books,  PMC  assists  you  in 
developing  a  strategy  to 
overcome  problems  reaching 
I  your  sales  goals.  Smaller 
newspapers  can  also  join  our 
Smart  TV  program  which  offers 
!  this  ironclad  guarantee:  “Your 
advertising  sales  will  cover  the 
cost  of  all  PMC  consulting  and 
sales  fees.” 

PMC  can  help  bring  in 
national  revenues,  as  well,  with 
ads  from  cable  channels, 
j  syndicators,  networks,  and 
j  other  sources.  We  can  even 
ensure  that  your  sales  strategies 
are  in  line  with  the 
demographics  of  your  market 


through  state-of-the-art  analysis. 
PMC  also  offers  outstanding 
reader-friendly  design,  on-time 
delivery,  and  highly  competitive 
printing  prices. 

PMC  works  with  more  than 
135  newspapers  representing 
16-million  households  across 
the  country.  Start  saving  by 
putting  our  experience  to  work 
for  you.  Call  (713)  780-7055 
today. 


PiUP 

Print  Marketing 

Concepts 


Ven t u  r e s 


LETTERS 


r . 


SPECIAL  REPORT 

E&P  INTERACTIVE  Getting  a  line 

on  those  monster  classifieds . il 

SILENT  IN  SYDNEY  Athletes  won’t 

be  writing  “Dear  Diary”  online  . .  .i3 

KID  STUFF  Newspapers:  Smells  like 
teen  spirit  on  the  Web  . i4 

STDP  THE  PRESSES!  Netting  big 

bucks  in  old  and  new  media . il8 

E&P  NEWS 

JaILHOUSE  rock  Illinois 
editor  strikes  blow  for  free  press  . .  .5 

Marin  County  rumor 
Dean  Singleton  on  the  prowl?  . 5 

Playing  ‘Taps’  l.a.  Times 
slices  14  sections,  170  staffers  . 6 

Super  survey  SNPA  gets  early 
look  at  Readership  Initiative . 7 

Tracking  the  tabs  Litter 
bugs  Toronto  transit  agency  . 8 

Calendar . 8 

DEPARTMENTS 

NEWSPEDPLE  Thomas  Silvestri’s  new 

portfolio  at  Media  General  Inc.  . .  .10 

EDITORIAL  Memo  to  Louis  Freeh: 

Stop  the  masquerade  at  the  FBI  . .  .12 

MARKETINGS.  SALES  Sunday  -rich 

July  heats  up  ad  indices . 15 

SYNDICATES  Major  services  make 

a  good  rate  case . 16 

TECHNOLOGY  Atex  Media  Solutions: 
Changes  at  the  top . 18 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press  . 21 

"30"  Alicia  Mundy  on  the  sexual 
fault  line  in  the  press  corps . 24 

Classified  . After  18 

Cover  illustration  by  Sarajo  Frieden 


ALL  HAIL  EDIFICE  REll 

Loved  your  Sept.  4  pictorial 
on  old  newspaper  buildings 
[“There  Used  to  Be  a  Newspaper 
Here,”  p.  16]. 

I’m  happy  to  say  I  work  for  a  quality 
daily  newspaper.  The  Citizens’  Voiee 
in  Wilkes-Barre,  Pa.  This  strike 
paper  started  in  a  tiny  office  in 
October  1978  near  the  Wilkes-Barre 
Publishing  Co.  on  North  Main  Street 
in  Wilkes-Barre,  then  moved  to  the 
Hotel  Sterling  for  six  years  before 
relocating  to  our  present  home,  the 
former  Boston  Store  warehouse  on 

North  Washington  _ 

Street.  g  > 

Sadly,  the  Sterling 

has  become  a  vacant  ^Prveka, 

eyesore,  but  city  officials  ^  via  e- 
are  mulling  options.  ^  itora  p 

The  Voice  continues  favsimi  k 

to  thrive  in  its  present  orx^  snai, 
location  under  new  ^  ^ 

ownership.  Shamrock 
n  T  10003.  Ple> 

Communications  Inc. 

MATT  ENGEL  titk,OT^an 
STAFF  WRITER 
The  Citizens’  Voice 
Wilkes-Barre,  Pa.  ^ 


FORD'nPIN-OUT 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


COURTLY  CHOKEHOID 

Hats  off  to  Editor  a  Publisher 
and  Nat  Hentoff  for  disclosing 
the  disastrous  Boston  gag  order! 
[“Gagging  in  Boston,”  Sept.  4,  p.  42.] 
Thanks. 

DON  E.  BUTLER 

Seattle 


Re:  Fordstonegate  news  stories. 
It  seems  the  news  media,  as  a 
whole,  are  going  too  easy  on  all 
parties  involved,  especially  the  Ford 
Motor  Co.  [“Print  sets  the  pace  for  tire 
recall  ads,”E£5fP,  Aug.  28,  p.  24]. 

Any  efforts  that  Ford  and  Bridgestone/ 
Firestone  Inc.  are  taking  at  this  time  have 
to  be  viewed  in  the  context  that  Ford  and 
Bridgestone/Firestone  chose  the  stone¬ 
walling  route  until  they  were  forced  into  a 
damage-control  state.  Ford,  in  particular, 
is  trying  to  spin  its  way  out  of  blame. 

It  seems  that  almost  everyone  faults 

_  Bridgestone/Firestone, 

E  R  S  rightfully  so.  How¬ 

ever,  Ford  was  well  aware 
tters.  S  problem  and  chose 

to  tters@  dodge  the  cost  and 

r.com,  ina  pj^  damage  by  hiding 
')  654-5370,  behind  weak  government 
Ito  Letters,  regulations. 

i6r  770  ^ 

’ . '  We,  as  a  society,  need 

Y/yrk  NV  ^ 

’  to  decide  if  weak  govern- 

c  i  ment  regulations  are  an 

qffim-  acceptable  excuse  for 
e-rtmi  protecting  company 

nay  e  ite  profits  and  management 
reasons.  bonuses.  Or  does  our 

society  prefer  to  send  a 
signal  telling  businesses  that  we  expect 
a  higher  standard?  That  we  need  to  send 
a  strong  signal  to  business  that  society 
will  not  accept  that  position  at  the 
expense  of  safety? 

NICK  BAKER 

FOUNDER 

International  Small  Business  Consortium 
Norman,  Okla. 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  from  EDITOR  &  PUBLISHER 


SEPT.  16,  1.950: 
Celebrating  its  centennial  year, 
the  Hew  Bedford  (Mass.)  Stan- 


deposited  with  a  bank,  the  cap¬ 
sule  is  to  be  opened  Sept.  12, 
2050,  or  “as  near  that  date  as 


dard-Times  sponsored  burial  of  a  may  be  practical  and  possible.” 
time  capsule  Sept.  12  on  New 

Bedford  Common.  By  a  testament  The  Houston  Press,  in  an  exclu¬ 


sive  story,  tore  apart  a  police 
protection  racket  and  produced 
the  evidence  that  resulted  in 
indictments  against  the  night 
chief  of  police  and  a  police 
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Investment  Bankers  to 
the  Newspaper  Industry 

^  A  DEDICATED  team  of  newspaper  industry  specialists 
^  A  PROVIDER  of  a  full  range  of  M&A  and  financial  advisory  services 
A  SOURCE  of  private  equity 


Freedom  Communications,  Inc. 

has  purchased  the 

Scottsdale  Tribune  East  Valley  Tribune 
Daily  News-Sun 

daily  newspapers  serving  suburban  Phoenix,  Arizona 
and 

The  Yuma  Daily  Sun 

a  daily  newspaper  serving  Yuma,  Arizona 
along  with  associated  non-daily  publications 

from 

The  Thomson  Corporation 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  represenutive  of 
Freedom  Communications,  Inc. 

August  2000 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher  of 

LA  Weekly  The  Village  Voice  OC  Weekly 
City  Pages  Cleveland  Free  Times  Seattle  Weekly 
to 

Village  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Greer  L.L.C. 

and  other  financial  investors 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  Hartz  Group. 

February  2000 


Robert  J.  Broadwater 

Kevin  M.  Lavalla 

Xiaohong  Chen 

Managing  Director 

Managing  Director 

[  Director 

212-381-8146 

212-381-8137 

212-381-8468 

Mergers  &  Acquisitions  I  Debt  &  Equity  Financings  I  Valuations  I  Recapitalizations  I  Fairness  Opinions  I  Research 


Veronis  Suhler 


350  Park  Avenue  New  York,  NY  10022 
2 1 2-935-4990  2 1 2-38 1  -8 1 687&c- 
MEDIA  MERCHANT  BANK  I  www.veronissuhler.com 


requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  &  Associates’  wholly-owned  broker-dealer  affiliate,  Veronis,  Suhler  &  Associates  LLC. 
Veronis,  Suhler  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 


In  the  wake  of 
longtime  Publisher 
Phyllis  Pfeiffer  bolting 
for  Knight  Ridder’s 
Contra  Costa  News¬ 
papers,  rumors 
abound  that  the 
39,573-circulation 
Marin  Independent 
Journal  may  soon  be 
purchased  by  William 
Dean  Singleton's 
Alameda  Newspaper 
Group. 

Such  an  acquisi¬ 
tion  would  give  Sin¬ 
gleton's  MediaNews 
Group  Inc.,  which 
has  six  dailies  in  the 
San  Francisco  Bay 
Area,  a  daily  north  of 
San  Francisco  while 
heightening  Media- 
News'  profile  in  the 
highly  competitive  re¬ 
gion.  The  afternoon 
Journal  is  a  Gannett 
Co.  Inc.  newspaper 
based  in  affluent 
Novato.  -  JOEL  DAVIS 


a  hearing,  saying  the  shield  law  did  not  apply  since  the 
newspaper  was  not  being  asked  to  divulge  a  confiden¬ 
tial  source.  He  ordered  Bellows  to  be  jailed  until  the 
H^R  produced  the  photos,  but  immediately  granted 
a  stay  as  the  newspaper  appealed  his  ruling. 

Bellows,  44, 
said  she  was  pre¬ 
pared  to  go  to  jail 
at  the  Sept.  8  hear¬ 
ing  before  Hen- 
drian.  She  thinks 
the  ap[)eal  will 
succeed.  And  she 
is  certain  that 
turning  over  the 
photos  would  sour 
potential  sources. 
“The  pall  it  would 

,. ...  „  cast  over  our  abili- 

lows  says  ^  our  job  —  I  don  t  think  we  could 

;urrendering  ever  get  over  it,”  she  said.  In  several  oth- 
H&R’s  er  cases,  papers  recently  have  posted 

t h  nk  photographs  or  notes  on  the  Web  so  au- 

could  ever  thorities  need  not  issue  subpoenas.  Bel- 
over  it.”  lows  rejected  such  a  course,  sajing  it 
amounted  to  compelled  publication.  “It 
is  our  privilege  to  decide  what  to  publish,”  she  said. 

At  the  same  time,  H&R  Publisher  Michael 
Gulledge  has  contended  that  defense  lawyers  need 
to  exhaust  other  sources  before  free-press  protec¬ 
tions  can  be  set  aside.  For  instance,  during  their 
lengthy  investigation,  police  shot  more  than  1,100 
photographs,  including  some  that  show  the  search. 

The  turmoil  surrounding  the  35,350-circulation 
daily  in  central  Illinois  is  but  the  latest  in  a  rash  of  de¬ 
mands  by  defense  attorneys,  prosecutors,  and  police 
for  newspapers’  unpublished  notes  or  photographs. 


BY  TODD  SHIELDS 

Karyn  Slover’s  Dis¬ 
membered  body 
turned  up  floating 
in  trash  bags  on  an  Illinois 
lake  in  1996.  More  than  a 
year  later,  police  searched  a 
used-car  lot  owned  by  her 
husband’s  parents.  Con¬ 
fronted  with  a  possible 
break  in  the  investigation 
of  a  sensational  crime,  the 
Decatur  Herald  ^  Review 
published  a  story  and  a 
photograph. 

Police  came  away  from 
Miracle  Motors  with  bone 
fragments  and  a  convic¬ 
tion  that  Slover  was  dis¬ 
membered  there.  The 
H^R  came  away  with  a 
problem  that  surfaced  only  after  Slover’s  spouse  and 
former  in-laws  were  charged  in  the  slaying.  Defense 
attorneys  want  the  H&R's  unpublished  photos  of 
what  they  call  a  tainted  search,  and  a  judge  agrees 
with  them.  The  newspaper  has  refused.  Editor  Peggy 
Bellows  is  under  a  contempt  order  and  could  go  to  jail. 

Under  the  Illinois  shield  law,  newspapers  can  be 
compelled  to  answer  subpoenas,  but  only  after  a  pro¬ 
ceeding  that  weighs  such  questions  as  whether  the  in¬ 
formation  can  be  obtained  elsewhere.  Macon  County 
Circuit  Judge  James  A  Hendrian  acted  without  such 
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A  federal  judge 
last  week  ex¬ 
tended  the  deadline 
to  find  a  buyer  for  the 
118-year-old  Hono- 
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lulu  Star-Bulletin  by 
two  weeks  (until 
Sept.  29)  to  give 
three  potential  buyers 
a  chance  to  put  their 
bids  in  identical  for¬ 
mat,  the  newspaper 
reported. 

Gannett  Co.  Inc. 
and  Liberty  Newspa¬ 
pers  sought  to  close 
the  declining  after¬ 
noon  paper  a  year 
ago,  but  were  forced 
to  put  it  up  for  sale 
after  lawsuits  were 
filed  to  block  the 
shutdown. 

-  LUCIA  MOSES 


A  Canadian  crime 
reporter  who 
recently  wrote  a  two- 
page  spread  on  biker- 
related  murders 
remained  hospitalized 
in  stable  condition 
late  last  week  after 
being  shot  Wednes¬ 
day  in  the  parking  lot 
outside  the  offices  of 
Le  Journal  de  Montre¬ 
al,  according  to  The 
Associated  Press. 

Michael  Auger, 
who  has  covered  the 
crime  beat  for  25 
years,  had  been 
threatened  in  the 
past,  according  to 
Publisher  Paule 
Beaugrand-Cham- 
pagne.  His  injuries 
were  not  considered 
life-threatening. 

-  JOE  STRUPP 

iCEsnms 

A  WIDER  NET 

Newly  redesigned 
Access  Internet 
Magazine,  the  “plain 
language”  Web  guide 
aimed  at  average 


Other  recent  examples  are  in  New  Jersey,  Minneso¬ 
ta,  Kansas,  and  California.  Several  experts  say  it  ap¬ 
pears  authorities  increasingly  are  willing  to  brush 
aside  First  Amendment  concerns  as  they  seek  jour¬ 
nalists’  unpublished  work. 

“What’s  happening,  what’s  unequivocal, 
is  a  pretty  dramatic  increase  in  subpoe¬ 
nas,”  said  Anders  Gyllenhaal,  executive  ed¬ 
itor  of  The  News  &  Observer  in  Raleigh, 

N.C.,  and  Freedom  of  Information  Com¬ 
mittee  chair  for  the  American  Society  of 
Newspaper  Editors.  Reasons  for  the  surge 
are  unclear.  Some  suggest  that  subpoenas 
simply  are  cyclical,  waxing  some  years  and 
waning  in  others.  Others  said  awareness  of 
a  reporter’s  role  in  a  democracy  may  have 


Michael  Gulledge 

Publisher 

“H&R” 


of  Free  Expression.  “In  the  past  few  years,  courts  have 
subtly  swomg  back  the  other  way  and  for  whatever 
reason  are  less  likely  to  be  protective,”  O’Neil  said. 
Roughly  30  states  have  shield  laws  designed  to  pro¬ 
tect  journalists  from  subpoenas.  The 
statutes  aim  to  protect  free-press  rights,  yet 
generally  concede  circumstances  when 
journalists  may  be  compelled  to  turn  over 
material.  Usually,  those  seeking  it  must 
prove  their  request  is  relevant  and  that 
they  cannot  get  the  information  elsewhere. 

In  New  Jersey  last  week,  a  judge 
quashed  a  subpoena  aimed  at  a  reporter 
for  The  Philadelphia  Inquirer,  ruling  Sept. 
11  that  a  murder  defendant  could  not  have 
notes  Nancy  Phillips  made  of  conversa- 


diminished.  And  Gyllenhaal  said  defense  lawyers 
may  increasingly  regard  subpoenas  as  a  quick  and 
cheap  way  to  conduct  research,  in  essence  piggyback¬ 
ing  on  journalists’  efforts. 

In  the  1970s  and  1980s,  legal  authorities  through¬ 
out  the  nation  seemed  mindful  of  the  journalist’s  spe¬ 
cial  role,  said  Robert  ONeil,  director  of  the  University 
of  Virginia’s  Thomas  Jefferson  Center  for  Protection 


tions  with  a  key  prosecution  witness.  Camden  County 
Superior  Court  Judge  Linda  C.  Rosenzweig  said 
la\vyers  had  a  less  intrusive  way  to  get  the  informa¬ 
tion:  simply  by  cross-examining  the  witness.  Using 
language  that  cheered  First  Amendment  advocates, 
Rosenzweig  wrote  that  any  benefit  to  the  defendant’s 
case  was  “dwarfed  by  the  enormity  of  the  harm  that 
would  result  to  the  freedom  of  the  press.”  II 


L.A.:  It  isn’t  best  of  ‘Oiir  Times’ 


170  blue  over  pink  slips  at  l.A.  Times' 


BY  LUCIA  MOSES 

CITING  THEIR 

failure  to  make 
money,  the  Los 
Angeles  Times  last  week 
stopped  publishing  14 
“Our  Times”  communi¬ 
ty  news  sections.  The 
decision,  plus  a  restruc¬ 
turing  of  the  advertising 
staff,  will  cut  170  jobs. 

“Our  Times”  is  the 
latest  initiative  that  the 
Tribune  Co.  has 
scrapped  since  it  com¬ 
pleted  its  purchase  of 
L.A.  Times  parent 
Times  Mirror  Co.  for  $8 
billion  in  June.  Earlier 
this  year.  Tribune  re¬ 
vised  downward  the 
L.A.  Times'  latest  circu¬ 
lation  figures  in  apply¬ 
ing  the  same  measuring 
standards  for  all  its 
newspapers. 


In  a  research  note, 
PaineWebber  analyst 
Leland  Westerfield  pre¬ 
dicted  a  decline  in  the 
L.A.  Tmes ’circulation 
in  September  that  curi¬ 
ously  could  boost  prof¬ 
itability  by  improving 
the  marginal  revenue 
productivity  of  its  core 
readership  and  reduc¬ 
ing  promotional  costs. 

The  community  sec¬ 
tions  were  part  of  for¬ 
mer  Publisher  Mark  H. 
Willes’  answer  to  the 
challenge  of  building 
circulation  in  a  geo¬ 
graphically  and  ethni¬ 
cally  diverse  region.  But 
his  replacement,  John 
Puerner,  said  the  2- 
year-old  effort  failed  to 
attract  readers  and  ad¬ 
vertisers  to  make  them 
financially  successful. 


I  The  L.A.  Times  said 
I  the  paper  would  focus 
its  resources  on  its  four 
editions  —  Los  Angeles, 
I  Orange  County,  San 
Fernando  Valley,  and 
Ventura  County  —  with 
plans  to  strengthen 
them  in  the  coming 
months.  The  paper  also 
added  a  weekly  section 
i  on  work-related  issues 
\  last  week  and  plans  to 
add  a  weekly  personal 
technology  section  in 
'  October.  The  local  and 
regional  news  sections 
1  will  be  revamped  early 
next  year. 

!  The  L.A.  Times  also 
said  it  will  continue  its 
j  weekly  sections  serving 
the  Inland  Valley,  San 
Gabriel  Valley,  South 
Bay,  and  Westside  re¬ 
gions,  as  well  as  sev  eral 
independent  papers. 

“We  will  still  cover 
the  major  local  stories. 


but  we’ll  leave  the 
block-by-block  coverage 
of  neighborhoods  to 
others,”  Times  Editor 
John  S.  Carroll  said  in  a 
press  release. 

“Our  Times”  was  a 
great  idea  theoretically, 
but  hard  to  execute,  he 
said  in  an  interview. 

“It’s  very  difficult  for  a 
large  metropolitan 
newspaper  to  be  good  in 
that  role  and  also  get 
down  to  the  neighbor¬ 
hood  level.”  The  L.A. 
Times  expects  only  min¬ 
imal  circulation  loss 
from  dismantling  “Our 
Times,”  Carroll  said. 

The  new  regime  ap¬ 
parently  isn’t  tossing 
out  all  of  Willes’  initia¬ 
tives.  Carroll  praised 
the  L.A.  Times'  expan¬ 
sion  of  its  Latino  cover¬ 
age  as  “veiy  enlight¬ 
ened”  and  said  he 
plans  to  continue  it.  11 
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■  Reading  the  tea  leaves 


Earlj  line  on  indnstry  ‘ 


John  Levine  and  Rich  Oppel  present 
first  pointers  at  SNPA  convention 

BY  PAMELA  WHITE 

COLORADO  SPRINGS,  COLO. 

ARLY  RESULTS  OF  THE  ReADERSHIP  INITIA- 
tive  —  an  impact  study  involving  100  news¬ 
papers  of  various  sizes  across  the  United 
States  —  were  on  the  minds  of  many  among  the 
450  people  from  all  areas  of  the  newspaper  in¬ 
dustry  gathered  at  the  Broadmoor  Hotel  here 
on  Sept.  10  for  the  97th  annual  convention  of 
the  Southern  Newspaper  Publishers  Associa¬ 
tion  (SNPA). 

“This  is  the  most  substantial  survey  of  reader- 
ship  in  the  history  of  our  in¬ 
dustry,”  said  John  Levine, 
director  of  the  Readership  Insti¬ 
tute  and  founding  director  of 
the  Media  Management  Center  at 
Northwestern  University.  “This  is 
not  just  one  more  survey  to 
take  home  and  stick  up  on  the 
credenza.” 

Levine  presented  the  early 
results  with  Rich  Oppel,  editor 
of  the  Austin  (Texas)  American-Statesman  and 
president  of  the  American  Society  of  Newspaper 
Editors. 

Conducted  in  response  to  declining  newspaper 
readership,  the  study  will  enable  newspaper  lead¬ 
ers  to  create  fundamental  and  necessary  change  in 
the  industry,  Levine  said. 

Levine  and  Oppel  also  shared  survey  results 
about  newspaper  culture  and  management  prac¬ 
tices,  noting  that  newspapers  are  typically  more 
“defensive”  than  other  industries  and  have  an 
“institutionalized”  approach  to  management. 

“Newspapers  are  most  like  the  military  and  hos¬ 
pitals,”  Levine  said,  showing  a  slide  of  a  Marine 
sergeant  drilling  new  recruits  to  appreciative 
laughter  from  his  audience. 

Levine  suggested  that  a  more  adaptive  approach 
would  enable  newspapers  to  be  more  successful 
in  the  increasingly  competitive  world  of  communi¬ 
cations.  He  also  presented  graphs  depicting  vari¬ 
ous  styles  of  existing  newspaper  management 
against  an  ideal  model. 

Among  other  attractions  at  the  convention  were 
a  talk  on  the  future  of  the  newsprint  industry  by 
Andrew  Battista,  an  economist  with  Resource 
Information  Systems  Inc.,  and  presentations  by 


representatives  of  three  major 
online  classified  companies: 
David  Frenkel,  president  and 
CEO  of  Pentawave  Inc.; 
James  Hammock,  chairman 
and  CEO  of  hire.com;  and 
Timothy  J.  Landon,  president 
of  Tribune  Classified  Services. 

It  was  not  the  Internet  but 
the  presidential  election  that 
held  people’s  attention  on  the 
third  day  of  the  conference. 

Members  of  the  “pundit  class”  who  engaged  in  a 
discussion  of  the  presidential  campaign  that  had 
attendees  slapping  their  thighs  were  Molly  Ivins  of 
the  Fort  Worth  (Texas)  Star-Telegram  and  Creators 
Syndicate,  David  Maraniss  of  The  Washington 
Post,  and  Clarence  Page  of  the 
Chicago  Tribune  and  Tribune 
Media  Services  (TMS).  But  even 
Ivins  —who  said  she  makes  mon¬ 
ey  betting  on  politics  —  was  un¬ 
willing  to  hazard  a  guess  as  to 
November’s  winner. 

Guests  at  the  convention  also 
included  William  F.  Winter,  the 
former  Mississippi  governor  who 
spoke  on  the  economic  state  of 
the  South,  and  Mike  Peters,  the  cartoonist  for  the 
Dayton  (Ohio)  Daily  News  and  TMS,  who  pitched 
in  humorous  relief. 

Reg  Ivory,  executive  director  of  the  SNPA  and 
the  SNPA  Foundation,  said  the  association  had 
invited  both  presidential  candidates  to  speak,  but 
that  they  were  appearing  on  the  “Oprah”  TV  show 
and  weren’t  available. 

Ivory,  a  Vietnam  veteran  who  has  served  the  as¬ 
sociation  for  15  years,  is  retiring  Jan.  1,  when  Ed¬ 
ward  VanHorn,  the  assistant  executive  director  of 
SNPA  and  the  SNPA  Foundation,  will  take  his 
place.  Ivory  said  he  will  remain  active  in  SNPA, 
working  as  “the  money-chasing  guy”  in  an  effort  to 
help  SNPA  reach  its  goal  of  raising  $10  million. 
The  money  will  be  used  to  institutionalize  the 
SNPA  Foundation  and  help  it  diversify  and  expand 
its  educational  programs.  “SNPA  has  always  been 
considered  the  premiere  newspaper  association,” 
Ivory  said.  “To  have  had  the  opportunity  to  w'ork 
with  these  people  has  been  the  highlight  of  my  ca¬ 
reer.  I’m  very  grateful  for  that.” 

As  last  week’s  four-day  conference  came  to  a 
close,  VanHorn  said,  “It’s  gone  perfectly.  Great 
hotel,  great  program,  great  weather.  You  can’t 
beat  that.”  H 


“This  is  the  most 
siihstantial  survey 
of  readership  in 
the  histoiy  of  our 
industry.” 

—  JOHN  LEVINE 

Readership  Institute 


Mike  Peters 


Cartoonist 


users,  began  a  week¬ 
ly  Tuesday  run  Sept. 
12  in  the  Tribune 
Co.'s  Fort  Lauderdale 
Sun-Sentinel. 

The  274,963-cir¬ 
culation  Sun-Sentinel 
is  one  of  a  handful  of 
new  clients  that  Ac¬ 
cess  said  puts  the 
number  of  papers 
running  it  at  90-plus 
and  its  circulation  at 
10  million  as  of  Oct. 

1  —  which  means 
the  magazine  will 
then  be  the  nation’s 
sixth-largest,  having 
surpassed  TV  Guide’s 
circulation,  which  fell 
to  9.9  million  this 
summer. 

-  ELLEN  LIBURT 

PAPER  MONEY 
E0RN.Y.6AME$ 

The  New  York 
Times  pledged 
to  donate  $100,000 
in  cash,  along  with 
other  nonmonetary 
contributions,  to  a 
new  committee  seek¬ 
ing  to  bring  the  2012 
Summer  Olympics  to 
the  Big  Apple,  ac¬ 
cording  to  committee 
organizers.  The  or¬ 
ganizers  said  New 
York’s  two  other  ma¬ 
jor  dailies  also  prom¬ 
ised  undisclosed 
contributions. 

The  NYC  2012 
Committee,  formed 
last  week,  confirmed 
that  the  Times,  New 
York  Daily  News,  and 
New  York  Post  had 
each  promised  to 
make  donations  to 
the  campaign  over 
three  years. 

The  committee 
hopes  to  convince 
the  U.S.  Olympic 
Committee  to  nomi¬ 
nate  New  York 
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as  an  Olympic  site  to 
the  International 
Olympic  Committee 
in  2002. 

-  JOE  STRUPP 

DILIERNOWON 
POilT  BOARD 

Barry  Oilier, 
chairman  and 
CEO  of  USA  Net¬ 
works  Inc.,  has  been 
elected  to  the  Wash¬ 
ington  Post  Co. 
board  of  directors. 

Oilier,  who  be¬ 
comes  the  1 1th 
member  of  the  Post 
Co.  board,  also  serves 
on  the  boards  of 
Ticketmaster  Online- 
Citysearch  Inc.  and 
Seagram  Co.  Ltd. 

-  JOE  STRUPP 


INGAIIF.CASE 

A  Northern  Califor¬ 
nia  judge  has 
eased  restrictions  — 
slightly  —  an  a  gag 
order  barring  lawyers 
and  law  officials  from 
releasing  information 
to  the  media  in  the 
case  of  a  man 
charged  with  kidnap¬ 
ping  and  molesting  a 
Vallejo  girl,  8. 

Area  newspapers 
contested  Judge  Allan 
Carter’s  gag  order,  ar¬ 
guing  that  it  hindered 
their  news-gathering 
abilities.  The  modi¬ 
fied  ruling  now  allows 
such  entities  as  the 
FBI  and  local  sher¬ 
iff’s  officials  to  talk 
with  the  media,  but 
still  bars  lawyers, 
court  officers,  and  po¬ 
lice  from  commenting 
on  the  case  of  Curtis 
Dean  Anderson. 

-  JOEL  DAVIS 


CALENDAR 


SEPTEMBER 

on  QQlNGAimual 
LU  LO  Conference, 
International  News¬ 
paper  Group,  Marriott 
Hotel,  Dayton,  Ohio 


Z6-2R; 


I SPJ  National 
I  Convention, 
Society  of  Professional 
Journalists,  Adam’s 
Mark  Columbus, 
Columbus,  Ohio 

OCTOBER 

5n  How  to  Buy  & 

"U  Sell  Web  Ads, 
Adweek  Conferences 
and  Laredo  Group, 
Boston  Park  Plaza 
Hotel,  Boston 

HFlexo  Conference 
2000,  Newspaper 
and  Publication  Flexo 
Users  Group,  Holiday 
Inn  Nelson  Dock, 
London 


HNNA  T15th  An¬ 
nual  Convention 
and  Trade  Show, 
National  Newspaper 
Association,  Galt 
House,  Louisville,  Ky. 

5  7CCNMA22nd 
I  Annual  Jour¬ 
nalism  Opportunities 
Conference,  California 
Chicano  News  Media 
Association,  Regal 
Biltmore  Hotel,  Los 
Angeles 

M  “Beyond  the 

Printed  Word”: 
IFRA/WAN  World 
Electronic  Publishing 
Conference,  IFRA 
and  the  World 
Association  of 
Newspapers,  RAI, 
Amsterdam 

M  Institute  of 
Newspaper 


Technology,  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 


13-ib; 


jIAPA56th 
{General 
Assembly,  Inter 
American  Press 
Association,  Sheraton 
&  San  Cristobal  Tower 
Hotel,  Santiago,  Chile 

M  115th  Annual 
Meeting, 

Inland  Press 
Foundation,  Fairmont 
Hotel,  Chicago 

in  QIAPMENation- 
10  L I  al  Conference, 
Associated  Press 
Managing  Editors, 
Marriott  Rivercenter 
Hotel,  San  Antonio 


ference.  Society  of 
Environmental  Jour¬ 
nalists,  Kellogg  Hotel 
and  Conference  Center, 
East  Lansing,  Mich. 


20-23: 


13-22 


SEJ  10th 
Annual  Con- 


lYEAA  Annual 
{Conference, 
Youth  Editors  Associa¬ 
tion  of  America,  Shera¬ 
ton  Capital  Center 
Hotel,  Raleigh,  N.C. 

M  Albert  E. 

Fitzpatrick 
Leadership  Develop¬ 
ment  Institute, 

National  Association  of 
Minority  Media 
Executives,  Media 
Management  Center, 
Northwestern  Uni¬ 
versity,  Evanston,  Ill. 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646)  654- 
5370. 
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Toronto  agency  scolds  free  papers 


He^!  Pick  up  afterpurselves! 


BY  MARK  FITZGERALD 


CHICAGO 

After  just  two 
months,  Toron¬ 
to’s  three-way 
transit  newspaper  war  is 
proving  wildly  success¬ 
ful,  with  commuters 
picking  up  350,000 
copies  of  the  free 
tabloids  every  workday. 
But  the  Toronto  Transit 
Commission  (TTC)  says 
all  those  papers  are  lit¬ 
tering  trains  and  buses, 
spilling  out  of  recycling 
bins  —  and  even  causing 
small  fires  by  over¬ 
whelming  the  traps  de¬ 
signed  to  keep  garbage 


j  out  of  subway  tunnels, 
j  So  the  TTC  board 
!  served  notice  at  its  latest 
meeting  that  the  three 
newspapers  publishing 
the  commuter  tabs  had 
better  clean  up  their  act 
—  or  the  mass  transit 
agency  will  haul  them 
into  court.  TTC  wants 
the  papers  to  contribute 
cash  toward  cleaning;  to 
buy  recycling  bins  at 
about  $400  apiece;  and 
to  staple  the  tabs  so 
pages  hold  together. 

TTC  Chairman 
Howard  Moscoe  —  who 
said  the  papers  were 


turning  the 
system  into  a 
“tragedy”  — 
also  suggested 
the  city  start 
charging 
newspaper 
hawkers  an 
annual  fee. 

Newspaper 
publishers  say 
the  question 
of  how  to  share  costs  is 
complicated.  Competi¬ 
tors  note  that  Swedish- 
owned  Modem  Times 
Group’s  Metro  has  an  ex¬ 
clusive  contract  to  dis¬ 
tribute  on  TTC  property. 

“We’re  certainly  will- 


Howard  Moscoe 

Toronto  Transit 
Commission 


ing  to  pay  our 
fair  share,  but 
we  don’t 
think  we’re 
the  chief  con¬ 
tributor  to  the 
garbage  in  the 
subway,”  said 
Mark  Sha¬ 
piro,  presi¬ 
dent  of  GTA 
Media,  The 
Toronto  Star  unit  that 
publishes  GTA  Today. 
The  Toronto  Sun,  parent 
of  FYI  Toronto,  also  has 
not  reached  an  agree¬ 
ment  on  a  cleanup  con¬ 
tribution,  but  will  begin 
stapling  its  tabloid.  11 
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BY JAMIE  SANTO 


News  Daily  in  Jonesboro  and  the  Daily 
Herald  in  McDonough  from  publisher  of 
The  Herald  News  in  Fall  River,  Mass. 

ILLINOIS 

Ellen  Shearer  and  David  Nelson  to  co-chairs 
of  the  newspaper  department  in  the 
Northwestern  University  Medill  School 
of  Journalism  in  Evanston.  Shearer  and 
Nelson  are  both  members  of  the  Medill 
faculty.  They  succeed  George  Harmon,  who 


NEWSPE0PLE@EDIT0RANDPUBLISHER.COM  i  will  remain  ou  the  faculty. 


VIRGINIA 

Thomas  A.  Silvestri 

Thomas  A.  Silvestri  has  been  named  vice 
president  in  charge  of  Media  (General  Inc. 
community  newspapers  in  Alabama, 
South  Carolina,  northern  Virginia,  and 
northern  Florida,  a  newly  created  posi¬ 
tion.  Silvestri,  who  is  based  at  Media  Gen¬ 
eral  headquarters  in  Richmond,  had  been 
director  of  news  synergy  and  editor  of 
Media  General  News  Bank  since  1998,  and  was  previously  deputy 
managing  editor  of  the  Richmond  Times-Dispatch.  Silvestri  will 
also  oversee  Virginia  Business  magazine  and  Web  site. 


ALABAMA  j  gian  group  and  publisher  of  The  Valdosta 

Jeff  Heard  to  vice  president  of  marketing  j  (Ga.)  Daily  Times. 

j  for  Community  Newspaper  Holdings  Inc.  j 

I  in  Birmingham  from  chief  operating  offi-  j  GEORGIA 

II  cer  of  Thomson  Newspapers’ south  Geor-  ‘  Keith  Blevins  to  publisher  of  the  C/a^to/i 
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Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 
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Owen  Van  Essen 

MARYLAND 

Jim  Quimby  to  CEO  of  the  Baltimore  Sun 
i  Community  Newspapers  and  president  of 
I  Patuxent  Publishing  Co.  and  Homestead 
1  Publishing  from  general  manager  of 
I  Homestead  Publishing. 

I 

MISSOURI 

j  Wendell  Lenhart,  publisher  of  the  Trenton 
i  Republican-Times,  elected  president  of  the 
I  Missouri  Press  Association,  effective  Jan.  1. 

!  Lenhart  succeeds  Bill  Miller  Sr.,  publisher  of 
!  the  semiweekly  Washington  Missourian. 
Dane  Vernon,  publisher  of  The  Versailles 
Leader-Statesman,  a  weekly,  elected  first 
'  vice  president. 

Dave  Berry,  publisher  of  the  weekly 
Herald-Free  Press  in  Bolivar,  elected 
second  vice  president. 

Dennis  Warden,  advertising  manager  of  the 
weekly  Gasconade  County  Republican  in 
Owensville,  elected  secretary. 

Gary  Beissenherz,  publisher  and  editor  of 
The  Concordian,  elected  treasurer. 

NEW  YORK 

Chris  Becker  to  assistant  information 
systems  director  for  The  Post-Standard, 
the  Syracuse  Herald-Joumal,  and  the 
Syracuse  Herald-American  from  special 
projects  manager  for  editorial  systems. 
Bridget  Cerrone  to  classified  advertising 
manager/inside  from  assistant  classified 
manager. 

NORTH  DAKOTA 

Jack  Sullivan  to  correspondent  for  The 

-  - 

NEW  JERSEY 

Paul 
Mickle 

to  editor  of  The 
Trentonian  from 
city  editor.  Mic¬ 
kle  succeeds  Norman  Bell. 
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Associated  Press  in  Fargo  from  copy 
editor  and  reporter  at  the  Fargo  Forum. 
Sullivan  succeeds  John  MacDonald,  now 
AP  news  editor  in  Helena,  Mont. 

PENNSYLVANIA 
Steven  Guerrini  to  publisher  oi Philadelphia 
Weekly  from  associate  publisher.  Guerrini 
succeeds  Jim  McDonald,  who  resigned. 

Tom  Berman  to  news  editor  for  The 
Associated  Press  in  Philadelphia  from 
supervisor  for  the  AP  in  Boston.  Berman 
succeeds  David  Wilkison,  now  assistant 
chief  of  bureau  for  Pennsylvania. 

VIRGINIA 

Connie  Sage  to  director  of  publishing 
group  recruiting  for  Landmark  Commu¬ 
nications  Inc.  in  Norfolk  from  director  of 
corporate  communications. 

Jean  Lamkin  to  director  of  publishing 
group  career  development  from  vice  pres¬ 
ident  of  human  resources  for  Landmark 
Education  Services. 

WASHINGTON 
Michael  C.  Lemke  to  senior  vice  president 
for  sales  at  The  Seattle  Times  from  vice 
president  for  advertising. 

Cynthia  J.  Nash  to  director  of  brand  and 
content  development  from  director  of 
content  development. 


INDIANA 

John 
Schmitt 

to  editor  of  The 
Shelbyville  News 
from  assistant 
professor  and  Balkan  scholar 
at  American  University  in  Bul¬ 
garia  at  Blagoevgrad.  Schmitt 
succeeds  Doug  Kirchberg,  who 
resigned. 


OBITUARIES 


George 
Lazarus 

68,  Died  Sept.  8 
CHICAGO  TRIBUNE  ADVERTISING 
AND  MARKETING  COLUMNIST 

A  RELENTLESS  SECOND 
City  scribe  whose  knack 
for  getting  a  story  first  made 
him  a  ubiquitous  presence  in 
the  advertising  world,  George  Lazarus  died  Sept.  8. 

From  desks  at  the  old  Chicago  Daily  News, 
Chicago  Today,  and  the  Chicago  Tribune,  which  he 
joined  in  1972,  Lazarus  often  astonished  industry 
insiders  with  items  that  were  news  even  to  the  of¬ 
fice  water-cooler  crowd.  Armed  with  the  approach 
of  an  old-fashioned  newspaperman,  Lazarus  was 
on  the  cutting  edge  of  advertising  for  39  years. 
Whether  by  dint  of  hobnobbing  with  executives  or 
grilling  his  much-envied  collection  of  contacts 
(filed  on  index  cards),  Lazarus  got  his  scoops. 
“Lazarus  was  a  combination  of  ‘Colombo’  and  a 
rottweiler,”  eulogized  DDB  Worldwide  Chairman 
and  CEO  Keith  Reinhard.  “If  you  weren’t  careful, 
he  could  beguile  you  into  giving  something  away 
and  then,  once  he  had  hold  of  it,  never  let  it  go.” 


William  A. 
Hudson 

79,  Died  Sept.  6 
RETIRED  BROADCAST  EDITOR 
FOR  THE  ASSOCIATED  PRESS 

Early  in  his  40-year 
AP  career,  Hudson 
covered  University  of 
Kentucky  football  and 
basketball  as  a  correspon¬ 
dent  in  the  Lexington 
bureau,  and  he  later 
served  as  broadcast 
editor  in  the  Louisville 
bureau.  He  was  a  mem¬ 
ber  of  both  the  Kentucky 
Press  Association  and  the 
Kentucky  Broadcasters 
Association.  Hudson 
retired  in  1984. 


Kathy  Nylic 

46,  Died  Sept.  10 
PUBUSHER  OF  THE  WEEKLY  WUifY 
ADVOCATE  IN  HATFIELD.  MASS. 

Nylic,  who  worked 
at  the  alternative 
Advocate  papers  for  19 
years,  died  after  a 
three-year  battle  with 
breast  cancer.  She  rose 
through  the  sales  and 
management  depart¬ 
ments  and  was  named 
publisher  of  the  Valley 
Advocate  and  Spring- 
field  Advocate  news¬ 
papers  in  1997-  Under 
Nylic’s  direction,  the 
two  weeklies  were 
merged  in  1998. 


Frank  B.  Senger 

58,  Died  Sept.  6 
PRESIDENT  AND  PUBLISHER 
OF  THE  TRAVERSE  OTY  (MICH.) 
RECORD-EAGLE 

SENGER,  PUBLISHER  OF 

the  Record-Eagle 
since  1993,  died  of  a  heart 
attack  while  traveling  in 
Rome.  Senger,  whose  fa¬ 
ther  had  been  head  of  the 
Michigan  State  Universi¬ 
ty  School  of  Journalism 
in  East  Lansing,  began  as 
an  advertising  represen¬ 
tative  at  the  Milwaukee 
Journal  and  Sentinel. 
Later,  he  worked  for  the 
County  Press  in  Lapeer 
and  the  Cadillac  Evening 
News.  Senger  also  owned 
the  Manistique  Pioneer- 
Tribune  and  the  Glad¬ 
stone  Delta  Reporter. 

John  B.  ‘Jack’ 
Willmann 

82,  Died  Sept.  8 
LONGTIME  REAL-ESTATE  EDITOR 
AT  THE  WASHINGTON  POST 

WILLMANN  BEGAN 
newspapering  in 
his  native  Williamsport, 
Pa.,  as  a  city  and  state 
editor  for  the  national 
weekly  newspaper  Grit. 
He  joined  the  Post  in 
1957  as  an  assistant 
night  city  editor,  but 
soon  began  reporting  on 
real  estate,  a  beat  he  cov¬ 
ered  for  more  than  20 
years.  Willmann  was  a 
former  president  of  the 
National  Association  of 
Real  Estate  Editors  who 
also  contributed  to  other 
publications,  including 
Annapolitan  magazine. 


The  Pennsylvania  News¬ 
paper  Association  named 
Raymond  L.  Cover  as  the 
recipient  of  the  Lifetime 
Achic\ement  Award. 


Cover,  president  of  The 
'  Patriot-News  in  Harris¬ 
burg  and  a  former  associ¬ 
ation  president,  will 
receive  the  award  Sept. 
'28  at  the  group’s  annual 
convention  in  Pittsburgh. 


The  Maine  Press  Associ¬ 
ation  has  announced 
that  four  newspapermen 
will  be  inducted  into  the 
Hall  of  Fame  on  Sept. 
29:  Elijah  Parish  Love- 
joy,  a  graduate  of  Water- 


ville  College  (now  Colby 
College),  an  abolitionist 
editor  who  was  killed  by 
a  mob  who  attacked  the 
office  of  the  Alton  (III.) 
Observer  in  1837;  John 
Cole  and  Peter  Cox, 


founders  of  the  Maine 
Times  in  Brewer,  a 
statevvide  alternative 
weekly;  and  Bud  L'eavitt, 
longtime  outdoors  ' 
columnist  for  the 
Bangor  Daily  News. 
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G-men  in  the  press  box  at  an  Idaho  trial  were  busted 
by  reporters.  Now  it’s  time  for  Director  Freeh  to  crack  heads. 


This  summer’s  favorite  police 
ruse  is  an  old  and  dangerous 
game:  posing  as  journalists.  It 
happened  first  and  most  dra¬ 
matically  this  June  in  Luxembourg  when 
police  used  the  promise  of  a  televised 
news  interview  to  lure  out  a  former  men¬ 
tal  patient  who  took  children  and  teach¬ 
ers  hostage  at  a  day  care  center.  Police 
commandeered  equipment  from  a  real  TV 
news  crew,  dressed  up  in  their  jackets  and 
press  credentials  and  hid  a  gun  in  the 
camera.  When  the  man  emerged  to  be 
“interviewed,”  the  faux  re¬ 
porters  shot  him  in  the  DrCSSil 
head.  Barely  two  weeks  lat-  ,  i 

er,  police  in  New  Jersey  tll0  r*  151 
used  exactly  the  same  tac-  ll3^V0 
tics  as  they  tried  to  lure  out  _  ® 

a  man  who  had  killed  his  OT  Styl0 
wife  and  was  holding  his  EH  a  T  1 
son  captive.  J  •  j 

And  now  the  feds  have  Cll0Cl. 

been  caught  attempting 
the  same  stunt.  Seven  agents  of  the  FBI 
and  the  Bureau  of  Alcohol,  Tobacco  and 
Firearms  (BATF)  were  assigned  to  keep 
tabs  on  the  skinhead  supporters  at  the 
trial  of  Aryans  Nation  leader  Richard 
Butler  in  Coeur  d’Alene,  Idaho,  a  couple 
of  weeks  ago.  A  helpful  Kootenai  County 
deputy,  who  later  said  he  wanted  the 
agents  to  “blend  in”  with  photographers, 
issued  the  agents  photo  I.D.  press  creden¬ 
tials  that  were  the  only  way  the  media 
could  attend  the  heavily  secured  trial.  The 
agents  happily  sat  with  the  press  until 
real  journalists  tumbled  to  the  scam  and 
complained  to  the  sheriff.  To  his  credit, 
the  sheriff  revoked  the  credentials. 

But  to  the  great  discredit  of  FBI  Direc¬ 
tor  Louis  Freeh  and  BATF  Director 


Dr0ssing  up  at 
th0  FBI  should 
hav0  gon0  out 
of  stylo  whon  J. 
Edgar  Hoovor 
diod. 
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GROUP  EDITOR  William  F.  Gloede 


Bradley  Buckles,  the  federal  agents  had 
no  hesitation  whatsoever  about  posing  as 
journalists.  The  FBI  deserves  special  con¬ 
demnation  because  this  is  the  second 
time  its  agents  have  used  this  ruse  in  the 
same  neck  of  the  woods.  In  1996,  FBI  set 
up  a  sting  operation  against  a  local  gypsy 
community  leader  using  an  informant 
posing  as  a  reporter  for  the  weekly  Valley 
News  Herald  in  Spokane,  Wash. 

Journalist  organizations  complained 
loudly  at  the  time,  but  Freeh  never  got 
the  message.  This  time,  Freeh  must  heed 
the  eloquent  protest 
f  \ip  at  letters  he  received  this 

,  I  ,  month  from  leaders  of 
inOUld  tJie  Society  of  Profession- 

10  out  Journalists,  the  Ameri- 

-  can  Society  of  Newspaper 

Fh0n  J.  Editors  (ASNE)  and  the 

OOV0r  Radio-Television  News 

Directors  Association. 
These  letters  all  make  a 
simple  point:  When  law 
enforcement  poses  as  journalists,  free 
press  is  weakened,  society  is  confused, 
and  journalists  are  further  endangered 
in  a  work  that  is  already  far  too  perilous. 
“While  law-enforcement  investigators 
have  many  powers  with  which  to  conduct 
their  work,  the  press  has  only  its  reputa¬ 
tion  and,  on  occasion,  the  credentials 
that  are  meant  to  assure  people  the 
bearer  is  a  serious,  working  journalist,” 
ASNE  President  Richard  Oppel,  the 
editor  of  Xhe  Austin  {Texas)  American- 
Statesman,  wrote  Freeh. 

It’s  long  past  time  for  Director  Freeh 
once  and  for  all  to  forbid  FBI  agents  from 
masquerading  as  journalists.  Dressing  up 
at  the  FBI  should  have  gone  out  of  style 
when  J.  Edgar  Hoover  died. 
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INSIDE:  Steve  Outing  has  seen  the  online/print  future,  and  it  works 


I 


the  online  classified 

Lissle,  but4he.threa 

V  ' 
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Bruce  Bisping/Star  Tribune 


Nick  Rogosienski,  vice 
president  for  interactive 
media,  led  the  Star 
Tribune'^  online  drive  to 
profitability.  At  one  time, 
services  such  as  Monster- 
.com  “scared  the  heck  out . 
of  our  print  folks,”  he 
says,  but  no  longer. 
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The  dot-com 
Newspaper  Network 


Please  Visit  our  Booth  101  at  the 
ONLINE  CLASSIFIEDS  INDUSTRY 
SYMPOSIUM  in  Monterey. 


IW 


Athlete/authors 
nipped  at  the  wire 


Olympic  stars  bristling  over 
gag  orders  that  muzzle 
online  reports  from  Sydney 

The  International  Olympic 
Committee  (IOC)  may  not 
have  been  able  to  keep  Sydney 
results  off  the  Web  before 
prime  time,  but  they  have  restricted  ath¬ 
letes,  possibly  dozens  of  them,  from  post¬ 
ing  Olympics  diaries  on  their  hometown 
newspaper  Web  sites. 

“I  was  warned  by  the  IOC  to  stop  send¬ 
ing  my  journal  to  you.  I  cannot  write 


□ 


appendage  of  the  Chicago  Tribune.  “It 
surprised  a  lot  of  people,  and  I  think  that 
i  was  the  intention.  Can  they  tell  a  person 
like  Marion  Jones  that  she  can’t  write  a 
diary  for  a  place  like  Nike.com?  I  think 
online  diaries  are  being  restricted  mainly 
because  when  people  don’t  understand 
something,  they  usually  back  away  from 
it  or  try  to  restrict  it,  like  [not]  creden- 
tialing  dot-coms  for  NFL  or  Major 
League  Baseball  games.” 

The  timing  is  problematic  for  Chicago- 
Sports.com,  because  it  had  been 
I  publishing  an  online  diary  written 
by  Olympic  wrestler  Kevin  Bracken. 

(The  site  also  links  to  Bracken’s  own 


ly  and  any  link  to  me  is  going  to  raise  The  timing  is  probl 

havoc,”  Johnston  wrote  in  Woolsey’s  Sports.com,  because  i 

column.  “What  rights  do  I  have  as  an  ,  publishing  an  online  < 
athlete?”  by  Olympic  wrestler  I 

The  New  York  Times  on  the  Web  (The  site  also  links  to 

(http://nytimes.com)  hasn’t  been  doing  athletics  homepage.) 
any  athlete  - ^ - 

rliaHec  h.itc  □  www.thestar.com 

spokeswoman  ►smp  roftnfiCTfogE] 

expressed  con-  _ 

cern  over  the 
online  cae 

^  ^  ►  CurfM  ►  Sftoxi  ►  ►  tifl  ^  F4*t  Fgwwd  ► 

rule.  “While 

.1  ■  .  ►Hill  i 

this  mav  not  ! 

^  ^  ►Siuiiiu  I  M«^„o„/77T7  UJJJJ-IS. 

directly  afreet  i  in^- 


rMllil!Ucbm)j^r7vn  u.'  i  r  I'l  i,i  i  j  [  T>>  Toroi 

^  CurfM  ►  N«w«  ►  Sftoxi  ►  ►  tifl  ^  F4*t  Fgwwd  ►  Oft  ►  SiMrraft 


about  my  experience  in  the  [Olympic] 
Village  for  some  reason,”  Canadian 
swimmer  Mark  Johnston  wTote  in  an 
e-mail  message  to  Garth  Woolsey, 
sports  columnist  for  The  Toronto  Star 
(http;//www.thestar.com). 

For  several  weeks,  the  swimmer  had 
been  “posting  updates  and  discussing  his 
goals  on  the  site,  at  the  Stars  invitation,” 
Woolsey  recounted.  “Informative,  inter¬ 
esting,  innocent  stuff,  certainly  not  con¬ 
troversial.”  But  Johnston  had  been 
warned,  through  the  Canadian  swim¬ 
ming  coach,  that  the  IOC  could  and 
would  take  away  his  accreditation  if  he 
continued  his  postings  to  the  Star. 

“The  IOC  is  monitoring  your  site  close- 


us,  we  believe  that  any  attempt  to  restrict 
;  athletes  from  freedom  of  speech  is  inap¬ 
propriate,”  Lisa  Carparelli,  director  of 
I  communications  for  New  York  Times 
;  Digital,  told  E&P. 

I  The  IOC,  as  first  reported  by  The 
I  Standard  (http://www.thestandard 
.com),  prohibits  athletes’  Web  diaries 
!  under  Rule  59  of  the  Olympic  Code  of 
j  Conduct.  The  reason?  Fear  that  athletes 
!  would  scoop  the  Olympics’  authorized 
j  broadcasters,  who  paid  an  estimated 
j  $1.3  billion  in  TV  rights. 

I  “Personally,  I  think  the  timing  [was] 
odd,”  said  Chris  Malcolm,  executive  pro- 
I  ducer  of  ChicagoSports.com  (http:// 

I  www.chicagosports.com),  an  online 


“The  idea  for  the  [diary]  feature  was  to 
make  it  a  Q-and-A  format  once  we  got 
to  Sydney,  similar  to  the  e-mails  but 
between  me  and  him,”  Malcolm  said. 
“Under  the  very  odd  rule,  I  believe  the 
Q-and-A  format  is  allowed.”  Otherwise, 
he  observed,  it  would  have  meant 
banning  “all  interviews  from  the 
Olympics.” 

Others  look  at  the  IOC  ruling  with 
equanimity. 

“It  seems  consistent  with  the  IOC’s  de¬ 
sire  to  try  and  figure  out  what  to  do  with 
the  Net,”  Monte  Lorell,  sports  editor  of 
USA  Today,  said  in  an  e-mail  message 
from  Sydney.  “The  rule  doesn’t  prevent 
newspapers  or  Web  sites  from  doing 
features  on  athletes.” 

Or  from  getting  the  results  up  fast. 

“Within  seconds  of  the  event,”  Lorell 
said,  “the  result  is  on  our  Web  site,  and 
within  a  half-hour  a  staff-written  story 
appears”  with  photos.  —  WHYMC  ROBINS 
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CBSMARKETWATCH 
CLIMBS  ON ‘EXPRESS 


New  YORK’S  “DAILY  NEWS  EXPRESS” 
—  a  free  evening  edition  of  the 
tabloid  newspaper  targeted  at  commuters 
on  the  way  home  —  got  under  way  last 
Tuesday  with  CBS  MarketWatch.com 
(http://cbs  .marketwatch.com)  powering  its 
business  coverage. 

“CBS  MarketWatch.com’s  debut  in  the 
‘Daily  News  Express’  is  truly  a  break¬ 
through  for  us,”  said  Larry  Kramer,  CEO  of 
the  online  financial  news  site  and  a  former 
reporter  and  editor  for  the  “San  Francisco 
Examiner,”  “The  Washington  Post,”  and 
“The  Times”  in  Trenton,  N.  J.  “It  is  our  first 
foray  into  print  journalism  —  one  that 
raises  our  profile  in  the  nation’s  largest 
media  market.” 

CBS  MarketWatch.com  also  will  provide 
a  selection  of  news  and  features  to  New 
York  Daily  News  Online  (http://www. 
nydailynews.com). 


Newspapers  get  teen 
spirit,  using  the  Web  to 
cultivate  customer  base 


for  The  Herald-News, 
created  the  first  teen 
board  of  high-school 
writers  more  than 
two  years  ago  with 
Managing  Editor 
Lee  Trigg  to  develop 
teen-generated  con¬ 
tent  for  the  paper 
and  the  site. 

“It’s  the  old  jour¬ 
nalism  rule,  if  you 


IT’S  NOT  EXACTLY  LIKE  GETTING  A 

finicky  youngster  to  eat  his  peas,  but 
the  tactics  newspapers  use  to  get 
teens  to  swallow  their  daily  dose  of 
useful  information  —  from  homework  ad¬ 
vice  to  CD  reviews  —  follow  the  same  ba¬ 
sic  philosophy:  Make  lots  of  noise.  Many 
have  created  teen-oriented  Internet  sites. 


Jessica  Tomlinson 

Coordinator 

MaineToday.com 


see  yourself  in  the  paper  you  read  it,”  she 
-  -  says.  “Kids  weren’t  see- 

■  ing  themselves.  Now 
they  do.” 

Enter  the  Web  Street 
Cafe,  where  visitors  are 
greeted  with  a  steam- 


20betow.mainetoday.com 


Great  Photos  Are  What  You  Need! 


www.webstreetcafe. 


OWNING  INTERNET  DOMAIN  NAMES 
“wallstreetjournal.com”  and  “wall- 
streetjournal.com”  was  fun  while  it  lasted 
for  entrepreneur  John  Zuccarini  of 
Andalusia,  Pa.  But  last  week  a  U.N. 
arbitrator  ordered  Zuccarini  to  hand  over 
the  names  to  Dow  Jones  and  Co.  Inc., 
owner  of  “The  Wall  Street  Journal,” 

The  Associated  Press  reported. 

Arbitrator  David  W.  Plant  found 
Zuccarini  had  supplied  no  evidence  of  a 
legitimate  interest  in  the  addresses. 

The  U.N.  World  Intellectual  Property 
Organization’s  arbitration  system,  estab¬ 
lished  last  year,  allows  those  who  think 
they  have  a  right  to  a  domain  name  to  get 
it  back  without  having  to  wage  an  expen¬ 
sive  legal  fight. 


in  hopes  of  get¬ 
ting  kids 
hooked  on  a 
healthy 


and  views  habit. 

“Papers  have  this  age  gap  we’re  trying  to 
combat,”  says  Greg  Matthews,  the  online 
editor  for  CopleyNet,  the  Internet  arm  of 
the  Chicago  Newspapers  Group,  which 
publishes  22  papers.  “We  felt  that  if  there 
was  a  way  to  make  stories  accessible  to 
readers  it  would  increase  [site]  traffic  and 
also  cross-promote  [the  papers].” 

Matthews  is  the  proprietor  of  the  Web 
Street  Cafe  (found  either  at  http://www 
.webstreetcafe.com  or  by  linking  to  it  from 
the  Copley  papers’  sites).  The  cafe  idea, 
which  originated  with  previous  Online 
Editor  Emily  Neal  and  went  live  in  April, 
focuses  on  teen-authored  news  and  opin¬ 
ion  pieces  that  are  largely  pulled  from  the 
“Teen  Voice”  section  of  The  Herald-News 
in  Joliet,  Ill.  Jan  Larsen,  regional  editor 


ing  cup  of  java.  They  can  visit  “Our  Two 
Cents  Worth,”  and  read  opinion  pieces 
such  as  the  one  that  proclaims,  “We  are 
lied  to  more  than  the  truth  is  told  to  us”; 
check  out  movie  reviews  (thumbs  down 
for  “Coyote  Ugly”);  get  homework  help; 
or  post  a  message  to  a  “Speak  Out  Forum.” 
The  site  design  suggests  a  darkened  hang¬ 
out  for  young  voices  who  won’t  be  overly 
edited. 

Other  interesting  teen  sites  include 
the  Tulsa  (Okla.)  Worlds  “Satellite”  link 
(http://www.tulsaworld.com)  and  the 
Charleston,  S.C.,  Post  and  Courier’s  “Ink” 
site  (http://wvv'w.charleston.net).  Perhaps 
the  most  popular  of  all  is  “20  Below”  at 
MaineToday.com  (http://www.maine 
today.com),  the  online  subsidiary  of  the 


‘AUSSIE  TOBAY’ WILL 
KNOW  THE  SCORE(S) 

Extra,  extra”  is  being  heard 

daily  at  the  2000  Sydney  Olympics 
by  those  who  pick  up  copies  of  Gannett 
Co.  Inc.’s  flagship  “USA  Today.”  The 
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NOBODY  HAS  THE 
^  /WORLDWIDE  REACH 
OF  BUSINESS  WIRE 

When  your  news  pr^itively  has  to  get  there, 
you  don't  take  chances.  '  " 


Business  Wire's  multi-channel  distribution  gets  your  message 
out  worldwide  by  satellite,  Internet,  email  and  fax.. .simultaneously 
and  immediately. 

We  utilize  state-of-the-art  technology  to  guarantee  the  broadest 
distribudon  to  newsrooms,  targeted  journalists,  corporate  desktops, 
the  home  or  the  emeipng  generation  of  wireless  applications. 

And  we  reach  the  audiences  most  important  to  you  -  journalists, 
the  financial  community,  individual  investors  and  consumers. 

Add  to  that  the  instant  credibility  that  comes  with  40  years  of 
experience,  technological  innovation  and  24/7  &rvice,  and  it's  no 
wonder  that  most  leading  edge  online  services  and  publishers  use 
Business  Wire  for  their  own  news  distribution. 

Your  news  must  get  out.  Get  it 
out  right.  With  Business  Wire. 

^  For  more  information,  contact 
us  at  888-381-WIRE, 
or  visit  us  at  BusinessWire.com 


Business  Wire 

The  Olohat  Leader  in  Sews  Distrihution 
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Blethen  Maine  Newspapers  group  that 
owns  the  Portland  Press  Herald,  among 
other  papers. 

Teen-generated  content  is  indeed  the 
key  to  a  site’s  success,  agrees  Melissa  Kim 


“We’ve  given  kids  diilerent 
ways  to  react”  to  what  they 
see.  One  way  is  “meetings 
with  teens  over  pizza.” 


(as  well  as  ways  to  improve  the  site). 

“20  Below”  lists  links  for  poetry,  news, 
CD  reviews  by  the  “Fresh  Tracks”  crew, 
and  showcases  essays  on  high  school  life, 
where  teens  declare  that  life  “has  turned 
into  a  popular- 

ids  diderent  itycontest” 

and  that  de- 

to  what  thev  bate  and  rea- 


Phillips,  online  content  developer  of  “20 
Below.”  The  two-year-old  site  (formerly 
known  as  “Teen  Go”)  has  had  a  threefold 
increase  in  “hits”  in  the  past  year,  and  is 
now  averaging  about  60,000  hits  a  month 
—  in  a  state  with  only  about  124,000 
teen-agers. 

Part  of  its  success,  says  Phillips,  is 
that  “we’ve  given  kids  different  ways  to 
react”  to  what  they  see  on  the  site  or  in 
the  paper,  from  providing  disposable 
cameras  for  an  online  photo  gallery,  to 
having  regular  meetings  with  teens  over 
pizzas  or  coffee  to  discuss  their  writing 


nonexistent 

• 

pizza.  w'hen  dealing 

with  teachers. 

MELISSA  KIM  PHILLIPS  „  ... 

“20  Below”  Poems  dealing 
with  love  and 

loss  are  juxtaposed  with  humorous  looks 
at  after-school  work. 

Community  Coordinator  Jessica  Tomlin¬ 
son  says  papers  looking  to  develop  teen 
sites  should  be  guided  by  two  golden  rules: 
Let  teens  set  the  agenda  and  “remember 
that  what’s  on  the  radar  screen  for  teens  is 
different”  from  the  adult  community. 

Phillips  agrees,  saying  that  teen  issues 
are  often  “neglected”  or  written  about 
only  through  adult  eyes. 

“This  community  was  out  there,  wait¬ 
ing,”  she  says.  “We  just  tapped  into  some¬ 
thing  that  Idds  want.”  —  ERIN  WHALEN 


Xerox  Corp.  is  joining  “USA  Today”  in 
producing  a  four-page  “Sydney  Extra” 
supplement  that  will  contain  detailed 
coverage  of  Olympic  Game  action  from 
the  day  before. 

The  regular  “USA  Today”  newspapers 
for  the  Australian  market  are  printed  in 
Hong  Kong  —  a  10-hour  airplane  flight 
away  —  so  results  in  all  of  the  issues  pub¬ 
lished  during  the  Olympics  would  be  in¬ 
complete  without  the  supplements. 

Using  Xerox  digital  printing  technology, 
however,  copies  of  the  supplements  are 
being  printed  in  Sydney  at  midnight,  which 
provides  sufficient  time  for  them  to  be  in¬ 
serted  into  copies  of  the  newspaper  for 
availability  by  6  a.m.  local  time. 

Gannett  and  Xerox  partnered  to  give 
birth  to  the  “instant  newspaper”  concept 
in  1998  when  the  chain’s  “Rochester  (N.Y.) 
Democrat  and  Chronicle”  used  it  to  aug¬ 
ment  its  daily  coverage  of  two  different 
special  events. 


Nick  Rogosienski  was  quietly  Di¬ 
recting  the  apartment  classified  sales 
division  at  the  Minneapolis  Star  Trib¬ 
une  in  the  mid-1990s  when  the  dot¬ 
coms  came  over  the  horizon.  They  had  strange 
names,  such  as  Monster.com  and  autobytel.com, 
but  executives  at  the  newspaper  quickly  realized 
that  these  Internet  upstarts  were  targeting  their 
classified  revenue.  This,  recalls  Rogosienski, 
"scared  the  heck  out  of  our  print  folks.” 


Battling  the  Monster, 
and  other  tales  from 
the  online  front  lines 

BY  LUCIA  MOSES 

ILLUSTRATIONS  BY 

SARAJO  FRIEDEN 


SEPTEMBER  18,  2000 


www.editorandpublisher.com 


Fear  turned  out  to  be  a  good  motivator. 
The  Star  Tribune  soon  became  one  of  the 
first  U.S.  dailies  to  publish  news  and  classi¬ 
fieds  online.  What’s  more,  the  paper  has 
proven  that  online  doesn’t  have  to  be  a  per¬ 
petual  drain.  Now  independent  of  the  print 
side,  its  Web  component  has  been  pump¬ 
ing  out  profits  many  other  sites  can  still 
only  dream  about. 

Certainly,  a  lot  has  changed  since  panic 
swept  through  newspaper  offices  several 
years  ago.  The  threat  posed  by  the  Web  to 
newspapers’  $19  billion  in  annual  classified 
revenue  is  far  from  gone,  but  contrary  to 
the  scaremeisters’  early  predictions,  there’s 
no  evidence  of  significant  slippage.  By  now, 
most  U.S.  dailies  have  Web  sites,  and  many 
are  starting  to  make  money  at  it.  A  study 
done  in  March  for  the  World  Association 
of  Newspapers  showed  25%  of  newspaper 
sites  in  North  America  are  turning  a  profit 
and  another  24%  are  breaking  even.  No 
longer  viewed  as  a  short-term  defense, 

Web  sites  are  considered  an  investment  for 
the  long  term. 

“We  still  think  this  is  the  mother  of  all 
economic  races,”  says  Dan  Finnigan,  presi¬ 
dent  of  KnightRidder.com,  referring  to  the 
battle  against  non-newspaper  rivals.  “We 
want  to  win  it.” 

What’s  also  clear  is  that  no  one  classified 
business  model  has  emerged;  rather,  it’s  a 
constant  work  in  progress. 

Take  the  Star  Tribune.  Responding  to 


tribune.com  (http:// 
www.startribune.com) 
has  stuck  with  its  in- 
house  service.  Why?  Ro- 

vice  president  for  inter- 
active  media  early  this 

market  has  minimal  im-  ^ 

migration  and  that  the 
paper  (and  now  its  Web 

people  elsewhere  looking  ^ 

for  jobs  in  Minnesota.  ’  T? - 

Giving  listings  to  a  na-  ^ 

tional  database  would  di-  \  ^ 

lute  that  brand,  he  says. 

“I  think  recruitment  is  /  . 

much  less  of  a  national  \  '  \  ^ 

marketplace  than  people  :  \ 
think,”  Rogosienski 

explains.  “Nothing’sreally  stacked  up  to 
what  we  have.” 

It’s  hard  to  argue  with  startribune.com’s 
success.  The  operation  went  in  the  black 
about  two  years  ago,  with  the  jobs  category 
the  biggest  revenue  driver.  It’s  been  less 
successful  with  auctions,  where  it  tried 
early  on  to  hold  its  own  against  eBay  and 
got  pummeled. 

Rogosienski  says  he’s  “fairly  comfort¬ 
able”  with  the  current  classified  business 
model,  but  isn’t  letting  down  his 
DQI  guard.  After  all,  it  was  fear  that 
pushed  the  paper  to  take  action 
five  years  ago.  And  w  hile  others 
have  ceded  the  auction  space  to 
eBay  and  others,  Rogosienski 
"  hasn’t  given  up  on  that  cate¬ 

gory,  either. 

Erosion  in 

■  revenue  seems 

to  have  been 
fairly  mini- 
mal  to  date.  But 

New  York  media  r  ^  w 

investment  bank  ’  I 

Veronis,  Suhler  &  £ 

Associates  says  real-  ^ 

estate  and  job  ad  - 

migration  from  print  w> 

to  online  contributed 
to  holding  down  last 
year’s  increase  in  newspa- 
per  classified  revenue  to 
4.3%,  a  slowing  in  growth  for  the 
second  year  in  a  row  —  and  the  smallest 
growth  rate  since  1993. 


The  Indianapolis  Star’s  Jon  Houghtalen  and 
Molly  Wollenburg  compare  online  and  print 
versions  of  their  NewHomeNetwork.com  maps. 


So  far  this  year,  how'ever,  print  classified 
revenue  is  growing  faster  than  last  year, 
thanks  to  strength  in  recruitment;  in  the 
first  half  of  2000,  it  rose  6.1%  to  $9  billion, 
according  to  the  Newspaper  Association  of 
America  (NAA).  These  better-than-expect- 
ed  results  led  the  NAA  to  revise  upward  its 
projection  of  4%  classified  revenue  growth 
for  2000  to  almost  5%  for  the  year. 

So  there’s  reason  to  be  upbeat  about 
new  spapers’  future  on  the  Web,  but  there’s 
still  cause  for  concern. 

Looking  beyond  2000,  analysts  believe 
buyers  and  sellers  will  increasingly  turn 
to  the  Web  and  away  from  print 
.  .  ads.  The  Cambridge,  Mass.- 

based  Forrester  Research 
Inc.  predicts  that  by 
2005,  online  classified 
ad  revenue  will  rise 
to  $8.2  billion  from 
$1.2  billion  while 
newspapers  will  slip 
jA  ^  to  $17.1  billion  from 

'  S18.6  billion  last 

Jm  >  '/  year.  Forrester  ar- 
rives  at  these  figures 
mi’'  interviewing  classi- 
fied  advertisers  and  con- 
sumers  about  their  spending 
habits.  While  other  forecasters 
dismiss  that  methodology  as  unscientific, 
they  don’t  disagree  that  online  classifieds 


the  online  job  recruitment  threat,  which 
many  see  as  the  most  vulnerable  of  the 
classified  categories,  the  paper  developed 
its  own  resume-matching  Web  service.  Un¬ 
der  Rogosienski’s  direction,  the  paper  also 
started  its  own  apartment  rental  service 
and  glossy  magazine  to  complement  its 
apartment  listings  online.  Later,  the  Star 
Tribune  joined  the  newspaper-backed 
online  channel,  Classified  Ventures  Inc., 
to  give  both  its  car  and  apartment  listings 
national  play. 

But  while  other  new  spapers  believe  they 
must  post  their  job  listings  nationally,  star- 
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ings  on  a  regional  site  /  j  K  ¥ 

calledtexas4u.com 

(http://www.texas  i  ^ 

4u.com)  and  on  the  ' 

AdOne  national  net- 

work  owned  by  Mom-  U 

ing  News  parent  Belo 
and  10  other  newspaper 
companies. 

“There’s  enormous  opportunity 
if  we  get  into  these  revenue  pockets  and 
help  employers  find  people,”  Osborne 
says.  “I  think  all  of  us  are  probably  plac¬ 
ing  bets  wherever  we  can.” 

Equally  optimistic  is  Indianapolis  Star 
New  Media  Manager  Jon  Houghtalen.  Not 
so  long  ago,  he  admits,  Monster.com 
seemed  poised  to  make  newspaper  job  ads 
obsolete.  But  today,  print  help-wanted  ads 
at  the  Star  are  still  strong,  and  the  compa¬ 
ny’s  home-grown  resume  service,  workav- 
enue.com  (http://www.workavenue.com), 
does  better  at  matching  job  candidates  to 
employers  than  anything  Monster  or  any¬ 
body  else  has  to  offer,  Houghtalen  con¬ 
tends.  By  leveraging  its  relationship  with 
national  car  and  real  estate  sites,  the  site 
turned  profitable  on  an  operating  basis  in 
the  early  part  of  this  summer. 

■  ‘We’re  still  the  800-pound 

gorilla,”  Houghtalen  declares.  “I’m 
confident  well  absolutely  remain 
allows  us  to 


will  continue  to  grow  in  importance. 

“This  clearly  is  going  to  take  a  long 
time,  but  this  movement,  we  know,  is 
happening,”  Forrester  andyst  Chris  Char- 
ron  asserts.  “Slowly  but  surely,  classified 
advertisers  are  moving  their  budgets  to 
the  Internet,  and  consumers  are  starting 
to  prefer  the  Internet  as  a  source  of  classi¬ 
fied  content  over  the  newspaper.” 

While  newspapers  still  capture  the 
largest  share  of  car  dealer  advertising,  the 
Internet  is  gaining,  the  National  Automo¬ 
bile  Dealers  Association  says.  And  the 
National  Association  of  Realtors  found 
43%  of  home  buyers  in  1999  used  news¬ 
papers  to  get  information  about  their  pur¬ 
chase,  down  from  51%  in  1995  —  while 
those  using  the  Internet  jumped  to  37% 
from  2%  during  the  same  period. 

Newspapers,  through  online  sites  such 
as  Classified  Ventures’  cars.com  (a  car¬ 
shopping  service),  and  HomeScape.com 
(its  real-estate  vertical  service),  are 
making  inroads  against  a  handful  of 
competitors.  But  it’s  the  job  ads  that 
have  classified  managers  most  skittish. 

Monster  versus  “Gorilla” 

What  used  to  be  known  as  “Help  Want- 
eds”  represent  the  biggest 
subset  of  newspaper  classi- 
fied  ads,  accounting  for 
$8.1  billion  in  1999,  or 
43.5%  of  their  total  classi-  If 

fied  revenue,  and  those 
dollars  are  moving  online. 

While  print  remains  one  ^ 

of  the  strongest  sources  of 
job  matching,  with  24.5% 
of  hires  coming  fi'om  news¬ 
paper  print  ads  in  1999,  traditional 
recruitment  resources  are  giving  way 
to  the  Internet,  which  helped  almost 
one  in  10  employees  hired  last  year 
get  their  jobs,  according  to  the  Em¬ 
ployment  Management  Association. 

And  while  there  are  few  real -estate 
and  car  classified  Web  sites,  the  job 
field  is  overrun  with  players,  paving  the 
way,  many  believe,  for  consolidation. 

Naturally,  this  is  where  many  publish¬ 
ers  are  spending  most  of  their  dollars  and 
energy.  For  example.  The  Dallas  Morning 
News,  worried  that  it’s  missing  a  substan¬ 
tial  amount  of  recruitment  business,  is 
implementing  a  “one  call  does  all”  system 
to  make  it  easier  for  people  to  place  an  ad 
in  print  and  online.  Publisher  Burl  Os¬ 
borne  says.  To  reach  nonlocal  job  seekers, 
the  Morning  News  also  puts  its  job  list- 


stress  remains 
J  high.  “It’s  a  con- 

once  criticized  as  slow 
to  adapt  to  the  new 
"  technology,  are  getting 
more  aggressive.  What  started 
as  a  defensive  strategy  to  catch  ads  that 
were  migrating  online  has  become  a  real¬ 
ization  that  the  Web  offers  a  way  to  not 
just  protect  the  print  revenue  but  aug¬ 
ment  it.  Many  newspapers  initially  gave 
away  Web  ads  to  their  print  ad  buyers, 
but  have  since  found  advertisers  are  will¬ 
ing  to  pay  extra  to  have  their  ads  online. 
They’re  also  starting  to  offer  the  ability  to 
place  ads  over  the  Internet,  which  can  im¬ 
prove  service  while  cutting  costs. 

“There’s  a  realization  now  that  this  is  all 
part  of  being  an  information  provider  in 
your  community,  and  it  doesn’t  have  to 
lose  money,”  says  Peter  M.  Zollman, 
founder  of  Classified  Intelligence  LLC,  an 
Internet  consultancy  based  in  Alamonte 
Springs,  Fla. 

For  example,  online  competition  is  driv¬ 
ing  Journal  Communications,  parent  of  the 
Milwaukee  Journal  Sentinel,  to  consider 
what  once  was  unthinkable  among  news¬ 
papers.  Dissatisfied  with  the  low  traffic  go¬ 
ing  to  the  auction  portion  of  its 
online  site,  JS  Online  (http:// 
www.jsonline.com),  the  company  is 
considering  partnering  with  a  na¬ 
tional  auction  site  such  as  eBay.  “For 
the  past  three  or  four  years,  we’ve 
seen  them  as  competitors,”  says  Josh 
Phillips,  online  classified  manager 
for  JS  Online.  “The  question  is,  do 
we  w'ant  to  come  up  with  some  sort 
of  relationship  where  we’re  no  longer 
competitors?” 

Classified  information 

While  some  newspapers  are  look¬ 
ing  to  make  a  quick  profit  online,  others 
such  as  Knight  Bidder,  the  New  York 
Times  Co.,  the  Tribune  Co.,  and  the 
Washington  Post  Co.  are  making  it  their 
business  to  invest  for  the  long  term. 

KnightRidder.com  is  expected  to  bring 
in  $50  million  in  online  revenue  this  year 
and  lose  about  the  same  amount,  says 
Finnigan.  Although  a  few  of  its  newspa¬ 
per  sites  are  at  operating  profitability,  or 
close  to  it,  the  subsidiary  remains  in  the 
red  as  it  spends  heavily  to  market  its  Real 


profitable.  The  Web 


9  A  few  words  of  warning 
/  from  analyst  Chris 

LJ  Charron  of  Forrester 
Research:  “Slowly  hut  surely, 
classified  advertisers  are 
moving  their  budgets  to  the 
Internet. ...  ” 


grow  without  adding  a  lot  of  expense.” 

Still,  the  Star’s  business  model  must 
continue  to  evolve.  The  site  started  charg¬ 
ing  a  nominal  fee  for  Web  classified  ads  in 
March,  and,  betting  that  customers  are 
increasingly  willing  to  pay  more  for  on¬ 
line  ads,  will  soon  return  to  a  forced-buy 
model.  “It  will  be  interesting  to  see  what 
level  of  pushback  there  is  from  cus¬ 
tomers,”  Houghtalen  says.  Today,  he’s 
more  confident  about  the  business,  but 
with  more  opportunities  to  chase,  the 
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1  he  most  powerful  force  in  public 
relations.  With  the  click  of  a  mouse  deliver 
streitming  video,  streaming  audio,  photos, 
graphics  and  text  to  dot.com  newsrtxjms, 
the  news  media  of  the  21st  century. 


Newstiream.com 


A  Venture  of  Business  Wire  and  Medialink 


yolir  online  multimedia  strategy 


Cities  netw'ork  of  regional  por- 
tal  sites  in  36  U.S.  markets,  roll 
out  new  products,  and  invest  in 
technology  with  a  single  goal, 
according  to  Finnigan:  to  domi- 
nate  each  of  its  markets. 

“I  could  make  Knight  Ridder  profitable 
in  about  a  year,  but  if  I  did,  my  concern  is, 
it  would  forever  shrink  the  size  of  the 
business  and  what  it  could  become,” 
Finnigan  says. 

Keeping  with  that  strategy,  Knight 
Ridder  teamed  up  with  Tribune  in  July  to 
mount  what  they  hope  will  be  a  serious 
challenge  to  Monster.com  as  the  preemi¬ 
nent  national  recruitment  service  and  li.st- 
ings  site.  CareerBuilder  Netw  ork  will 
combine  the  online  job  search  features  of 
CareerBuilder  Inc.  with  the  listings  content 
of  CareerPath.com,  a  job  service  founded  in 
1995  by  a  group  of  new'spaper  companies. 

“\\^e  want  to  be  the  leading  market  play¬ 
er,  and  think  classifieds  particularly  lends 
itself  to  the  online  medium,”  says  Timothy 
J.  Landon,  president  of  Tribune  Classified 
Services.  “We  believe  at  the  end  of  the  day, 
we  want  to  be  the  leading  classified  adver¬ 
tising  provider,  regardless  of  channel.” 


off.  Next  year,  he  expects  Knight- 
Ridder.com  to  reduce  its  losses  by 
$50  million;  by  fall  2002,  he  ex¬ 
pects  it  to  be  profitable  on  a 
monthly  basis.  CareerBuilder’s 
schedule  is  shorter.  By  first  quar¬ 
ter  of  next  year,  Knight  Ridder 
and  Tribune  will  have  to  demon¬ 
strate  that  the  netw’ork  has  the 
revenue  potential  and  traffic  to  be 
a  strong  threat  to  Monster.com, 
Landon  says. 

The  first  act  of  the  online 
classified  drama  is  over,  and  the  next  is 
bound  to  be  equally  dramatic.  “We  have  a 
lot  more  information  and  experience,  and 
I  think  we’re  beginning  to  see  the  outline 
of  how'  things  might  be,”  The  Dallas 
Morning  News’ 

“Do  w'e  have  a  y'  ^ 

don't  think 

w'e’re  getting 


Knight  Bidder’s  Dan 
Finnigan  claims  he  could 
.S  make  his  operations 
“profitable  in  about  a  year,’’ 
but  it  might  “shrink  the  size 
of  the  business’’  longterm. 


ture  models  of  new  spaper  Web  sites  will 
look  like.  But  it’s  safe  to  say  the  number  of 
national  online  classified  players,  espe¬ 
cially  in  the  crowded  job  arena,  will  con¬ 
tinue  to  shrink,  and  those  with  the  most 
listings  and  best  tools  to  connect  buyers 
and  sellers  online  will  stand  the  best 
chance  of  surviving. 

Pressure  to  get  the  red  out  and  show  a 
path  to  profitability  also  will  intensify.  ‘The 
glory  days  of ‘spend  money  and  don’t  worrv' 
about  how'  to  make  money’  are  over,”  Zdll- 
man  says.  Now'  that  dot-coms  have  come 
dowTi  to  earth,  the  playing  field  has  become 
more  realistic,  he  adds. 

Finnigan  acknowledges  there’s  pressure 
from  his  superiors  and  Knight  Ridder 
shareholders  to  make  his  operations  pay 


Stay  tuned 

It’s  impossible  to  predict  what  the  fu¬ 


IN  A  LITTLE  LESS  THAN  TWO  WEEKS, 
the  man  behind  the  newspaper  in¬ 
dustry’s  largest  concerted  effort  to 
corner  the  online  recruitment  market  is 
packing  up  and  moving  on. 

Two  years  have  passed  since  Stephen 
Ste.  Marie  was  appointed  CEO  of  Career- 
Path.com  (CP),  the  Web  site  recently  ac¬ 
quired  by  Knight  Ridder  and  Tribune  Co. 
for  an  upcoming  merger  with  Career¬ 
Builder.  In  that  time,  CP  received  consid¬ 
erable  attention  and  criticism  —  called 
everything  from  “misguided  ship”  to 
“newspaper  behemoth.”  Today,  the  man 
at  the  helm  of  CP  during  this  rocky  jour¬ 
ney  looks  back  and  says,  “Great  fodder 
for  debate.” 


Always  operating  in  the 
shadow  of  the  aptly  named 
Monster.com,  CP  never 
quite  found  its  footing.  De¬ 
spite  becoming  the  No.  2 
jobs  site  online,  CP  was 
held  back  by  technology 
problems  and  a  divided 
board  of  directors.  As  the 
new'spaper  company  own¬ 
ers  debated  the  direction 
of  the  company,  decisions 
were  delayed  —  deadly  in 
the  dot-com  race.  Unlike  , 

Monster.com,  CP  faced  the  found  Ca 
daunting  challenge  of  inte¬ 
grating  dozens  of  different  databases, 
.some  of  them  housed  in  dinosaur 
systems. 


For  two  years,  Ste.Marie 
found  CareerPath  blocked. 


But  Ste.  Marie  says  his 
biggest  challenge  at  CP  was 
that  not  every  newspaper 
marketed  or  monetized  the 
site  to  its  fullest  potential. 
Newspapers  didn’t  take  ad¬ 
vantage  of  their  advertising 
resources  to  promote  their 
own  career  sites. 

Still,  CP  managed  to 
grow,  according  to  Media 
Metrix,  from  an  audience 
of  0.7  million  when  he  ar- 
B  Marie  rived  to  3.0  million  users 

blocked.  this  past  May. 

When  Ste.  Marie  joined 
CP  on  July  1, 1998,  he  took  over  from 
Renee  LeBraun,  who  had  been  an  interim 
CEO  on  loan  from  the  Times  Mirror  Co. 
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realmedia^ 


“Open  AdStream  is  the  perfect  tool.  It  is  scalable  enough  to  handle  spikes  in  traffic  . . . 
Open  AdStream  allows  us  to  maximize  the  revenue  from  the  ad  space  on  every  page  of  our  sites.” 
—  Wayne  town  of  The  Chicago  Sun-Times 


The  Chicago  Sun-Times  chose  Open  AdStream  because  it  is  the  most  reliable  and  scalable  ad  serving 
solution  available.  Find  out  how  Open  AdStream  can  help  your  site  deliver  more  smoothly,  reliably  and 
efficiently.  Visit  our  Web  site  at  www.realmedia.com/OAS  or  call  (215)  793-4900  (ext.  573),  and  request 
a  FREE  demonstration  and/or  a  copy  of  The  Chicago  Sun -Times  case  study.  See  for  yourself  why 
Open  AdStream  truly  is  The  Smart  Ad  Management  Solution. 


OPEN  ADSTREAM  SCALES  TO  NEW 
HEIGHTS  FOR  CHICAGO  SUN-TIMES 


Post  a  Resume 


dia  —  also  provided  their  own  companies’ 
technology  experts  for  CP’s  benefit. 

Ste.  Marie  did  find  that  some  of  CP’s 
owners  were  pushing  harder  in  the 
Internet  space  than  others. 

‘Tribune  and  Knight  Ridder 
^  X  are  more  biased  to  ac- 
^  ^  /  jk  tion,”  comments  Ste. 

n  \  Marie.  ‘They  are  pre- 

^  •4  pared  to  make  the  in- 

/  i  vestments.  They  work 
/  j  at  Internet  speed.” 

But  some  of  the 
newspaper  companies 
committed  to  CP  pur- 
^ ’  sued  other  opportunities 
'  that  some  observers  felt 

weakened  the  development  of 
the  group  effort.  Washingtonpost.com, 
for  example,  has  made  a  concerted  effort 
to  penetrate  the  local  market  with  Wash- 
ingtonJobs.com  instead  of  pursuing  the 
national  market.  Washington  Post  Co. 
also  invested  in  BrassRing  Inc.,  a  recruit- 


to  prevent  further  loss  of  market  share. 
But  Ste.  Marie  saw  it  differently. 

‘There  was  never  a  sense  of  panic.  I 
think  they  [the  newspaper  executives] 
had  a  very  clear  vision,”  says  Ste.  Marie. 
The  companies  recognized  a  transition 
going  on,  so  they  invested  in  job  fairs  and 
recruitment-related  media.  “That’s  fran¬ 
chise,”  he  observes.  He  believes  that 
newspapers  wanted  to  get  behind  all  the 
opportunities  that  could  possibly  canni¬ 
balize  their  print  product. 

For  a  few  months  last  year,  the  board 
considered  merging  CP  with  another 
online  classified  giant:  Chicago-based 
Classified  Ventures  (CV). 

‘Tou  couldn’t  help  but  look  at  that  as  a 
strategic  alternative,”  admits  Ste.  Marie. 
The  CP  board,  which  consists  of  some  of 
the  same  companies  at  CV,  ultimately  de¬ 
cided  that  CV  had  significant  challenges 
of  its  own  and  that  “classifieds,”  regard¬ 
less  of  the  category,  don’t  necessarily 
work  together. 

Career  sites  hoping  to  succeed  will  need 
to  do  two  things,  according  to  Ste.  Marie. 
First,  a  broad  site  must  have  verticality.  It 
must  become  a  job  career  site  that  can  “be 
helpfiil  to  [users],  provide  information  on 
continuing  education,  networking,  salary 
tips,  and  Q-and-A. ...  Users  are  doing 
more  than  just  looking  for  a  job,  and 
building  a  relationship  with  them  provides 
continuity  [for  the  site],”  he  points  out. 

The  other  is  product  innovation.  Ste. 

Marie  strongly  believes  that  re- 
PHH  sume  searching  by  employers  will 
■flV  be  the  next  big  innovation  to 

catch  on.  But  the  thing  to  keep  in 
mind  while  searching  for  innova¬ 
tion  is  “Evolutionary  change,  not 
revolutionary.” 

Ste.  Marie  does  keep  a  score- 
card  on  evolutionaiy  change  that 
occurred  at  CP  under  his  tenure. 
CP  had  42  newspaper  affiliates 
when  he  arrived;  now  the  count 
is  100,  of  which  10  are  non-own¬ 
er  affiliates.  Job  listings  were 
counted  at  200,000  upon  arrival, 
but  now  they’re  more  than  450,000.  CP 
didn’t  have  any  Internet-only  listings 
when  he  arrived,  but  now  the  site  has 
close  to  100,000.  And  in  18  to  21  months 
CP  became  the  No.  2  career  Web  site  on 
the  Internet. 

So  now,  as  he  walks  away  from  a  some¬ 
what  embattled  company,  he  says  with 
what  might  already  be  a  touch  of  nostal¬ 
gia,  “Users  loved  us.”  11 


LeBraun  had  developed  CP  and  its  distri¬ 
bution  strategy  with  12  employees  and  a 
handful  of  contractors. 

Ste.  Marie  said  CP  was  in  perfect 
shape  for  what  he  was  brought  ' 

in  to  do  next.  His  experi- 
ence  with  brand  building  ^ 
began  at  Diet  Pepsi,  , 
where  he  worked  with  -  ■ 

900-plus  bottlers. 

Then  he  moved  on  to 
the  cable  industry, 
getting  networks  to 
sign  on  to  Time  Warn- 
er  Cable,  and  for  six 
years  prior  to  joining  CP 
he  coordinated  sales  of  Di- 
recTV  in  more  than  30,000  re- 
tail  stores. 

With  his  branding  expertise,  Ste.  Marie 
was  brought  into  a  completely  new  indus¬ 
try  to  try  and  make  some  headway  in  an 
unknown  market  with  the  healthy  prod¬ 
uct  LeBraun  handed  over. 


Paper  umbrella 

The  first  step  was  to  coalesce 
individual  newspapers  into  a 
unified  sales  structure.  The  next 
step  was  to  find  technology'  that 
pernutted  the  Web  site’s  job 
listings  to  be  searchable.  CP 
had  more  than  100  affiliate 
newspapers  using  35  different 
feeds,  and  the  feeds’  breadth 
prevented  users  from  searching 
successfully. 

“We  had  to  do  a  wholesale 
change  in  architecture  that  only 
became  operative  early  this 
year,”  says  Ste.  Marie.  The  per¬ 
son  behind  the  new  database  was  Peter 
Alexander,  senior  vice  president  of  tech¬ 
nology  and  chief  technology  officer,  who 
Ste.  Marie  hired  in  September  1999.  Ac¬ 
cording  to  Ste.  Marie,  he  was  the  first  one 
capable  of  putting  it  all  together. 

Ste.  Marie  says  he  was  given  quite  a  bit 
of  flexibility  from  the  board,  which  con¬ 
sisted  of  representatives  from  seven  major 
newspaper  companies.  Contrary'  to  the 
common  view  of  old  media  as  the  turtle  in 
the  Internet  race,  Ste.  Marie  found  the 
board  to  be  extremely  savvy  and  rather 
generous  in  granting  him  the  freedom  he 
needed  to  operate  quickly. 

These  same  companies  —  the  Washing¬ 
ton  Post  Co.,  Tribune,  Knight  Ridder,  the 
New  York  Times  Co.,  the  Hearst  Corp., 
Gannett  Co.  Inc.,  and  Cox  Interactive  Me¬ 
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ment  service  for  technology  careers, 
through  its  subsidiary  Kaplan.  Other 
BrassRing  investors  initially  included 
Tribune,  Central  Newspapers  Inc.,  and 
Accel  Partners.  Gannett,  too,  ended  up 
with  an  interest  in  BrassRing  once  it 
bought  Central.  Hearst  also  made  other 
investments  such  as  Hire.com. 

Some  industry  analysts  interpreted  the 
varied  investments  as  desperate  measures 
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The  Great  Mouse  Detective:  How  even  the  best  and  the  brightest, 
our  own  Erin  Whalen,  can  go  from  hopeful  jobsurfer 
to  abject  Advilseeker  after  a  few  hours  on  the  Het. 

Hey,  that  gig  in  the  forest  doesn’t  look  so  bad,  after  all! 

nnaiix  MD  JOB 


BY  ERIN  WHALEN 

I’m  searching  in  cyberspace  for  the  job  of  my  dreams,  a 
human-resources  management  position,  but  I  am  picky.  I 
will  live  only  in  Austin,  the  Dallas-Fort  Worth  area,  or  Cor¬ 
pus  Christi,  Texas,  or  in  the  vicinity  of  Seattle.  I  have  four 
years  experience,  unlimited  energy  and  impeccable  references. 

And  why  shouldn’t  I  be  choosy,  since  I  am  a  figment  of  my  imag¬ 
ination  —  a  fantasy  job  seeker  custom-designed  to  test  the  effi¬ 
ciency  of  general  online  job-hunting  serv-  j  Frustrated  with  the  idiosyncrasies  of  each 
ices  (such  as  Monster.com)  versus  news-  |  search  engine. 

papers’  online  classifieds.  i  Some  have  no  listing  for  “human  re- 

But  I  am  also  fhistrated.  Frustrated  by  |  sources.”  Some  don’t  allow  you  to  search  by 
Web  searches  for  “human  resources  man-  j  city,  only  by  state.  And  some  return  results 
ager”  that  bring  up  listings  for  custodial  I  that  make  you  suspect  that  the  great  Corn- 

personnel  who  “must  be  Christ-centered.”  I  puter  God  is  quite  a  joker.  I  admit  that  I’m 


no  tech-head,  but  I  cannot  comprehend 
how  any  mistake  I  could  make  in  entering 
the  keywords  “human  resources  manager” 
could  lead  to  listings  for  telemarketers,  so¬ 
cial  workers,  and  foresters.  And  what  does 
“Boolean”  mean  anyway? 

However,  I  have  to  say,  grudgingly,  that 
in  the  war  between  newspapers’  online  clas¬ 
sifieds  and  the  online  headhunting  services 
such  as  Monster.com,  many  may  find  the 
headhunters  in  the  lead. 

A  quick  search  ofMonster.com  led  to  a 
listing  of  193  “HR”  jobs,  all  relevant  to  my 
search  and  in  the  locations  I  requested.  (On 
the  day  I  searched,  there  were  438,266 jobs 
overall  in  its  database.)  I  created  my  own 
account  in  less  than  five  minutes  and  then 
went  on  to  create  “job  agents”  that  used  my 
criteria  to  search  the  listings  for  any  new 
jobs  that  came  up.  A  notice  was  sent  to  my 
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Why  Buckets  Beat  Thimbles. 


The  web-based  RFP.  A  message  to  media  buyers  and  sellers.  The  bigger  your  pool  of  options,  the  better.  By  fully  converting  the 
Request  For  Proposal  process  onto  the  Internet,  we’ve  created  a  bigger,  better  tod  for  collecting  and  managing  options  in  media,  leading 
the  way  to  a  truly  functional  media  e-marketplace.  Buyers  get  more  choices.  Sellers  get  more  buyers.  Both  get  a  pod  of  options  that’s 
anything  but  small.  All  with  real  technology,  no  vaponware.  In  fact,  we’re  the  only  site  today  where  you  can  buy  media,  from  the  RFP 
through  negotiation  to  the  invoice,  without  ever  leaving  the  Internet.  It’s  exactly  how  you  buy  and  sell  media  now.  Only  better. 


The  media  e- marketplace  that  works  today. 

www.onemadiapiace.com 


The  Monster.coms  of  the  classified  world 
have  not  yet  succeeded  in  rendering 
newspaper  sites  obsolete.  But  the  news 
sites  must  improve  their  search  tools. 


/  /  e-mail  account  if  my  busy 
j /  agents  found  anything  of  in- 
V  terest. 

Using  CareerPath.com  proved  to 
be  more  of  a  challenge.  I’ve  come  to  the 


conclusion  that  I  either  have  a  computer 
deficit  disorder  or  CareerPath.com  is  bro¬ 
ken.  Repeated  attempts  to  find  jobs  led  to  a 
listing  of 480  jobs  located  throughout  the 
United  States  —  but  only  three  in  the 
locations  I  requested. 

On  another  occasion,  14  human  re¬ 
sources  jobs  were  mixed  in  with  ads  for 
nursing,  survey  party  personnel,  and  sales 
positions.  One  nice  feature  of  the  service, 
however,  is  that  it  lists  the  sources  for  some 
of  its  jobs  so  that  you  can  go  back  to  the 
newspapers  they  were  posted  in. 

Quick  samplings  of  CareerMosaic 
Chttp://www.careermosaic.com),  Job- 
BankUSA.com  (http://www.jobbank 
usa.com),  and  JobOptions  (http://www 
.joboptions.com)  provided  me  with  mostly 
relevant  listings,  but  all  of  these  services  av¬ 
eraged  a  return  of  only  about  15  jobs.  Of 
course,  I  did  not  go  to  the  lengths  of  creat¬ 
ing  a  fake  r&ume  online  for  potential  em¬ 
ployers  to  review,  but  if  I  had,  the  number 
of  jobs  returned  would  most  likely  have 
been  higher. 

Scanning  the  online  newspaper  classi¬ 
fieds  in  my  A-list  locations  (Texas  and  Seat¬ 
tle)  was  a  more  arduous  task,  in  mastering 
the  vaiying  search  mechanics,  but  it  led  to  a 
list  of  about  100  or  so  jobs.  Surprisingly, 
only  a  few  of  these  were  repeats  of  other 
searches,  so  the  Monster.coms  of  the  classi¬ 
fied  world  have  not  yet  succeeded  in  ren¬ 
dering  newspaper  classified  sections 
obsolete. 

What  newspapers  need  to  do,  however, 
is  make  their  search  engines  more  user- 
fidendly  —  that  is,  job  searching  for  idiots 
—  so  that  seekers  are  not  turned  off  by 
tools  that  force  us  into  a  Catch-22:  either 
you  specify  everything  you  need,  and  get 
no  results,  or  browse  ads  for  everything 
from  aardvark  trainers  to  zydeco  dancers 
and  hope  that  you  spot  a  job  before  your 
eyes  fall  out. 

Some  papers  have  already  made  this 
move,  consolidating  with  others  under 
one  search  engine  to  lessen  headaches 
(texas4u.com  is  one  example).  But  as 
for  me,  I  think  I’ll  go  back  to  using  my 
ink-stained  hands  —  and  a  big  red 
marker.  11 


Your  newspaper’s  online  stats  &  expanded  sports  package 


HEART 

At  the  heart  of 
SportsHuddle’s  service 
is  our  proprietary 
software.  It  collects, 
maintains  and 
publishes  all  of  your 
local  high  school  stats 
for  all  sports. 


MIND  FOR  THE  GAME 

Every  sport,  every 
game.  Scores,  stats 
and  summaries. 

It’s  all  here  at 
SportsHuddle.com, 
the  new  expanded 
online  service 
just  for  newspapers. 


GREAT  HANDS 

SportsHuddle.com’s 
web  interface 
allows  greater 
versatility  to 
automatically 
publish  to  both 
print  and  online. 


LEAN  AND  MEAN 

Eliminates  multiple 
entry  of  rosters, 
schedules  and 
stats,  allowing  you 
to  use  your  team 
more  efficiently. 


EXPLOSIVE 

It’s  local,  targeted 
and  personalized.  It’s 
comprehensive  and 
irvdepth. 

SportsHuddle  has 
everything  you  need 
to  keep  your  readers 
coming  back  again 
and  again. 


QUICK  FEET  .. 

Easy-to-learn, 
customized 
templates  let  you 
build  box 
scores  and 
summaries  fast. 


SportsHuddle.com 

where  high  school  sports  come  together.' 

To  give  SportsHuddle.com  a  tryout,  contact: 
Tracy  Kellaher  or  Laurie  Gatch  at  314-290-5200 
playen9sportshuddle.com 
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TALENT. 

CONFIDENCE. 

I  COURAGE. 

It  takes  courage  to  be  different.  To  step  ahead. 
New  media  teams  at  Morris  Communications  take 
the  leap  into  new  territory  every  day  to  bring  online 
’  innovation  to  the  next  level.  Six  Digital  Edge 
Awards  in  four  years  prove  it. 

We  salute  our  online  employees! 


2000 _ 

Best  News  Site  (circulation  75,000-250,000) 

www.jacksonville.com 

The  Florida  Times-Union 

Best  News  Site  (circulation  under  75,000) 
www.onlineathens.com 
Athens  (Ga.)  Daily  News 
Athens  (Ga.)  Banner-Herald 

Best  City  Guide  (circulation  under  75,000) 

www.juneaualaska.com 

Juneau  Empire 

Best  Online  Sports  Section 

www.jacksonville.com 

(a  worldwide  Editor  &  Publisher  EPpy  Award) 


1999 _ 

Best  Newspaper  Web  Site 
(circulation  under  75,000) 
www.searchcolorado.com 
Western  Slope  Publishing  Group 

1998 _ 

Best  Online  Newspaper 
(circulation  75,000-150,000) 
www.augustachronicle.com 
The  Augusta  (Ga.)  Chronicle 

1997 _ 

Best  Interactive  Feature 
www.augustagolf.com 
The  Augusta  (Ga.)  Chronicle 


DIGITAL  EDGE  AWARD 
Newspaper  Association  of  America 


MORRIS  COMMUNICATIONS  CORPORATION  •  Augusta,  Georgia  •  www.morris.com 
An  Equal  Opportunity  Employer  •  Contact  Human  Resources  •jobs@morris.com 
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BY  STEVE  OUTING 


small  service  businesses  can  benefit  from 
online  advertising  —  bringing  new  dollars 
into  a  newspaper  company. 

Online  news  media  consultant  Peter 
Zollman,  principal  of  Advanced  Interac¬ 
tive  Media  Group,  says  that  smaller  local 
companies  have  for  some  time  been 
priced  out  of  advertising  in  many  large 
and  even  midsize  newspapers.  Examples 
include  independent  diy  cleaners,  sand¬ 
wich  shops,  small  specialty  retailers  found 
in  shopping  malls  or  strip  malls,  inde¬ 
pendent  sporting  goods  stores,  etc.  Be¬ 
cause  efficient  print  targeting  often 
isn’t  possible,  such  enterprises  may  shy 
away  from  buying  print  ads  —  not  want¬ 
ing  to  pay  for  distribution  of  their  ad  to 
the  north  side  of  town  if  their  store  is  in 
the  south  section,  for  instance. 


There’s  nothing  to  be  lost  and  much  to  be  gained 
by  two‘pronged  approach  to  wallets  of  advertisers 

Is  THE  Internet  a  zero-sum  game  cause  existing  advertisers  to  dig  deeper 

for  the  newspaper  industry?  Will  into  their  pockets  to  spend  more  with 

gains  from  Internet-related  ventures  your  company  than  they  have  in  the  past, 

merely  make  up  for  inevitable  losses  Let’s  look  at  No.  1  first.  The 
on  the  print  side,  as  more  readers  migrate  most  significant  opportunity 

over  time  from 

print  deiiveiy  to  Real  Media’s  Dave  Morgan 

digital  delivery  of  believes  that  running  a 

newspaper  Web  site  does 
not  need  to  be  a  zero-sum 
game  —  though  many 
publishers  behave  as  if  it  is. 


www.boston. 


Take  Boston.com  with  you  wherever  you  go. 


Botoji-com  horn* 
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made.’’  Can  gams  BE _ \ 

by  a  newspaper’s 
new-media  operations  be  what 
grows  a  company  ^ls  print  rev¬ 
enue  flattens  due  to  increased 
digital  distribution? 

That’s  a  big  issue  for  many 
publishers  as  they  formulate 
strategy  for  the  next  few  years. 
Do  they  stick  with  a  primarily 
defensive  strategy,  where  new- 
media  operations  are  expected 
to  be  the  part  of  the  company 
that  grows  in  the  decade  ahead 
by  in  effect  taking  money  away 
from  the  print  side?  Or  do  they 
act  aggressively  to  find  un¬ 
tapped  revenue  on  the  new- 
media  side? 


.yeilowpages. 


Save  5070%on  Term  Life  Insurance  s-is'/ii  aiaair 


Download  the  Boston.com  toolbar. 

Take  Boston.com  with  you  wherever  you  go. 


Adverti«e  Your  Butinest 
Sign  Up 
Rate  Card 
Member  Login 


Yellowpages.com  (left):  A  tip  sheet 
for  finding  online  advertisers? 
Boston.com(merce):  Born  to  shop! 

Many  such  small  businesses 
spend  their  advertising  budgets 
in  suburban  or  community 
newspapers  or  in  “penny  shop¬ 
per”  papers  serving  their  neigh¬ 
borhoods.  Other  businesses  use 
local  radio  or  even  TV,  but 
don’t  find  newspaper  advertising  useful. 
Newspaper  Web  site  salespeople  thus 
should  spend  some  of  their  time  courting 
advertisers  from  other  local  media  that 
might  be  inclined  to  move  some  of  their 
ad  dollars  to  the  Internet.  If  your  site  has 
an  online  business  directory  or  Yellow 
Pages  service,  that’s  an  obvious  place  for 
such  advertisers  —  but  think  beyond  that 


About  Us 
Contact  Us 
Help 


The  only  answer  |l 

The  logical  answer  to  these 
questions  is  to  figure  out  how  to  find  new 
money,  not  just  take  money  out  of  the 
right  pocket  and  put  it  into  the  left.  If 
your  newspaper’s  Web  site  is  primarily 
advertising-supported,  the  goal  should  be 
twofold: 

•  Find  online  advertisers  who  have 
not  been  customers  of  the  print  edition. 

•  Devise  new  online  services  that  will 


will  be  in  attracting  smaller  local  busi¬ 
nesses  —  those  that  have  not  previously 
advertised  in  the  newspaper  because  of 
cost  (or  simply  because  it  didn’t  meet 
their  needs)  —  to  advertise  on  the  news¬ 
paper’s  Web  site  or  other  digital  services. 
Just  look  to  the  Yellow  Pages  print  direc¬ 
tory  to  see  the  likely  candidates  for  lower- 
cost,  targeted  online  advertising.  Many 
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Come  see  us  at  the  Cyber  Cafe  at  E&P’s  Online  Classified  Symposium 

SfPItmStH  17-19  at  the  Hyatt  Regency,  Monterey,  California. 


to  targeted  advertising  and  e-commerce 
opportunities  on  the  Web  site. 

Such  businesses  don’t  have  to  be  small, 
Zollman  points  out.  Some  local  law  firms 
spend  profusely  on  TV  ads  (but  not  for 
print),  so  there  is  the  potential  for  signifi¬ 


cant  ad  revenue  from  such  businesses. 
Think  about  taking  money  away  from 
other  local  media. 

The  key  to  attracting  smaller  business¬ 
es  is  offering  something  that’s  useful  to 
them  and  reasonably  priced.  For  exam¬ 
ple,  a  pizza  shop  may  w'ant  to  spend  its 
advertising  dollars  at  certain  times  of  the 
day.  A  news  Web  site  can  add  the  shop’s 
banner  ads  during  the  hours  of  3  p.m.  to 
7  p.m.  —  when  busy  office  workers  either 
are  thinking  about  what  to  feed  the  kids 
in  the  evening  or  have  just  gotten  home 
from  work  and  must  decide  what  to  do 
for  dinner  —  or  during  the  hours  before 
pro  football  games.  For  a  cost-conscious 
small  business,  this  means  that  it’s  not 
paying  for  ad  impressions  during  times 
when  online  users  aren’t  thinking  about 
food.  (The  pizza  place  could  get  similar 
time-targeting  on  TV,  of  course,  but  the 
costs  would  be  much  higher  than  adver¬ 
tising  on  the  Web.) 

Another  good  market  for  “new”  online 
advertising  money:  Businesses  that  cater 
to  out-of-town  customers.  Hotels  and 
motels,  for  example,  seldom  advertise  in 
local  newspapers,  but  they  will  advertise 
if  a  news  Web  site  is  a  destination  site  for 
out-of-towners  looking  for  information 
in  preparation  for  a  visit.  Tourist  attrac¬ 


tions,  rental  car  companies,  and  dis¬ 
count-store  shopping  malls  are  examples 
of  advertisers  that  will  want  to  reach  an 
out-of-town  audience. 

Sometimes  businesses  that  do  well 
with  online  advertising  are  unpre¬ 
dictable.  At  the  St.  Petersburg  (Fla.) 
Times,  Ronald  Dupont  Jr.,  Web  pub¬ 
lisher,  says  that  one  of  the  most  suc¬ 
cessful  online  advertisers  w'as  a 
company  offering  balloon  rides. 

What  they’re  doing  wrong 

Dave  Morgan,  founder  and  chair¬ 
man  of  Internet  ad  services  company 
Real  Media,  believes  that  running  a 
newspaper  Web  site  does  not  need  to 
be  a  zero-sum  game  —  though  many 
publishers  behave  as  if  it  is.  Too  many 
publishers  are  unwilling  to  devote  the 
resources  and  take  the  risks  to  go  out 
and  find  new  revenue  streams  that  will 
mean  future  growth  for  the  entire  en¬ 
terprise,  he  says.  The  result  of  unwill¬ 
ingness  to  take  risks  is  that  their  Web 
sites  will  do  little  more  than  pull  in 
money  from  existing  advertisers  that 
before  would  have  gone  to  print. 

The  ideal  way  to  pull  in  more  new 
money  from 
existing  news¬ 
paper  adver¬ 
tisers  is  to 
offer  them  ad¬ 
ditional  com¬ 
pelling 

services,  Mor- 
!  gan  says.  The 
i  ideal  news  site 
;  will  not  simply  carry-  banner  ads  for  local 
,  auto  dealers,  for  example,  but  will  actual¬ 
ly  sell  cars  online,  as  well  as  related  goods 
and  services.  The  smart  site  will  allow  its 
users  to  shop  online  for  auto  insurance, 
tires,  mobile  phones,  extended  warranty 
services,  baby  seats,  etc.  —  facilitating 
comparison  shopping  and  taking  a  cut  of 
each  transaction. 

Such  a  strategy  allows  advertisers  to 
spend  more  money  on  online  advertising 
and  e-commerce  programs  because  they 
sell  more  products  and  services  as  a  re- 
!  suit  of  participation.  In  this  way,  a  pub¬ 
lisher  can  squeeze  more  money  out  of  an 
advertiser  because  the  client  is  selling 
more  —  adding  to  the  bottom  line  of  the 
newspaper  company  and  not  taking  away 
money  from  other  departments. 

Of  course,  such  an  approach  can  be 
I  scary  to  a  traditional  newspaper  compa¬ 
ny’s  executives  —  for,  in  the  ear  sales 
example,  it  could  be  perceived  as  mar¬ 


ginalizing  auto  dealers,  which  have  long 
supported  the  print  edition. 

Morgan  points  out  that  this  evolution 
in  local  advertising  is  happening  whether 
local  news  publishers  want  it  or  not.  The 
Internet  is  creating  better  ways  to  target 
advertising  to  select  groups  and  more  ef¬ 
ficiently  sell  products  and  services.  Local 
companies  will  migrate  to  t'uese  new 
forms  of  advertising.  Newspaper  compa¬ 
nies  must  take  advantage  of  the  new  op¬ 
portunities  presented  by  new  forms  of 
online  advertising  —  and  force  them¬ 
selves  not  to  fret  over  what  it’s  doing  to 
the  core  print  product. 

To  truly  make  a  news  organization  fo¬ 
cus  on  acquiring  new  revenue  instead  of 
replacing  old  with  new,  publishers  need 
to  be  thinking  about  a  wholesale  revamp¬ 
ing  of  their  company’s  organizational 
structure.  Morgan  is  one  industry  observ¬ 
er  who  advocates  a  bold  stroke:  Take  a 
news  company’s  new-media  division  and 
put  it  on  top  of  the  entire  enterprise. 

That  division  becomes  responsible  for  the 
brand  and  the  content  of  the  company, 
and  the  print  side  of  the  company  be¬ 
comes  a  single  appendage  responsible 
for  but  one  mode  of  distribution  of  the 
core  asset, 
content. 

I  think 
he’s  right, 
because  it 
will  take  the 
new-media 
side’s  separa¬ 
tion  from  the 
print  master 

—  to  set  it  free  to  “be  all  that  it  can  be” 

—  for  a  newspaper  company  to  be  able 
to  act  assertively  in  going  after  new 
revenue. 

The  Internet  likely  will  be  a  zero-sum 
game  for  newspaper  companies  that  con¬ 
tinue  to  approach  new  media  with  tradi¬ 
tional  thinking.  Those  that  keep  Internet 
ad  sales  within  the  confines  of  a  print  ad¬ 
vertising  department  will  succeed  mostly 
in  getting  the  same  amount  of  money  out 
of  existing  advertisers,  but  spreading  it 
among  a  wider  variety  of  print  and  online 
placements. 

The  better  approach  will  be  taken 
by  those  companies  that  free  their 
new-media  departments  to  run  wild  — 
aggressively  going  after  new  advertisers 
who’ve  yet  to  do  business  with  their 
newspaper,  and  presenting  existing 
advertisers  with  new  services  that  will 
entice  them  to  spend  more  money  with 
the  newspaper.  II 
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Ballooning  sales  were  the  bottom  line  for  one 
successful  online  advertiser  on  St.  Pete's  site. 


Consultant  Peter  Zollman 
says  small  local  companies 
have  been  priced  out  of 
advertising  in  many  large 
and  even  midsize 
newspapers. 
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www.editorandpublisher.com 


CPubExpo 

Where 

Publishing  &  Technology 

Converge 


I  rr  he  producers  of  BookExpo  America,  North  America's  leading  publishing 
-  industry  event,  are  proud  to  announce  the  debut  of  ePubExpo,  the 

:  first  and  only  event  focusing  exclusively  on  the  management,  distribution, 

sales  and  protection  of  digital  content.  Debuting  this  fall  in  New  York  City, 
ePubExpo  will  bring  together  publishing  industry  professionals  with  the  technology 
providers  who  are  shaping  the  epublishing  industry. 

This  new  two-day  summit  for  publishing  industry  executives  will  consist  of: 


4  A  powerful  conference  focusing  on 
the  themes  of  Toward  a  Consumer  Driven 
ePublishing  Model  (Day  1)  and 
ePublishing’s  New  Emphasis;  The  Value 
Added  Equation  (Day  2). 

♦  Demonstration  rooms  where  you  can  see 

the  latest  technology  first-hand. 


CPubExpo 

October  31  &  November  1,  2000 
Millennium  Broadway  Hotel 
New  York  City 


For  exhibiting  information: 

CALI.  Steve  Rosato  at  203-840-5463 
EMAIL:  srosato@reedexpo.com 

For  registration  information: 

CALL  1-877-232-8845 

EMAIL:  inquiry@epubexpo.reedexpo.com 

www.epubexpo.com 


^  Table  top  exhibits  showcasing  the  leading 
technology  companies  whose  new  products, 
services  and/or  software  positively  impact  the 
ePublishing  channels. 

4  Networking  functions  where  you  can 
meet,  exchange  ideas,  and  debate  the  future 
of  the  industry  with  speakers,  exhibitors  and 
other  industry  executives. 


Featuring  the  inaugural 
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Direct  Payment  does  it  all. 


(just  about) 


01  Direct  Deposit 
!  Direct  Poyment 


1.888.737.9444 

www.directpayment.org 
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the  day  after  it  airs.  Among  offerings  being 
indexed  are  the  advice  program  of  Dr.  Lau¬ 
ra  Schlessinger  and  the  interviews  of  Terry 
Gross  on  her  “Fresh  Air”  broadcasts,  as 
well  as  the  chatty  “Car  Talk,”  the  data-rich 
“Motley  Fool  Radio  Show,”  and  PBS’ 
“Online  NewsHour.” 

Users  go  to  the  SpeechBot  Web  site, 
type  in  keywords  for  the  topic  they  seek, 
then  watch  as  the  service  returns  the 
actual  audio  clip,  which  can  be  played 
through  the  computer. 


Speech-recognition  software  being  tested  gives  surfers 
the  ability  to  find  radio  files  by  using  keyword  searches 

For  researchers,  radio  always  broadcast.  So  a  new  technology  being  tested 
has  been  a  kind  of  nether  world.  on  the  Web  by  Compaq  Computer  Corp.  is 

Comments  made  on  talk  shows,  turning  heads.  SpeechBot  is  an  experimen- 
interview  segments,  and  call-in  tal  index  of  about  two  dozen  popular  U.S. 

programs  have  never  been  easy  to  retrieve  radio  shows  that  uses  an  exciting  new 
in  the  days,  weeks,  or  months  after  they  air.  speech-recognition  system  enabling  people 

T l  anscripts  often  don’t  exist,  and  if  they  to  keyword-search  audio, 

do,  they  are  likely  to  be  merely  printed  and  The  site  can  be  used  to  search  more  than 
thus  not  electronically  searchable.  Many  7,195  hours  of  content  from  6,613-plus  ra- 

broadcasters  may  keep  tapes  of  old  shows  dio  programs,  some  going  back  to  March 

in  their  vaults,  but  most  aren’t  indexed,  ex-  1999.  The  index  is  updated  daily.  Usually, 
cept  perhaps  for  the  date  and  name  of  the  each  program  is  added  to  the  database  on 


COMPAa 


SpeechBot 


It  works  this  way:  After  one  of  the  high¬ 
lighted  shows  goes  on  the  air,  the  speech- 
recognition  software  creates  a  “time- 
aligned  transcript”  of  the  broadcast,  auto¬ 
matically  building  an  index  of  the  words 
spoken  during  the  show.  To  give  it  a  try, 
visit  the  site  at  http://speechbot.research 
.compaq.com,  where  a  search  form  appears 
on  the  introductory  screen. 

A  few  considerations  in  using  SpeechBot 
for  your  work: 

Ilf  you  do  not  find  what  you  are  search¬ 
ing  for,  try  a  different  spelling.  Remem¬ 
ber,  this  is  audio,  so  think  homonyms.  For 
instance,  the  speech-recognition  software 
treats  “male”  and  “mail”  the  same  because 
they  sound  the  same. 

2  You  can  use  partial  words  in  your 
searches,  using  the  asterisk  (*)  as  a 
wild  card  at  the  end  of  a  word  to  indicate 
that  you  seek  any  words  that  begin  with 
the  letters  you  have  designated  before  the 
asterisk.  However,  you  must  include  at 
least  three  letters  before  the  asterisk. 

3  You’ll  need  RealPlayer,  version  G2  or 
later,  installed  on  your  computer  to 
play  the  sound  clips  you  find.  If  you  don’t 
have  the  software,  visit  http://www.real 
.com/player/index.html  and  follow  the 
site’s  download  instructions.  11 
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Hot  Content 
Fresh  Daily! 


Voice  847.44 1 .2696  Email  ddt@videoaxs.com 


video  &  .com 


Take  a  rich  end-user  media  experience,  blend  it 
with  a  powerful  dough  builder  and  watch  your 
impressions  rise.  Videoaxs  adds  calories  to 
your  web  site  in  a  steady  stream  with  news 
and  feature  content  in  all  your  favorite  flavors. 
Chocolate,  glazed,  sprinkles.. .we  have  it  all. 


Take  advantage  of  our  Baker’s  Dozen  Special  ... 
for  the  price  of  1 2,  you  get  1 3  months  of  news 
and  feature  videos  streaming  hot  and  fresh  from 
our  site  to  yours.  Choose  the  variety  that  suits 
your  taste;  individual  clips,  news  frames,  or  the 
gallery  with  1 5  new  feature  clips  every  day. 


Contact  us  for  more  information  on  this  tasty 
little  offer  before  the  hole  thing’s  gone. 


www.AdOne.com 


More  revenue 

RIGHT  AROUND  THE  CORNER 


AdOne  is  the  newspaper  industry's  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  we  use  the  latest  technology  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business 

For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 


AdOne 

Jobs,  cars,  homes  and  more. 
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NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


PRE  PRINTED  INSERT  ADVERTISING  INDEX 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


ad  linage  for  the  month  pole- 
vaulted  37%,  according  to  ad 
linage  totals  in  the  exclusive 
E£sfP/Competitive  Media 


Reporting  monthly  indices. 

Classified  increased  8%, 
national  edged  up  1%,  and 
retail  declined  11%. 


Year-to-date  results  show- 
inserts  up  11%,  classified  ris¬ 
ing  7%,  national  flat,  and  re¬ 
tail  down  3%. 


WITH  AN  INCREASE  TO 

five  Sundays  in  July 
this  year,  from  four  in  July 
last  year,  pre-printed  insert 


THE  JULYf£P/CMR  NEWSPAPER  ADVERTISING  INDICES 


JAN  FEB  MAR  APR  MAY  JUN  JULjAUG  SEP  OCT  NOV  DEC 

>100.00  100.07  107.14  105.13  121.38  105.18  101.83  '  107.18  11448  125.95  142  45  179  32 
93.19  97.52  105  37  105  30  112  43  105.54  90  08 

WLWreOIIIB  lYtDJUl 

)arel  &  Accessory  Stores  -8%  -23%  -pv  espite  the  fact  that  there 

o  Suppty/Repair  i.-18%  |  -9%  were  five  Sundays  in  July 

>ks  &  stationery  Stores  i  -10%  -13%  jhis  year,  the  Retail  ROP  Index 

Uint  Materials  7%  j  -26%  declined  drastically  compared 

nputer  Stores  ;  88%  24%  with  July  last  year,  which  had 

Humer  Electronics  i -22%  1-36%  only  four  Sundays.  With  the  ex- 

wrtment  Stores  ;  -2%  -5%  ceptions  of  the  Computer  Stores 

7^0^  \  :20%  '  :25%  Stores  cMegori^ 

d  Stores  i-13%  !  -1%  every  other  category  decreased 

niturea  Accessories  ;  0%  -3%  significantly.  Overall,  advertising 

relry  Stores  :  9%  i  12%  linage  for  the  Retail  ROP  Index 

ce  Supply  Stores  i  -49%  ;  56%  continued  to  decline  steadily  on 

irtliw  Goods  Stores  i  -11%  i  -23%  a  month-to-month  basis. 


117.95  10707  11722  109.26  %  03  100.37  102.58  12180  12331  12659 

112.95  110  60  111  23  107  23  96  99 

noicc  vrn  iiii  National  ROP  Index 

UKIt:>  TIU  JUL  YTD0%JUL1% 

1  Ty-rational  ROP  (run-of-paper) 

.  1  0%  ^  -4%  linage  in  the  Airlines 

rare  i  -31%  ^  -13%  Utilities  &  Communica- 

ther  -7%  13%  tions  categories  increased  signifi- 

>  I  -35%  ;  -45%  cantly  in  July.  However,  the 

:  22%  :  7%  Factory  Automotive  category  de¬ 
al  i  13%  !  10%  dined  for  the  month,  even  though 

i  \  there  were  five  Sundays  this  July 

■  20%  ^  -2%  versus  four  last  July.  Overall,  the 

4%  i  -5%  increased  slightly  in  July 

7%  -16%  when  comparing  the  month  in 

6%  I  14%  2000  with  the  month  in  1999, 

nications  13%  :  56%  but  is  flat  for  the  year  to  date. 


Pre-printed  Insert  Index 
YTD11%  JUL37% 

Pre-printed  Insert  Index  advertising  lin¬ 
age  increased  significantly  in  July  be¬ 
cause  there  were  four  Sundays  in  the 
month  last  year  versus  five  this  year.  This 
helped  contribute  to  the  volume  increases 
in  every  category,  with  the  exception  of  the 
Computer  Stores  category,  which  remained 
flat  in  July.  Overall,  the  Pre-Printed  Insert 
Index  increased  substantially  compared 
with  the  same  month  last  year. 


INSERT  CATEGORIES 


Building  Materials 


Consumer  Electronics 

Oepartannl  SIMM 


Discount  Stores 


Food  &  Household  (CMO) 


Furniture  A  Accessories 

Office  Supply  SIMM 

Other  Inserts 

Spaitinf  Geode  SIMM 


VIAYJUN  JUL  AUG  SEP  iOCT  NOV  DEC 

140  31  11161  81.55  139.53  121.51'  14004  171.79  161.74 

126.95  12165  112.37 


I  j2VNi  FEB  MAR  APR 

■  1999  10000  9742  119  73  101.17 
a  2000  10592  10642  11838  142.51 


Display  Classified  ROP 
Index  YTD  7%  JUL  8% 

Because  there  were  five  Sundays  this 
July  versus  four  last  July,  the  Display 
Classified  ROP  Index  increased  significantly 
compared  with  July  1999.  Every  category 
in  the  index  experienced  volume  gains,  with 
the  exception  of  the  Other  Display  Classified 
category. 


ClASSinED  CATEGORIES  YTD  ^  JUL 


Automotive 


Education 


Other  Display  Classified 


Recruitment 


I  JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC 

.1999  10000  89.95  95  31  93.75  10868  9613  101.36  10274  98.01  11091  9160  8061 
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YTD 
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Apparel  &  Accessory  Stores 

■8% 

-23% 

Auto  Suppiy/Repair 

-18% 

-9% 

Books  &  Stationery  Stores 

-10% 

-13% 

BuiMifV  Materials 

7% 

-26% 

Computer  Stores 

88% 

24% 

Consumer  Electronics 

-22% 

-36% 

Department  Stores 

-2% 

-5% 

Discount  Stores 

-10% 

-21% 

Drug  Stores 

-20% 

-25% 

Food  Stores 

-13% 

-1% 

Furniture  &  Accessories 

0% 

-3% 

Jewelry  Stores 

9% 

12% 

Office  Supply  Stores 

-49% 

-56% 

Sportlt^  Goods  Stores 

-11% 

-23% 

NATIONAL  CATEGORIES 
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Airlines 

-10% 

41% 

Auto  Dealer  Associations 

-13% 

-12% 
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0% 

-4% 
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-31% 

-13% 

Corporate/Office/Other 

-7% 

13% 
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-35% 

-45% 
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7% 
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13% 

10% 
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-1% 

8% 

Insurance 

0% 

-15% 

Investments 

20% 

-2% 

Mail  Order 

4% 

-5% 

Motion  Pictures 

7% 

-16% 

Travel  &  Tourism 

6% 

14% 

Utilities  &  Communications 

13% 

56% 
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SYNDICATES 


Feature  rates  have  risen  much  less  than  inflation  since  the 
1970s,  but  newspapers  say  they  have  budget  limitations 

BY  DAVE  ASTOR 

SID  Goldberg  remembers  a  time  when  a  syndicate 
salesperson  who  couldn’t  get  a  newspaper  to  immedi¬ 
ately  buy  a  feature  might  threaten  to  go  to  the  rival  dai¬ 
ly  across  the  street.  Now,  Goldberg  says,  “there’s  a 
McDonald’s  across  the  street,” 

The  dramatic  decrease  in  markets  with  competitive  dailies  is  a 
major  reason  why  syndicated  feature  prices  haven’t  risen  any¬ 
where  near  the  rate  of  inflation  since  the  1970s.  One-paper  towns 

have  made  sjmdication  a  buyer’s  rather  speeches  and  the  like.  And  newly  syndicat- 

than  a  seller’s  market  —  with  fewer  rival  ed  comic  creators  may  have  to  wait  longer 

papers  bidding  for  the  same  feature.  to  quit  their  day  jobs. 

This  buyer’s  market  is  “probably  one  of  Then  there’s  the  question  of  how  many 


have  made  sjudication  a  buyer’s  rather 
than  a  seller’s  market  —  with  fewer  rival 
papers  bidding  for  the  same  feature. 

This  buyer’s  market  is  “probably  one  of 
the  factors  behind  syndicate 
consolidation,”  said  Gold- 
berg,  who  started  in  the  busi-  ^ 
ness  in  1957  and  is  now  *  41 

senior  vice  president/general  i; ; 
manager  of  United  Media  |  ^ 

and  president  of  the  News-  1^  “ 
paper  Features  Council.  Af- 
ter  Tribune  Media  Services  jM 

finishes  absorbing  the  Los 
Angeles  Times  Syndicate  in  the  next  few 
months,  the  number  of  major  syndicates 
will  have  dropped  from  12  to  eight  since 
1985.  And  several  syndicates  have  reduced 
staff  in  tiying  to  remain  profitable. 

Universal  Press  Syndicate  President 
Robert  Dufiy  added  that  low  feature  rates 
are  one  reason  why  syndicates  “constantly 
look  to  expand  their  revenue  base”  through 
licensing,  book  publishing,  etc. 

Slowly  rising  feature  rates  mean  less  in¬ 
come  when  inflation  is  factored  in.  Gold¬ 
berg  said  a  columnist  with  100  papers  in 
1980  “probably  did  dramatically  better,” 
relative  to  the  cost  of  living,  than  a  colum¬ 
nist  with  100  papers  in  2000  —  although 
there  may  be  more  opportunities  today  for 


“The  easiest  part  of  a 
newspaper  budget  to  hold 
the  reins  on  is  the  budget 
for  sMidicated  features.” 


artists  avoid  new'spaper  cartooning  because 
there’s  more  income  potential  elsewhere. 

Rates  —  which  depend  on  feature 
longevity,  creator  fame,  and  newspaper  cir¬ 
culation  —  range  from  less  than  $6  to  sev¬ 
eral  hundred  dollars  a  week  per  feature.  But 
King  Features  Syndicate  National  Sales  Di¬ 
rector  George  Haeberlein  estimated  that 
the  aiierage  may  be  as  low  as  $10  to  $12  a 
week,  virtually  unchanged  from  when  he 
broke  into  syndication  20  years  ago. 

Duffy  guessed  the  average  is  $13  to  $14 
a  week,  a  figure  only  slightly  higher  than 
when  he  began  his  career  in  1972.  He  said 
minimum  prices  may  be  a  little  higher,  but 
maximum  ones  are  lower.  “When  you  had 
two  or  three  papers  in  a  market,  that  drove 


up  prices  at  the  top  end,”  Duflfy  explained. 

Goldberg  guessed  today’s  average  might 
be  $20  a  week  per  feature,  a  slow  rise  from 
what  might  have  been  $14  to  $15  in  1975. 

“Newspapers  aren’t  paying  what  the  fea¬ 
tures  are  worth,”  said  King  Editor  in  Chief 
Jay  Kennedy,  adding  that  he  has  asked  peo¬ 
ple  not  connected  with  syndication  to  guess 
what  papers  pay.  Their  estimates:  $200  to 
$300  per  week  per  feature  (midsize  dailies) 
and  $1,000  to  $1,500  (big  dailies).  “The 
public  values  features  a  hundredfold  over 
what  the  actual  rates  are,”  he  observed. 

The  $10-to-$20-a-week  averages  cited 
apply  to  single  features,  not  syndicated  or 
news  service  packages.  And  the  rates  refer 
to  what  print  clients  pay.  Most  online  pa¬ 
pers  pay  relatively  low  rates  now,  but  those 
prices  might  rise  faster  than  print  rates  if 
traffic  for  the  sites  increases  significantly. 

A  number  of  syndicates  ask  print  clients 
for  annual  rate  hikes  of  3%  to  4%.  But  pa¬ 
pers  periodically  drop  established  features 
for  cheaper  ones,  so  the  overall  average 
doesn’t  rise  much.  “Newspapers  might  can¬ 
cel  a  feature  that  costs  $15  and  buy  one  for 
$10,”  said  Haeberlein. 

Houston  Chronicle  Deputy  Managing 
Editor  Susan  Bischoff"  said  papers  have 
spending  limits:  “Syndicates  put  in  for  3% 
to  4%  increases,  but  our  budget  in  some 
years  doesn’t  go  up  3%  to  4%.”  Some  pa¬ 
pers  in  that  situation  buy  fewer  features  or 
replace  syndicated  columns 
with  columns  from  news  serv- 
I  I  ices  they’re  already  buying. 

Bischoff,  whose  paper  buys  a 
0^  huge  total  of  about  75  comics, 

„  said  syndicate  prices  are  basi- 

•  cally  where  they  should  be. 

_ gIP  qoldBERG  “They’re  about  right  for  most 

United  Media  features,”  agreed  Steve  Doyle, 
deputy  managing  editor/news- 
j  features  at  the  Orlando  (Fla.)  Sentinel. 
j  Perhaps  owing  to  the  sensitive  nature 
i  of  the  pricing  issue,  several  other  news- 
[  paper  editors  contacted  didn’t  respond 
or  spoke  only  on  background.  One  editor 
said  that  when  a  paper  pays  annual 
increases  on  a  comic  for  decades,  the 
rates  can  go  “off  the  charts.” 

Of  course,  if  syndicates  suddenly  raised 
I  rates  across  the  board  to  make  up  for  years 
I  of  relatively  low  prices,  it  could  make  things 
tough  on  the  many  newspapers  with  budget 
limits.  “I’d  say  any  dramatic  increase  would 
create  a  problematic  situation,”  said  Doyle. 

Syndicates  know  why  their  clients  don’t 
pay  more.  “The  easiest  pent  of  a  newspaper 
I  budget  to  hold  the  reins  on  is  the  budget  for 
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syndicated  features,”  said  Goldberg.  “It’s 
much  easier  to  cut  back  an  author  who’s 
1,000  miles  away  than  someone  in  your 
office.”  Haeberlein  added,  “I  understand 
the  pressure  on  newspaper  editors  to  watch 
their  budgets,  but  we  can’t  sell  features  at 
$2  a  week  and  stay  in  business.” 

Kennedy  said  King  “walks  away”  if  a  pa¬ 
per  offers  too  little  for  a  feature,  even  if  a  ri¬ 
val  gets  the  business.  “It’s  self-destructive  to 


i  allow  rates  to  erode  below  a  certain  level,” 
he  said.  Another  interviewee  —  who  said 
newspaper  chains  tend  to  be  a  little  more 
bottom-line-oriented  than  family-owned 
papers  —  expressed  frustration  that  papers 
raise  ad  rates  and  salaries,  but  balk  at  pay¬ 
ing  more  for  syndicated  features. 

Duffy  said  s>Tidication  is  still  a  seller’s 
!  market  in  a  way.  “Newspapers  don’t  want 
just  a  comic,”  he  said.  “They  want  ‘Doones- 


bury’  or  ‘Garfield’  or  ‘Peanuts.’  And  if  they 
want  ‘Doonesbury,’  there’s  only  one  place  to 
go  for  ‘Doonesbury.’” 

Goldberg  said  newspapers  could  pay 
syndicates  even  less,  “but  they  know  they 
have  some  obligation  to  maintain  the  quali¬ 
ty  of  features.  In  order  to  have  outstanding 
features,  creators  have  to  be  rewarded.” 

“In  the  end,”  said  Dufly-,  “we’re  partners 
trying  to  bring  readers  to  newspapers.”  11 


In  brief 

Museum  gets 
donations,  but 
there’s  debate 

— : — !He  National  Cartoonists  Society 
'(NCS)  and  Milt  Gross  Fund  (MGF) 
_  have  each  donated  $35,000  to  the 
struggling  International  Museum  of  Car¬ 
toon  Art  in  Boca  Raton,  Fla. 

But  the  NCS  decision  was  not  without 
controversy,  as  two  board  members  ab¬ 
stained.  One  abstainer,  NCS  Treasurer 
Chip  Beck,  was  voted  off  the  board  Sept.  12. 
Beck  and  NCS  President  Daryl  Cagle  had 
been  at  odds  for  months  about  the  way  the 
NCS  and  its  monies  are  managed. 

The  gifts  will  help  the  museum  meet  op¬ 
erating  expenses  as  it  waits  to  see  if  it  can 
get  refinancing  or  sell  its  building  and  rent 
from  the  buyer  {E^P,  Aug.  7,  p-  30). 

MGF  Secretary /Treasurer  Larry'  Katz- 
man  said  the  fund  usually  gives  to  needy 
cartoonists,  but  decided  to  make  an  e.xcep- 
tion.  “Cartooning  is  an  important  and 
uniquely  American  art  form  that  communi¬ 
cates  to  millions  every  day,”  he  said.  “And 
the  museum  is  important  to  cartooning.” 

Museum  President  Joe  D’Angelo  said, 
“Mort  and  I  are  both  very  grateful  for  this.” 
D’Angelo,  a  Hearst  consultant  and  former 
King  Features  Syndicate  president,  was  re¬ 
ferring  to  museum  founder  and  “Beetle 
Bailey”  creator  Mort  Walker. 

Beck  said  he’s  not  against  helping  the 
museum,  but  thought  there  should  have 
been  more  discussion  about  whether  the 
donation  would  put  the  NCS  in  the  red.  Ca¬ 
gle  said  the  NCS  has  enough  reserves  to  af¬ 
ford  the  gift,  and  that  it  was  important  for 
the  museum  to  get  the  money  at  this  time. 

The  NCS  board  voted  6-0,  with  the  two 
abstentions,  to  make  the  donation.  And  it 
voted  6-2  to  remove  Beck  from  the  board. 
Beck  is  protesting  his  removal,  and  a  new 
treasurer  hasn’t  been  named.  —  DaveAstor 


Editorial  cartoonist  signs 
WITH  L.A.  Times  Syndicate 

David  Horsey,  winner  of  last  year’s  Pulitzer 
Prize  for  editorial  cartooning,  has  moved 
from  a  North  America  Syndicate  package  to 
individual  distribution  at  the  Los  Angeles 
Times  Syndicate. 

The  Seattle  Post-Intelligencer  staffer  is 
also  president  of  the  Association  of  Amer¬ 
ican  Editorial  Cartoonists 

‘Shoe’  comic  strip  isn’t 

LOSING  TOO  MANY  CLIENTS 
Three  months  after  Jeff  MacNelly’s 
death,  his  “Shoe”  comic  is  retaining 


most  of  its  worldwide  newspaper  clientele. 

Tribune  Media  Services,  when  asked, 
said  the  strip  has  kept  “99%”  of  the  1,000- 
plus  papers  it  had  in  June.  But  that  does 
mean  at  least  10  or  so  clients  have 
dropped  the  23-year-old  comic,  now  han¬ 
dled  by  Gary  Brookins  and  Chris  Cassatt. 

‘POKEMON’  COMIC  STRIP 
IS  OFFERED  BY  CREATORS 
A  comic  is  joining  other  Pokemon  proper¬ 
ties  such  as  cards  and  films.  The  daily  and 
Sunday  “Pokemon”  strip,  by  Ashura  Beni- 
maru  and  comic  book  writer  Gerard  Jones, 
is  distributed  by  Creators  Syndicate. 


For  the  independent 
newspaper  owner, 
the  value  of  good 
advice  is  the  creation 
of  value. 


Buy?  Sell?  Finance?  AdMedia  can  help  the 
independent  newspaper  retain  and  create 
value  by  making  the  right  strategic  moves. 
Contact  Charlie  Wrubel  or  Rob  Garrett 
for  information. 

Strategic  Advison  and  Investment  Bankers 
to  Newspaper  Companies 


AdMedia  Partners,  Inc. 


Idem,  Experience  ami  Trust 
444  Madison  Avenue,  New  York,  NY  10022  •  212.759.1870  •  info@admediapartners.com. 
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TECHNOLOGY 


In  brief 

Restructured 
Atex  splits  off 
Omnex 

Following  through  on  plans 
announced  in  the  spring,  Atex 
Media  Solutions  changed  its  struc¬ 
ture,  strategy-,  and  leadership. 

Longtime  executive  Max  Coe- 
bergh  took  over  the  roles  of 
president  and  CEO  of  the  Bed¬ 
ford,  Mass.,  systems  developer 
from  Karen  Weltchek,  who 
now  leads  a  new  subsidiary-. 

Coebergh  blamed  competitive 
pressures  caused  by  fast- 
cbanging  technology  and  com¬ 
munications  for  making  it  “very 
difficult”  for  suppliers  to  thrive 
or  even  survive  in  an  industry 
characterized  in  recent  years  by  “cutbacks, 
failures,  and  forced  mergers.”  He  said  Atex 
will  do  business  in  three  ways:  as  a  system 
integrator,  application  service  provider 
(ASP),  and  technology  consultant. 

As  an  integrator,  he  said,  Atex  will 
supply  its  largest  customers  with  the 
customization  and  service  needed  for 


Karen  Weltchek 


CEO,  Omnex 
Technologies 


Max  Coebergh 

CEO,  Atex  Media 
Solutions 


projects  such  as  the  Enter¬ 
prise  advertising  solution 
for  Dow  Jones.  Its  ASP 
business,  under  Director 
Alpbonse  DePalma,  will  de¬ 
liver  products  via  applica¬ 
tion  hosting  to  midsize 
publications  that  want  to 
shift  systems  responsibili¬ 
ties  to  the  vendor.  For  con¬ 
sulting,  Atex  will  draw  on 
the  hundreds  of 
thousands  of  hours  of  experi¬ 
ence  of  its  engineers,  techni¬ 
cians,  and  support  personnel  to 
provide  workshops  and  semi¬ 
nars  “and  in  general  act  as  out¬ 
sourced  IT  management  for  our 
customers,”  said  Coebergh. 

With  Coebergh  running  Atex, 
Weltchek  became  CEO  of  newly 
incorporated  Omnex  Teehnolo- 
gies,  a  wholly  owned  subsidiary 
based  on  the  new  Omnex  cross¬ 
media  editorial  system  (E^P,  July  3, 1999, 
p.  38)  and  focused  on  developing  XML- 
enabled  content-management  software  for 
media  and  corporate  applications. 

The  two  companies  will  coordinate  de¬ 
livery  of  Omnex  to  customers.  Coebergh 
said  launching  the  company  as  a  soft¬ 
ware-development  business  permits  it  to 


focus  all  technical  resources  on 
Omnex.  “Meanwhile,”  he  added, 
“Atex  can  concentrate  solely  on 
marketing  and  selling.” 

Star  signs  as  second 
Omnex  beta  site  in  Asia 

Malaysia’s  Star  Publications,  an 
Atex  user  since  1983,  will  become  a 
beta  site  for  that  vendor’s  Omnex 
content-management  system, 
designed  for  creating,  editing,  and 
marking  up  content  once,  then  process¬ 
ing  and  distributing  it  across  multiple, 
dissimilar  media.  Delayed  since  London’s 
Financial  Times  agreed  to  test  it,  Omnex 
has  since  also  been  chosen  by  Hong 
Kong’s  South  China  Morning  Post. 

Atex  also  will  install  for  Star  a  DC4  dig¬ 
ital-asset-management  system,  developed 
by  Digital  Collections,  Hamburg,  Ger¬ 
many.  Web-based  DC4  enables  storage, 
retrieval,  and  multipurposing  of  text,  im¬ 
ages  (ads,  photos,  graphics,  logos,  pages), 
video,  and  audio  from  one  logical  data¬ 
base,  using  Standard  Generalized  Markup 
Language.  Star’s  DC4  will  provide  access 
for  20  in-house  users  and  an  unlimited 
number  of  authorized  remote  users,  and 
enable  them  to  manage  photo  and  text 
wire  input.  It  also  will  assist  production 
and  interface  to  the  Atex  editorial  system. 


ON  THE  SUPPLY  SIDE 


PERSONNEL 

PREPRESS 

Atex  Media  Solutions 

Bedford,  Mass. 

Formed  a  European  Business  Group 
and  promoted  Western  Region  Managing 
Director  David  Hall  to  vice  president 
of  the  new  group,  reporting  to  newly 
appointed  CEO  Max  Coebergh.  All 
Atex  operating  units  in  Europe  will 
report  to  Hall. 

Product  marketing  and  development 
will  be  performed  through  the  new 
Global  Product  Delivery  Group,  under 
Vice  President  Rob  ten  Kulve,  most 
recently  managing  director  for  the 
southern  region.  Reporting  to  ten 
Kulve  are  the  Finland-based  R&D 
team,  the  U.K. -based  Prestige  (editorial 
system)  team,  and  the  advertising 


product  marketing  group,  based  in  the 
United  States. 

OUTPUT 

K&F  International,  Granger,  ind. 

Hired  Mike  Squires  as  its  sales  director 
for  Asia  and  South  America.  Squires 
began  his  20-year  career  by  founding  a 
commercial  printing  firm.  After  selling 
the  company  five  years  later,  he  worked 
as  sales  director  for  Ricoh  Corp.’s 
Telepress  Division,  Pacific  Rim  opera¬ 
tions  vice  president  for  Scribe  Systems, 
newspaper  national  accounts  manager 
at  Purup-Eskofot,  and  major  accounts 
manager  at  Graphic  Enterprises. 

PUNT  DESIGN 

Harding.Ankarlo 

DESIGNAlLIANCE,  Boulder,  Colo. 

Signed  23-year  Washington  Post  circu¬ 
lation  and  production  veteran  Richard 


I  Hawes  as  a  process  analyst  and  consult- 
i  ant.  Responsible  at  the  Post  for  develop¬ 
ing  and  implementing  strategies  to 
1  improve  productivity,  efficiency,  and 
j  quality,  to  expand  production  capacity, 

!  and  to  upgrade  management  talent, 
Hawes  also  was  involved  in  procuring 
new  equipment  and  analyzing  systems 
productivity. 

I  DesignAlliance  also  hired  Ron  Jewett 
1  as  junior  architect  on  the  facility  design 
!  team,  where  he  brings  a  structural  engi¬ 
neering  and  3-D  modeling  background 
to  renovation  of  The  Seattle  Times’  down- 
I  town  building  and  the  Pittsburgh  Post- 
'  Gazette's  feasibility  study.  Also  new  to  the 
facility  design  team  are  John  Sohl,  former 
design  department  head  at  a  Colorado 
design-build  contractor.  Gulnar  Bhag- 
wagar,  a  specialist  in  schematic  planning 
I  and  design  of  nontraditional  work  set- 
!  tings,  joined  the  workplace-design  team. 
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-ANNOUNCEMENTS- 


NEWSPAPERS  FOR  SALE 


WEEKLY  •  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


MUST  SELL  6  year  old  children’s/Family 
newspaper.  Distributed  in  schools  and 
community.  Based  in  Eastern  Wake, 
Johnston  and  Wayne  Counties  in  NC. 
Call  (919)  365-5592  ask  for  Annette 


ELECTION  2000 


Do  You  Know  How 
Your  Congressman  Voted? 

w  w  w.  rol  lea  I  Ivotes  .com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPER  BROKERS 


BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at; 
www.bigstuff-stepper.com 
(913)782-2584 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


EXECUTIVE  SEARCH 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 


’  Jhn  Hick* 
307-684-7431  ' 
336  US  16  East, 
Buffalo,  WY,  82834 
]ffilckaOtrlb.eom 


John  Crlbb  **  ’  Jim  Hick*  Tom  KaravakI*  , 

406-586-6621  307-684-7431  941-403-4133 

104  E.  Main,  Suit*  402,  336  US  16  East,  268  Edg*m*re  WNw  E., 

Bozaman,  MT  59716  \  Buffalo,  WY,  82834  Naples,  FL  341(& 

Jcrtbb«imt.n*t  ifhicksOtrib.com  tokl*Omln(lsprlng.eom 

For  a  Hating  of  publications  for  ^le,^go  to  www.ciibb.com 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTTIMTIES 

OWN  YOUR  OWN  PUBLICATION 

Highly  successful  Home  Remodeling  and 
Decorating  Magazine  now  franchising 
nationwide.  Opportunity  to  become  an 
independent  publisher  available  in  many 
key  markets.  We  provide  articles,  you 
sell  ads,  produce  and  distribute.  $10- 
25,000  initial  fee  required  plus 
$25,000  start  up  cash  recommended. 

Call  Bob  (800)  459-9558 

INVESTORS  WANTED 


SOUTH  FLORIDA  PUBLISHER  seeking 
investor  or  working  partner  for  six  year 
old  monthly  general  interest  magazine. 
Magazine  is  full  color  glossy  and 
circulates  in  a  major  Sunday  Newspaper. 
Magazine  is  positioned  for  the  next  level. 
Call  (561)  274-8000 
Or  E-mail:  sunpub@bellsouth.net 
Confidentiality  assured 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)379-3812 

Tampa,  FL  (727)  786-5930 
E-mail;  kamenandco@aol.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs. " 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
•-mall:  rhaas@rhaas.com 


Ron  Haas 
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-EQ'JiPMENT&  SUPPLIES- 


ASTROLOGY 


Check  our  References 

(214)265-9300 


Ted  Rickenbacher 


Rickenbacher  Media 

6731  I7e.sco  Dr,  Dalla,s,  TX  75225 
rvww .  rickenbachermedia  .com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


FREE  LISTING  in  nation’s  marketplace 
for  buying  and  selling  publications. 
publicationsforsale.com 


Leader  in  Sale 
of  Community 
Newspapers 


W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


i^onsuiianis  -  mvesimenis 
Management  -  Brokers 
RO,  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
bolitho.com 

NEWSPAPERS  FOR  SALE 

AUSTIN,  TEXAS  MONTHLY  Gloss  Maga¬ 
zine,  established  8  years.  Growth  poten¬ 
tial  unlimited.  Perfect  for  national  com¬ 
pany  to  enter  very  hot  market.  Priced  to 
sell.  (512)  264-9229. 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
wwvv.mediamergers.com 

NEWSPAPER  APPRAISERS 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 

_ MAILROOM _ 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
StitcherTTrimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 

NEWSPAPER  APPRAISERS 


I  Confidential  Appraisal  \  Bolitho-Gnbb  r 

I  for  Estate,  Esop,  j  ^  Associdtes  CriDD.COm  : 

I  Partners,  Bank,  Tax,  7  PubMeation  Brokarag*  Confidential  •  Convanlant  > 

Stock,  Assets  A  Appraisals  asL1923  24  hour*  •  d*y.  7  day*  •  wMk 

_ ,  Over  2000  papara  toM  _ _ 

Please  .call  us  to  discuss  your  options  in  a  sale 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


PUBUCATIONS  FOR  SALE 


ENTERTAINMENT 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


NOW  POSTED:  Top  Foreign  Affairs  and 
Defense  Votes  of  the  106th  Congress 

www.rollcallvotes.com 


HOLLYWOOD  BEHIND-THE-SCENES 

Fax  request  for  samples  and  rates  tO; 
L.A.  Features  (847)  446-4804 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  927-0 1 64 


I . 

I  . 
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-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  N.)-l.,  CA  91605 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VISA  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 

FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
mainejameslO@hotmail.com 


For  a  comalele  list  ol  messes;  m  (9131 492-9050 

www.iiilanilnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21“ 

•  New  or  Rebuild  Goss  R.T.P.  42"  -t- 
45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


Post- fi-  Note  Adyertism^  by 

NoteAdsxom 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Posl*it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  pnni  media  advertising. 

•  /Etherized  distributor  ol  3M. 


CIRCULATION  SERVICES 


.38  YEARS  NEWSPAPER 
'  EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TF.LEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
fora  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 

CIRCULATION  SERVICES 


-INDUSTRY  SERVICES- 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


II  -INDUSTRY  SERVICES-  I 


ADVERTISING  SERVICF.S 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schrelbman:  (800)  830-3776 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 

CIRCULATION  SERVICES 


USED  PRESSES  Learn  more  a 

Let  us  help  you  through  the  process.  To  set  up  a  complementa 

Sales  •  Rebuilding  •  Cylinders 

Installation  •  Service  ' 

MOUNTAIN  STATES,  INC.  Inbound  ♦  Outbound 

(800)  257-3045  Verificati 

www.msicylinders.com 

C2  EDITOR*  PUBLISHER  CLASSIFIEDS  SEPTE M  B E R  1  8 .  2 000 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 
week.  Imagine  the  benefits. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  ext  109 

Inbound ♦  Outbound#  Data#  Software#  Sales# Surveys 
Verification  #  Retention  #  Quality 
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ADVERTISING  SALES  TRAINING 
(Online) 

Give  your  new  ad  salesperson  instant 
experience  with  our  new  basic  “up  and 
running"  ad  sales  training  program.  100- 
page,  interactive,  online  course  or 
download  a  customizable  version. 

Meinnis  &  Associates 
http://www.ads-on-line.com 
(631)477-2505 

ADVERTISING  SALES  TRAINING  (Live) 

One  of  the  US’s  most  popular  live  ad 
sales  training  programs  proven  to 
dramatically  increase  ad  volume,  fre¬ 
quency,  and  size.  Enables  salespeople  at 
all  levels  to  easily  control  any  account. 
Mclnnis&  Associates 
http://www.ads-on-line.com 
(631)477-2505 
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JOURNALISM  FACULTY  POSITION 
Muskingum  College  invites  applications 
for  a  full-time  teaching  position  to  begin 
August  2001  for  the  fall  semester.  The 
successful  candidate  will  teach  journalism 
and  mass  communications  in  the 
interdisciplinary  journalism  major,  will 
serve  as  the  adviser  to  the  student  news¬ 
paper,  and  will  collaborate  with  the  broad¬ 
casting  component  of  the  journalism  pro¬ 
gram.  Ph.D.  in  print  media  preferred,  but 
candidates  with  a  Master’s  degree  in 
journalism  with  at  least  two  years  of  pro¬ 
fessional  experience  may  apply. 

Expertise  should  include  reporting,  edit¬ 
ing,  and  the  ability  to  teach  English  com¬ 
position.  Candidates  with  practical  expe¬ 
rience  in  print  and  on-line  journalism, 
with  either  practical  experience  or 
theoretical  knowledge  of  radio  and/or  tel¬ 
evision  are  encouraged  to  apply.  Candi¬ 
dates  will  be  expected  to  demonstrate  a 
strong  interest  and  proficiency  in 
teaching,  and  a  positive  disposition  to 
intensive  student  interaction  resulting  in 
collaborative  scholarship. 

Muskingum,  a  Presbyterian-affiliated  col¬ 
lege  founded  in  1837,  is  a  co¬ 
educational,  residential  liberal  arts  institu¬ 
tion  located  in  New  Concord,  Ohio,  70 
miles  east  of  Columbus.  The  College 
maintains  a  student  body  of  1,500  full¬ 
time  undergraduate  students  and  offers 
B.A.  and  B.S.  degrees  and  a  Master  of 
Arts  degree  in  Education. 

Please  send  your  letter  of  application,  cur¬ 
riculum  vita,  and  three  letters  of 
reference  to: 

Dr.  Donna  Edsall 
Chair,  English  Department 
Muskingum  College 
New  Concord,  OH  43762 
Review  of  applications  will  begin  Decem¬ 
ber  1,  2000  and  continue  until  the  posi¬ 
tion  is  filled.  Some  candidates  will  be 
offered  preliminary  interviews  at  the 
CM/VACP  Fall  National  College  Media  Con¬ 
vention.  Additional  information  about  the 
college  may  be  accessed  at  the  college: 
website:  www.muskingum.edu 
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WANTED:  TWO  OUTSTANDING 
ASSISTANT  PROFESSORS  IN 
ADVERTISING  AND  PUBLIC  RELATIONS 
The  School  of  Journalism  and  Mass 
Communication  at  the  University  of 
North  Carolina  at  Chapel  Hill  is  searching 
for  two  outstanding  people  to  join  its  fac¬ 
ulty  as  assistant  professors:  one  in 
advertising  and  one  in  public  relations. 
DUTIES:  Teach  two  (research  track)  or 
three  (professional  track)  courses  a 
semester.  Perform  other  customary 
duties  of  a  faculty  member:  research  or 
scholarly  activities,  advising  and  service. 
QUALIFICATIONS:  Applicants  should 
have  demonstrated  evidence  of  teaching 
excellence.  A  Ph.D.  is  required,  with 
appropriate  professional  experience,  for  a 
research  track  position.  A  professional- 
track  position  requires  significant  pro¬ 
fessional  experience  and  a  Master’s  is 
preferred.  Applicants  for  the  advertising 
position  should  have  a  strong  interest  in 
teaching  the  “Principles  of  Advertising” 
course  and  at  least  one  specific  area  of 
expertise  (creative,  media  or  manage¬ 
ment).  Applicants  for  the  public  relations 
position  should  have  the  capability  to 
teach  a  variety  of  core  courses,  including 
"Principles  of  Public  Relations,"  “Case 
Studies"  and  "Public  Relations  Writing." 

In  addition,  applicants  for  both  positions 
should  have  an  interest  in  the  new-media 
environment. 

DATE  APPLICATIONS  WILL  BEGIN  TO 
BE  REVIEWED:  November  15,  2000. 
STARTING  DATE  FOR  APPOINTMENT: 
July  1,2001. 

APPLICATIONS:  Submit  a  letter,  cur¬ 
riculum  vita  or  resume,  and  at  least  three 
references.  If  you  wish,  submit  course 
syllabi  and  otiier  material,  all  to: 

Dr.  Carol  J.  Pardun  and 
Dr.  Dulcie  Straughan 
Co-Chairs,  Advertising  and 
Public  Relations  Search  Committee 
School  of  Journalism  and 
Mass  Communication 
University  of  North  Carolina  at  Chapel  Hill 
Campus  Box  3365 
Chapel  Hill,  NC  27599-3365 
Telephone:  (919)  962-0025  or 
(919)  962-9003 
Fax:  (919)  962-0620 
Email:  cpardun@email.unc.edu 
Or  dulcie@email.unc.edu 
The  University  of  North  Carolina  at  Chapel 
Hill  is  an  equal-opportunity  employer. 
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GUEST  FACULTY  POSITION 
Applications  are  invited  for  the  position 
of  James  Clendinen  Professor  in  Editorial 
and  Critical  Writing  at  the  School  of 
Mass  Communications  at  the  University 
of  South  Florida  in  Tampa.  Clendinen 
served  the  Tampa  Tribune  for  50  years, 
including  25  years  as  editor  and  more 
than  a  decade  as  editorial  board 
chairman. 

RESPONSIBILITIES;  The  Clendinen  Pro¬ 
fessor  teaches  Critical  Writing: 
Editorials,  Reviews,  Columns  to  selected 
USF  undergraduates  three  times  a  week 
from  January  22  until  February  22, 
2001. 

MINIMUM  QUALIFICATIONS  AND  COM¬ 
PENSATION:  The  position  requires 
significant  professional  experience  in 
editorial  writing  and  evidence  of,  or 
potential  for,  excellence  in  teaching.  The 
Clendinen  Professor’s  stipend  is  $6,000. 
In  addition,  the  Clendinen  Professor  will 
receive  reimbursement  for  round-trip 
transportation  to  Tampa  and  for  a  car 
rental  while  in  Florida  and  will  be  pro¬ 
vided  free  housing  at  a  nearby  hotel  for 
the  duration  of  the  course.  A  university 
office,  a  computer,  and  secretarial  and 
research  support  also  are  provided. 

THE  UNIVERSITY  AND  THE  SCHOOL: 
USF  is  a  comprehensive,  metropolitan 
state  university,  serving  36,000  stu¬ 
dents  in  nine  colleges  on  four  campuses 
in  Tampa,  Lakeland,  St.  Petersburg  and 
Sarasota.  Among  the  top  research 
universities  in  the  state,  USF  offers 
degree  programs  in  79  undergraduate  dis¬ 
ciplines,  89  master’s  and  specialist  pro¬ 
grams,  and  26  doctoral  programs,  includ¬ 
ing  the  M.D.  The  faculty  numbers  more 
than  2,000  members.  The  School  of 
Mass  Communications  is  one  of  109 
programs  certified  by  the  Accrediting 
Council  on  Education  in  Journalism  and 
Mass  Communications  and  enrolls 
approximately  750  students. 

DEADLINE:  The  deadline  for  receiving 
applications  is  October  2,  2000.  Accord¬ 
ing  to  Florida  law,  applications  and  meet¬ 
ings  regarding  them  are  open  to  the  pub¬ 
lic. 

TO  APPLY,  send  a  letter  describing  cre¬ 
dentials  with  a  resume  and  the  names  of 
three  references  to: 

Edward  Jay  Friedlander,  Chair 

Clendinen  Search  Committee 
School  of  Mass  Communications 
University  of  South  Florida 
CIS  1040,  4202  E.  Fowler  Avenue 
Tampa,  FL  33620-7800 
USF  is  an  equal  opportunity,  affirmative 
action,  equal  access  institution.  For  dis¬ 
ability  accommodations,  call  (813)  974- 
2591  at  least  five  working  days  in 
advance  of  need. 
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WANTED:  OUTSTANDING 
ASSISTANT  PROFESSOR 
IN  VISUAL  COMMUNICATION 
The  School  of  Journalism  and  Mass 
Communication  at  the  University  of  North 
Carolina  at  Chapel  Hill  is  searching  for  an 
outstanding  person  to  join  its  faculty  as 
an  assistant  professor  in  visual  communi¬ 
cation.  The  visual  communication  se¬ 
quence  has  three  programs:  photo¬ 
journalism,  graphic  design,  and  mul¬ 
timedia  design  and  production. 

DUTIES;  Teach  three  courses  a  semester. 
Perform  other  customary  duties  of  a  fac¬ 
ulty  member  in  the  School’s  Journalism- 
Mass  Communication  Practice  Tenure 
Track:  creative  activity,  advising  and  ser¬ 
vice. 

QUALIFICATIONS:  Expertise  in  photo¬ 
journalism  or  multimedia  design  and 
production.  Capability  to  become  an  out¬ 
standing  teacher.  Significant  professional 
experience  and  strong  ties  to  media 
organizations.  Applicants  with  expertise 
in  photojournalism  should  be  proficient  in 
Photoshop.  Applicants  with  expertise  in 
multimedia  design  and  production  should 
be  proficient  in  appropriate  software. 

DATE  APPLICATIONS  WILL  BEGIN  TO 
BE  REVIEWED:  November  15,  2000. 
STARTING  DATE  FOR  THE  APPOINT¬ 
MENT:  July  1,  2001. 

APPLICATIONS:  Submit  a  letter,  resume 
and  at  least  three  references.  If  you  wish, 
submit  course  syllabi  and  other  material, 
all  to: 

Professor  Rich  Beckman,  Chair 
Visual  Communication  Search  Committee 
School  of  Journalism  and 
Mass  Communication 
University  of  North  Carolina  at  Chapel  Hill 
Campus  Box  3365 
Chapel  Hill,  NC  27599-3365 
Telephone:  (919)  962-4081 
Fax:  (919)  962-0620 
E-mail:  rbeckman@email.unc.edu 
The  University  of  North  Carolina  at  Chapel 
Hill  is  an  equal-opportunity  employer. 
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NEW  MEXICO  STATE  UNIVERSITY  — 
Department  of  Journalism  and  Mass 
Communication  invites  applications  for  a 
tenure  track  assistant  professor  in  advertis¬ 
ing  August  20,  2001.  Applicants  should 
have  primary  background  in  advertising, 
including  a  pragmatic  and  theoretic 
understanding  of  the  field,  and  the  back¬ 
ground  to  contribute  to  the  instruction  of 
an  introductory  media  newswriting 
course.  Duties  will  include  instructing 
these  primary  advertising  courses: 

•  Introduction  to  advertising 

•  Advertising  copywriting 

•  Media  planning  &  buying 

•  Advertising  campaigns,  and 

•  Advertising  management 

The  successful  candidate  will  teach  three 
undergraduate  courses  each  semester  and 
will  be  expected  to  provide  scholarship  in 
his/her  field.  Ph.D.  is  required.  Evidence 
of  potential  for  scholarship  and  excellent 
teaching  is  required.  The  department  will 
begin  reviewing  applications  January  15, 
2001  and  continue  until  the  position  is 
filled.  Applicants  should  submit  an 
application  letter,  vita,  three  letters  of 
recommendation,  samples  of  scholarly 
activity,  and  evidence  of  effective  teaching 
to  Professor  Sean  McCleneghan,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism,  and  Mass  Communications,  MSC 
3J,  P.O.  Box  30001,  New  Mexico  State 
University,  Las  Cruces.  NM  88003-8001. 
The  NMSU  program  in  AEJMC  is  strictly 
an  undergraduate  program  with  approxi¬ 
mately  270  majors,  recently  accredited 
by  the  ACEJMC.  NMSU  is  a  Carnegie  I 

Research  Institution  and  an  Affirmative 
Action/Equal  Opportunity  Employer. 
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Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  University  of 
North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh  class 
of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  professionals  with 
at  least  10  years  of  news  experience.  Must  be  currently  employed  full 
time  in  a  news  operation.  Experience  as  adjunct  faculty  member  benefi¬ 
cial  but  not  essential.  The  27-month  program  pays  up  to  $50,000  per  year 
plus  tuition,  medical  insurance  and  travel  benefits.  GRE  required  of  all 
applicants.  Master's  not  required.  This  program  is  funded  by  The 
Fr^om  Forum. 

Contact:  Dr.  Ruth  Walden 
walden@email.unc.edu 
919.%2.4088 

Program  information  also  available  at: 
http:/ / metalab.unc.edu/jomc/academic/  graduate/ financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 
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ASSISTANT  PROFESSOR 
Full-time,  tenure-track  position  in  print 
journalism,  beginning  August  2001. 

The  Communications/Journalism  Depart¬ 
ment  invites  applications  for  an 
assistant  professor  to  teach  under¬ 
graduate  and  graduate  courses  in  print 
journalism,  including  computer  assisted 
reporting,  ne\«spaper  design,  and  new 
media  technology.  All  department  mem¬ 
bers  teach  12  hours  per  semester,  which 
includes  sections  of  introduction  to  mass 
communication  and  journalism  writing. 
Preference  will  be  given  to  candidates 
who  have  a  Ph.D.  in  mass  communica¬ 
tions.  Doctorate  is  required  for  tenure. 
Salary  is  very  competitive,  benefits 
excellent.  A  demonstration  of  teaching 
effectiveness  will  be  required  as  part  of 
the  interview. 

Send  curriculum  vita,  transcripts,  and 
three  letters  of  recommendation  to: 

Dr.  Pat  Waltermyer 
Communications/Journalism 
Shippensburg  University 
1871  Old  Main  Drive 
Shippensburg,  PA  17257-2299 
Phone  (717)  477-1432 
FAX:  (717)  477-4031 
E-mail:  ptwsu@aol.com 
Review  of  the  applications  will  begin 
January  2001  and  will  continue  until  the 
position  is  filled. 

Shippensburg  University  is  committed  to 
equal  employment  opportunity.  Women, 
persons  of  color,  veterans  and  persons 
with  disabilities  are  encouraged  to  apply. 
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CONTROLLER 

The  Daily  Times  in  Salisbury,  Maryland, 
along  with  its  10  affiliated  weekly  news¬ 
papers  on  the  beautiful  Eastern  Shore  in 
Delaware,  Maryland  &  Virginia,  is  look¬ 
ing  for  a  controller  to  lead  its  financial 
operation.  This  position  reports  directly 
to  the  President  &  Publisher  and  is 
responsible  for  overseeing  all  accounting, 
credit  and  billing  operations.  The  con¬ 
troller  position  is  a  key  position  on  the 
operating  committee  and  will  work  with 
all  departments  and  General  Managers 
to  develop  ways  to  increase  profitability 
and  improve  efficiencies.  Prior  experi¬ 
ence  at  a  Gannett-owned  newspaper  is  a 
plus.  Please  send  or  fax  resume  with 
salary  requirements  to: 

Lawrence  Jock,  President  &  Publisher 
The  Daily  Times 
115  E.  Carroll  Street 
Salisbury,  MD  21801 
Fax:  (410)749-0724 


administrative: 


GENERAL  MANAGER 
Experienced  manager  sought  to  run  day- 
to-day  operations  of  Flashes  Publishers, 
a  West  Michigan  commercial  printer,  dis¬ 
tributor,  and  publisher  of  free  weeklies. 
Apply  to  Ron  Wallace,  Group  Publisher, 
The  Holland  Sentinel,  54  West  8th 
Street,  Holland,  Ml  49423. 
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ADMINISTRATIVE 


DIRECTOR  OF  STUDENT  MEDIA  PA-5 
Central  Michigan  University,  Mt. 
Pleasant,  Ml.  Student  Media.  Supervises 
work  activity  of  clerical,  production, 
advertising  and  student  employees 
engaged  in  work  concerning  the  devel¬ 
opment  and  production  of  CM  LIFE,  a 
three  times  per  week  student  newspa¬ 
per,  and  CHIPPEWA  Yearbook,  as  well 
as  being  an  advisor  to  the  two  pub¬ 
lications.  Is  an  official  memoer  of  The 
Student  Media  Board  of  Directors  and 
acts  as  the  Board's  representative. 
Required:  B.A.;  5  years  Journalism  work 
experience  including  managerial  experi¬ 
ence  in  news  editorial  and/or  advertising; 
ability  to  work  effectively  with  employees 
and  clients;  with  good  interpersonal  and 
communication  skills,  knowledge  of 
budgeting,  newspaper  technology,  news 
editorial,  advertising,  retail  business, 
printing,  marketing  and  promotion. 
Screening  will  begin  9/29/00,  and  con¬ 
tinue  until  filled.  Submit  resumes  to 
Human  Resources/Staff,  CMU,  109 
Rowe  Hall,  Mt.  Pleasant,  Ml  48859. 
CMU  provides  a  flexible  benefit  package, 
an  excellent  retirement  program  and  tui¬ 
tion  waiver  for  employee  and  family. 
CMU,  an  A/VEO  institution,  is  strongly 
and  actively  committed  to  increasing 
diversity  within  its  community.  See: 
www.cmich.edu/aaeo.html 


DIRECTOR  OF  TRAINING 
The  Director  is  the  Publishing  Division’s 
liaison  between  the  corporate  training 
department,  the  learning  Resource  Cen¬ 
ter  and  the  individual  operating  com¬ 
panies.  The  Director  will  determine  what 
division  specific  training  is  needed  and 
ensure  that  these  needs  are  met  on  a  con¬ 
sistent  basis.  The  Director  will  ensure 
the  successful  implementation  of  corpo¬ 
rate  programs  encouraging  the  use  of  the 
Learning  Resource  Center  while  main¬ 
taining  consistent  application  of  training 
throughout  the  division.  Please  forward 
your  resume  with  salary  requirements  to: 

Box  01345,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
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ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


RETAIL  ADVERTISING  MANAGER 
South  Jersey  Shopper’s  Guide,  a  division 
of  DSA  Community  Publishing,  LLC,  is 
seeking  1  Superstar  Sales  Manager  to 
train,  motivate  and  lead  an  existing  sales 
force  of  9  sales  reps  to  new  levels  in  the 
South  Jersey  market.  Position  requires 
3-4  years  of  advertising  management. 
We  offer  a  competitive  salary,  com¬ 
mission,  bonuses,  full  benefits,  401(k) 
and  a  great  work  enviornment.  Are  you 
interested  in  an  opportunity  to  grow  with 
the  largest  weekly  publishing  group  in 
the  Northeast?  Mail,  fax  or  email 
resume  to: 

DSA  Publishing,  c/o  M.L. 

8  Ranoldo  Terrace,  Cherry  Hill,  NJ  08034 
Fax:  (856)616-0299 
Email:  shoppersguide@dsapub.com 
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ADVERTISING  DIRECTOR 
The  Quad-City  Times,  a  53,500  circula¬ 
tion  daily/74,700  circulation  Sunday 
newspaper  located  in  Davenport,  Iowa  is 
looking  for  a  Director  of  Business  Sales 
&  Marketing  for  the  Quad-City  region. 

The  Quad-City  Times  serves  the  metro 
Quad-City  area  which  has  a  population 
of  over  300,000  and  is  situated  along 
the  mighty  Mississippi  River. 

We’re  looking  for  someone  who  loves 
building  customer  relationships,  devel¬ 
oping  new  sales  and  marketing  ideas 
and  working  with  an  excellent  team  of 
creative,  results-oriented  managers  in  a 
highly  competitive  market.  Reporting  to 
this  position  is  the  Retail  Advertising 
Manager,  the  Classified  Advertising 
Manager,  Event  Sales  and  Coordination, 
Niche  and  Internet  Sales  and  our  Busi¬ 
ness  Marketing  Manager.  In  addition, 
this  position  oversees  regional  advertis¬ 
ing  sales  in  our  sister  newspaper  The 
Muscatine  Journal,  located  30  miles 
south  in  Muscatine,  Iowa.  This  is  the  top 
advertising  position  in  our  enterprise. 

If  you  are  interested  in  joining  our 
innovative  team  of  media  professionals 
please  send  a  cover  letter  and  resume  out¬ 
lining  your  qualifications  to: 

Quad-City  Times 
Human  Resources  Department 
Attn:  Advertising  Director 
500  E.  Third  Street 
Davenport,  lA  52801 
Or  jdekeyser@qctimes.com 
EOE  Drug  Free  Employer 
To  see  all  the  positions  we  currently 
have  open  please  visit  our  website: 
www.QCTIMES.com 


CLASSIFIED  AD  MANAGER 
We  have  an  outstanding  team.  Now  we 
need  a  great  coach. 

The  Blade,  the  leading  source  for  news 
and  advertising  information  in  northwest 
Ohio  and  southeastern  Michigan,  has  an 
immediate  opening  for  a  leader  in  our 
Classified  advertising  department. 

This  position  reports  to  our  Director  of 
Advertising  and  is  responsible  for  day-to- 
day  operation  of  the  classified  depart¬ 
ment.  You  will  manage  revenue  and 
expense  goals,  create  and  implement 
sales  promotions,  train  and  motivate  a 
team  of  11  outside  sales  representatives 
and  48  telemarketing  professionals  as 
you  lead  by  example. 

The  successful  candidate  will  have  a  pro¬ 
ven  record  in  classified  management 
with  extensive  experience  in  automotive 
and/or  real  estate  classified  sales. 
Qualifications  include  a  Bachelor’s 
degree  or  equivalent  experience,  a  min¬ 
imum  of  2  years  in  classified  manage¬ 
ment,  and  a  working  knowledge  of 
budgeting  and  strategic  planning. 

This  challenging  position  comes  with  an 
outstanding  salary  and  benefits  package. 
Send  resume  and  salary  history  in  con¬ 
fidence  tO: 

Human  Resources,  The  Blade 
541  North  Superior  Street 
Toledo,  OH  43660 
Or  fax:  (419)  724-6080 
Equal  Opportunity  Employer 

www.editorandpublisher.com 


FRED  JONES  GREER,  JR. 

ENDOWED  CHAIR  IN  MEDIA  BUSINESS  AND  ETHICS 
Manship  School  of  Mass  Communication 

The  Manship  School  of  Mass  Communication  at  Louisiana  State  University 
seeks  a  distinguished  senior-level  media  professional  as  the  new  Fred  Jones 
Greer,  Jr.  Chair  Endowed  in  Media  Business  and  Ethics.  Appointment  will  be 
at  the  rank  of  full  professor,  for  two  years  beginning  in  August  2001.  The  suc¬ 
cessful  applicant  will  teach  graduate  and  undergraduate  courses  in  media 
management  and  media  ethics. 

Review  of  applications  will  begin  on  November  1,  2000  and  will  continue 
until  the  position  is  filled.  A  national/international  reputation  as  a  media  man¬ 
ager  or  scholar,  a  record  of  prominent  lead-''^hip  roles,  and  an  outstanding 
publication  record  are  required.  Submission  must  include  a  letter  of  applica¬ 
tion,  a  current  vita  or  resume,  and  the  names,  institutional  affiliation,  and 
phone  numbers  of  three  references.  Applications  should  be  sent  to: 

William  B.  Dickinson,  Manship  Chair 
Chair,  Search  Committee 
Manship  School  of  Mass  Communication 
221-B  Journalism  Building,  Ref.  Log#  0341 
Louisiana  State  University 
Baton  Rouge,  LA  70803-7202 

(225)  334-5842  E-mail:  wdicki2(§)lsu.edu 

LSU  is  a  flagship  institution  with  Research  I  status,  located  in  Baton  Rouge.  The 
nearly  1,000  undergraduate  and  graduate  students  in  the  Manship  School  partici¬ 
pate  in  innovative  accredited  programs  designed  to  produce  ethical  agents  for 
change.  More  information  is  available  on  our  Web  site  at: 

http://www.jour.lsu.edu/manship 
LSU  IS  AN  EQUAL  OPPORTUNITY/EQUAL  ACCESS  EMPLOYER 
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-HELP  WANTED- 


ADVERTISING 


CLASSIFIED  AD  MANAGER 
The  Fayetteville  Observer,  a  south¬ 
eastern  North  Carolina  daily  (65,000 
daily,  75,000  S)  has  a  great  opportunity 
for  a  classified  advertising  manager  to 
join  our  advertising  leadership  team. 
This  position  \«ill  be  responsible  for  lead¬ 
ing  a  staff  of  3  outside  and  10  inside 
sales  representatives  in  all  phases  of 
classified  nevrspaper  sales  and  service. 
Staff  training  and  development,  revenue 
forecasting  and  budgeting  and  special 
event  coordination  are  among  the  duties 
of  this  key  position.  The  classified  man¬ 
ager  will  work  closely  with  the  retail 
manager  and  report  directly  to  the 
advertising  director.  We  are  looking  for  3 
to  5  years’  experience  in  classified  man¬ 
agement.  We  are  a  progressive  family- 
owned  newspaper  company  in  the  fourth 
largest  metro  in  North  Carolina  with 
classified  revenues  exceeding  $10 
million  per  year.  We  offer  an  outstanding 
compensation  package  in  a  great  area  of 
the  country  to  live  and  raise  a  family. 

Send  letter  and  resume  tO: 

John  F.  Holmes,  Personnel  Director 
Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


RETAIL  ADVERTISING  MANAGER 
The  (Biloxi)  Sun  Herald  (Circulation: 
51,000  daily;  60,000  Sunday)  seeks  a 
Retail  Advertising  Manager. 
OPPORTUNITY:  Reporting  directly  to  the 
advertising  director,  the  retail  advertising 
manager  will  lead  two  sales  managers, 
the  major  accounts  team,  and  will  have 
a  span  of  control  over  thirty  employees 
in  a  team  environment.  He  or  she  will  be 
responsible  for  a  revenue  budget  in 
excess  of  seventeen  million  dollars. 
QUALIFICATIONS: 

•  5-1-  years  of  outside  sales  experience 
in  newspaper,  broadcast  or  other 
media  sales 

•  3-1-  years  of  management  or 
supervisory  experience 

•  Superior  communication  skills,  both 
written  and  verbal 

•  Highly  strategic  and  creative;  able  to 
effectively  work  with  any  size  busi¬ 
nesses 

•  A  team-oriented  person  who  works 
well  in  an  energetic  and  fast  paced 
environment,  but  who  appreciates  the 
stability  of  the  culture  of  The  Sun 
Herald 

•  A  strong  and  demonstrated  ability  to 
motivate,  manage  and  mentor  other 
staff  members 

•  A  Bachelor’s  degree  is  preferred 
COMPENSATION:  An  attractive  base 
salary  commensurate  with  experience 
and  qualifications  will  be  offered  in  addi¬ 
tion  to  an  incentive  plan,  benefits. 
Relocation  expenses  are  negotiable. 

TO  APPLY:  For  more  information  or  to 
submit  a  resume  and  cover  letter: 

The  Sun  Herald 

Attn:  Vicki  Barrett,  Advertising  Director 
RO.  Box  4567,  Biloxi,  MS  39535-4567 
Fax:  (228)  896-2401 
vbarrett@sunherald.com 
www.edltorandpublisher.com 


ADVER’nSING 


ADVERTISING  DIRECTOR 
Mid-size  daily  is  looking  for  a  high  energy, 
knowledgeable  and  experienced  advertis¬ 
ing  director.  Must  possess  strong  lead¬ 
ership  skills  and  the  desire  to  achieve 
department  goals.  Our  last  two  advertis¬ 
ing  directors  were  promoted  to  publisher 
positions  within  our  company,  and  we  are 
again  looking  for  an  individual  who  is  suc¬ 
cess  motivated  and  wants  to  continue  a 
track  record  that  could  lead  to  greater 
opportunities.  Located  in  a  great  area  in 
southeastern  coastal  Massachusetts. 
Package  features  a  very  competitive 
salary,  incentive  plan  and  benefits.  Please 
send  resume  and  salary  history  to: 

Daniel  Goodrich,  Publisher 
The  Herald  News 
207  Pocasset  Street 
Fall  River,  MA  02722-3010 


WHY  NOT  LIVE  WHERE  YOU 
VACATION? 

Independently  owned  newspaper  group 
that  has  community  in  mind  first  is  look¬ 
ing  for  an  advertising  manager.  Located 
in  the  heart  of  the  Rocky  Mountain  this 
key  management  position  would  lead  a 
staff  of  5-1- .  Must  have  successful  expe¬ 
rience  in  selling  and  developing  advertis¬ 
ing  revenues  Drive  sales  through  selling 
techniques,  utilizing  client  profiles  and 
ImMEDIAte  software.  Excellent  commu¬ 
nication,  and  people  management  skills 
required.  Solid  analytical  skills,  financial 
skills  to  include  budgeting  and  product 
development  also  a  must.  Please  send 
resume  to: 

Human  Resources,  CMNM 
Ad  Director  Position 
RO.  Box  6607,  Avon  CO  81620 
Equal  Opportunity  Employer 

ADMINISTRATIVE 


ADVER'nSING 


ADVERTISING/MARKETING  DIRECTOR 
For  Adirondack  Explorer,  a  monthly 
newspaper  covering  nation’s  largest 
park.  In  2  years  we’ve  grown  to  10,000 
subscribers.  Help  us  double  that  in  next 
2  years  and  increase  ads  from  15  to  20 
pages.  Send  letter  and  resume  to: 

Rachel  Rice,  The  Adirondack  Explorer 
36  Church  Street,  Saranac  Lake,  NY  12983 
See  www.adirondackexplorer.com 


CLASSIFIED  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  ad  pro¬ 
fessional  to  lead  our  classified  depart¬ 
ment.  Must  have  at  least  3  to  5  years  of 
successful  advertising  management 
experience  with  a  proven  track  record  of 
increasing  revenues.  If  you  are  a  motivat¬ 
ing  person  who  enjoys  aggressive  sales, 
interacting  with  customers,  leading  a 
sales  team,  possess  strong  organiza¬ 
tional  skills,  then  we  would  like  to  hear 
from  you.  We  are  a  mid-size  daily  in 
Zone  6.  If  interested,  send  resume,  letter 
of  interest  and  salary  requirements  to: 

Box  01348,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING  SALES 
Due  to  rapid  growth,  the  Chicago  Sun- 
Times  is  seeking  Account  Managers  for 
its  NY  office.  Responsibilities  include 
managing  existing  clients  and  developing 
new  business.  Salary,  commission, 
benefits,  401(k).  Some  travel.  If  you  are 
hard-working  and  professional  and 
interested  in  hearing  more  about  this 
opportunity,  please  call  Gregg  Rubin  at: 

(212)965-8260 

Or  Fax  your  resume  to  (212)  965-8264 

ADMINISTRATIVE 


ADVER'nSING 


DIRECTOR  OF 
CALL  CENTER 

A  unique  position,  which  melds  classified 
advertising  experience  with  a  visionary 
mind-set  is  available  in  Central  Indiana. 

This  position  is  a  great  opportunity  to  lead 
an  established  team  of  managers  and 
sales  reps  into  Phase  2  of  an  already  suc¬ 
cessful  Call  Center  located  in  Anderson, 
Indiana.  The  Call  Center  handles 
classified  advertising  (both  line  and  dis¬ 
play)  for  14  Indiana  area  newspaper  pro¬ 
ducts.  The  products  range  from  estab¬ 
lished  dailies  to  new  product  launches  as 
well  as  a  recruitment  publication. 

HELPFUL  SKILLS: 

•  Strong  personnel  skills 

•  Excellent  strategic  thinking  capabilities 

•  Five  years  management  experience  in 
telesales  centers  OR  classified  advertising 

•  Analytical  skills 

•  Experience  with  telephone  technology 

•  Knowledge  of  classified  systems 

•  Understands  that  hard  work,  fun  and 
positive  reinforcement  goes  together 

•  Enjoys  working  for  a  national  company 
that  offeis  great  growth  potential 

Please  send  resumes  in  one  of  the  following 
ways: 

Email:  lori.grass@cnhiindiana.com 
Fax:  (317)816-7850 
Mail:  535  W.  Carmel  Drive 
Carmel,  IN  46032 
Attention:  Lori  Grass 
Communitynews 
ACNHI  Company 

the  newspaper  industry’s 

- MEETING  place! - 

888.825.9149 

ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


Headquartered  in  Oakland,  California,  the  Maynard  Institute  is  a  23-year-old  national  non-profit  center  whose  mission  is  to  aceelerate  | 
the  changes  necessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute  | 

offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast.  f 

The  President'CEO  is  a  public  advocate  of  the  Institute’s  mission  and  responsible  for  the  Institute’s  financial  health,  program  dcvcl-  i 

opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  exceutive  with  enthusiasm  for  fund-raising,  | 

Additional  Qualifieations:  I 

•  Journalism  and  news  industry  management  experience  with  exposure  to  business  side  | 

•  Well  respeeted  w  ith  solid  conneetions  within  the  news  industry  | 

•  Strong  interpersonal  skills,  ineluding  the  ability  to  work  well  in  a  multicultural  environment  | 

•  Excellent  communieations  skills  -  written  and  oral,  including  public  speaking  I 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage  I 

Compensation;  Commensurate  w  ith  qualifications  of  the  candidate.  Contract  offered.  S 

Application:  Letter  with  resume  and  three  references,  should  be  sent  to:  | 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70,  Seattle,  WA  981 1 1 

Express  Delivery  Only:  1 120  John  Street,  Seattle,  WA  98109  j 

Oakland  Office  Voicemail:  (5 1 0)  89 1 -9206,  ext.  308  ' 

For  more  details  on  the  opportunity  and  the  Institute,  visit  www, maynardije.org  _ I 
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ADVERTISING 


OUTSIDE  SALES  REPRESENTATIVE 
The  Display  Advertising  Department  of 
the  News  &  Observer  is  seeking  an  Out¬ 
side  Sales  Representative. 

Responsibilities  include:  Handling  all 
cooperative  duties  including  selling  and 
servicing  accounts  in  the  manufacturer, 
distributor  and  dealer  list  ads.  Working 
with  the  staff  by  uncovering  co-op 
dollars  and  build  revenue  through  the 
AdMall  software  system  and  help  train 
new  employees  on  the  benefits  of  co-op. 
Qualifications  include:  Requirements 
include  excellent  communications  skills, 
self-motivation,  the  desire  and  ability  to 
achieve,  attention  to  detail  and  the  ability 
to  thrive  in  a  team  environment.  Candi¬ 
date  must  obtain  knowledge  of  and 
develop  proficiency  in  all  N&O  products, 
process  and  services,  their  account’s  busi¬ 
nesses,  competitive  media,  rate  structure, 
our  market,  market  research,  existing 
sales  tools,  customers  service  skills,  tele¬ 
phone  skills,  computer  skills  and  pres¬ 
entation  skills.  Experience  working  with 
co-op  plans,  dealers  and  manufacturers  a 
plus.  Candidate  will  be  required  to  partic¬ 
ipate  in  all  training  programs  or 
workshops  provided  by  our  department. 
Creative  thinking  of  new  ideas  for  con¬ 
tinuous  improvement  is  a  must. 

Interested  persons  should  submit  resume 
and  cover  letter  tO: 

Outside  Sales  Representative 
The  News  and  Observer 
Human  Resources 
RO.  Box  191,  Raleigh,  NC  27602 


ART/GRAPHICS 


GRAPHIC  DESIGN 
SPECIAL  PROJECTS  MANAGER 
The  Antelope  Valley  Press,  is  looking  for 
a  professional  graphic  designer  to  join 
our  fast-paced,  award  winning,  creative. 
Marketing  team.  Will  be  responsible  for 
strategic  planning,  scheduling,  budget¬ 
ing,  conceptualization,  design  and  pro¬ 
duction  for  the  Antelope  Valley  Press'  in- 
house  advertising  agency.  Work  includes 
brochures,  booklets,  logo  design  posters, 
special  sections,  etc.  Must  have  B.A.  (or 
equivalent  experience)  in  graphic  design, 
art,  marketing  or  related  field;  advanced 
computer  skills;  minimum  three  years 
experience  in  QuarkXPress  (for  Macin¬ 
tosh),  Adobe  Photoshop  and  Illustrator. 
Knowledge  of  Adobe  InDesign  and  Webb 
Design  a  plus.  Need  outstanding  com¬ 
munication/people  skills,  graphic  design, 
time  management  skills  and  know  print¬ 
ing  process.  Must  be  able  to  work  within 
project  schedule/budgets,  have  demon¬ 
strated  success  in  handling  multiple  pro¬ 
jects.  Must  be  independent,  yet  able  to 
work  in  creative  team  environment.  Send 
resume,  work  samples,  salary  require¬ 
ments  and  reference  to: 

Cherie  Bryant,  VP  Marketing/ Advertising 
Antelope  Valley  Press 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail:  cbryant@avpress.com 
Orfax:  (661)  267-4205 


_ ART/GRAPHICS _ 

FANTASTIC  OPPORTUNITY! 

World  Championship  Wrestling  maga¬ 
zine  (a  Time  Warner  Company)  is  look¬ 
ing  to  fill  Art  Director’s  position. 
Responsible  for  the  design  and  look  of 
the  magazine,  working  in  conjunction 
with  the  publisher  and  Editor.  Thorough 
knowledge  of  Adobe  &  QuarkXPress 
software  are  essential.  Familiarity  with 
professional  wrestling  industry  is  desira¬ 
ble.  Please  have  resumes  sent  to: 

Ken  Leiker,  World  Championship  Wrestling 
2865  Log  Cabin  Drive,  Smyrna,  GA  30080 
E-mail:  Ken.Leiker@Turner.com 
Fax:(404)603-3180 


CIRCULATION 


CIRCULATION  DIRECTOR 
A  seven-day  Massachusetts  newspaper, 
under  30,000  circulation,  is  seeking  a 
results-oriented  professional  to  manage 
its  circulation  department.  The  ideal 
candidate  is  a  self-starter  with  the  ability 
to  manage  a  union  staff,  maximize  collec¬ 
tions  of  accounts  receivable,  diversify  sub¬ 
scription  and  single  copy  sales  programs 
and  develop  and  implement  plans  to 
provide  high  standards  of  service. 

Qualified  candidates  are  experienced 
managers  ready  to  lead  their  own 
department  and  seek  to  be  challenged  to 
their  full  potential.  We  provide  an  excep¬ 
tional  starting  salary  and  benefits 
package  with  unlimited  growth  potential. 
Reply  in  confidence  to: 

Box  01343,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULATION  DIRECTOR 
The  Yakima  Herald-Republic  has  a 
career  opportunity  for  an  energetic 
newspaper  circulation  professional  at  a 
40,000-i-  daily  newspaper  in  central 
Washington  state. 

Key  member  of  management  team  as 
one  of  five  directors  assisting  the  general 
manager  to  set  and  achieve  long-range 
goals  and  mission.  Leads  and  directs  a 
talented  team  in  all  facets  of  subscrip¬ 
tion  sales,  customer  retention  and  gen¬ 
eral  circulation  growth. 

Serves  as  circulation  department  liaison 
with  other  departments  to  achieve 
creative  synergy  for  problem  resolution 
and  project  management.  Creates  an 
environment  to  energize  a  winning  sales, 
service  and  distribution  team.  This  is  the 
time  for  vou  to  join  us:  we’ve  recently  com¬ 
pleted  a  otal  remodel  of  the  building,  com¬ 
plete  redesign  of  the  newspaper,  and  are 
in  the  process  of  aquiring  a  newspress. 

We  a'e  a  member  of  the  Seattle  Times 
group  and  an  equal  opportunity 
employer.  Send  or  fax  a  resume  and 
cover  letter  outlining  the  expertise  and 
values  you  will  bring  to  our  leadership 
team  to: 

Kay  Gause,  Human  Resources  Director 
Yakima  Herald-Republic 
RO.  Box  9668,  Yakima,  WA  98909 

(509)  577-7720  Fax  (509)  577-7722 


CIRCULATION 


CIRCULATION  DIRECTOR 
Award  winning  suburban  Philadelphia 
newspaper  company  is  seeking  an  expe¬ 
rienced  circulation  professional  to  join 
our  management  team  as  Circulation 
Director.  In  this  position  you  will  have  a 
proactive  role  in  helping  us  develop  and 
implement  sales  initiatives  to  grow 
circulation  for  our  weekly  papers. 

The  ideal  candidate  will  be  a  highly 
motivated  self-starter  with  a  strong 
circulation  background.  Skills  required 
include  sales  and  marketing,  customer 
service,  operations,  distribution,  organi¬ 
zation,  budget  preparation,  and  com¬ 
puter  proficiency,  as  well  as  the  ability 
to  lead  and  motivate  a  circulation  staff. 
A  proven  track  record  of  growth  and 
increased  revenue  is  important. 

This  is  an  exciting  opportunity  for  the 
candidate  who  is  interested  in  the 
challenge  of  developing  and  implement¬ 
ing  our  strategic  plan  to  expand  circula¬ 
tion  and  drive  revenue  for  our  newspa¬ 
pers  in  this  upscale  market. 

In  addition  to  an  excellent  salary/ 
incentive  and  benefits  package  you  will 
find  an  opportunity  to  succeed  in  a 
results  oriented  environment  that  places 
value  on  initiative  and  creativity. 

Respond  with  resume  and  salary  history  tO: 

Box  01357,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
EOE 


IF  YOU  CAN  BUILD  new  circulation  and 
keep  subscribers  happy,  we  have  an 
opportunity  for  you.  Independently 
owned  North  Carolina  twice-weekly  is 
looking  for  a  circulation  manager  who 
can  look  after  carriers,  manage  a 
mailroom,  and  find  new  readers!  Fast¬ 
growing,  prosperous  area  near  Raleigh. 
Hands-on  job  offering  good  salary,  entic¬ 
ing  incentives  and  paid  health  insurance, 
vacation,  sick  time.  Apply  with  resume 
and  salary  history  to: 

franklintimes@yahoo.com 


DISTRICT  &  ZONE  MANAGERS 
The  East  Valley  and  Scottsdale  Tribune 
Newspapers,  located  in  the  beautiful 
Phoenix  metropolitan  area,  are  recruiting 
District  Managers  and  Zone  Managers  to 
join  our  Circulation  team.  Successful 
candidates  for  both  positions  will  have  a 
passion  for  the  Circulation  field,  a  posi¬ 
tive  attitude,  and  a  demonstrated  ability 
to  achieve  results  in  customer  service, 
home  delivery  circulation  growth  and 
customer  retention.  Additional  Zone 
Manager  qualifications  include  a  mini¬ 
mum  of  3  years  successful  management 
experience  with  direct  supervisory 
responsibilities  for  at  least  5  individuals. 
The  Scottsdale  and  Mesa,  Arizona  com¬ 
munities  provide  year-round  sunshine 
with  excellent  schools  and  are  great 
places  for  your  family  to  call  home. 
Come  live,  work  and  play  in  our  para¬ 
dise!  Interested  candidates  should  sub¬ 
mit  resumes  with  cover  letter  and  salary 
requirements  to  Robert  Martin: 

Director  of  Circulation  Operations 
The  Tribune 

120  West  1st  Avenue,  Mesa,  AZ  85210 
Or  Fax:  (480)  898-6401 
Email:  kthorne@aztrib.com 


CIRCULA’nON 


CIRCULATION  MANAGER 
Dow  Jones  &  Company,  publisher  of  The 
Wall  Street  Journal  and  Barron’s,  is  seek¬ 
ing  a  Circulation  Manager  to  join  our 
Circulation  Field  Operations  located  In 
Minneapolis,  Minnesota. 

We  are  looking  for  an  individual  with  the 
proven  ability  to  manage  home  delivery 
operations,  while  developing  a  strong 
single  copy  presence.  The  successful 
candidate  must  be  able  to  develop  and 
implement  strategic  plans  to  increase 
circulation  and  ensure  the  maximization 
of  all  Dow  Jones  publications  in  this 
market,  and  be  able  to  prepare  and 
manage  operations  budgets. 

Applicants  must  have  prior  experience  In 
newspaper  distribution,  marketing  or 
sales.  Strong  organizational  planning, 
and  managerial  skills  are  necessary, 
along  with  excellent  oral  and  written 
communication  skills.  MS  Word,  Excel 
and  web-based  applications  proficiency 
essential.  College  degree  preferred. 

We  offer  a  competitive  salary,  an 
excellent  benefits  package,  and  op¬ 
portunities  for  career  growth.  Qualified 
applicants  should  forward  their  resumes 
in  confidence  to: 

Dow  Jones  &  Company 
Attn:  Circulation  Market  Manager,  SM 
RO.  Box  100 
Highland,  IL  62249 
Fax:  (618)651-2373 
www.dj.com/careers 
Equal  Opportunity  Employer 


MERCHANDISING  MANAGER 
The  Quad-City  Times  is  seeking  a 
Merchandising  Manager  to  lead  a  five 
person  sales  team.  The  successful  candi¬ 
date  will  develop  and  implement  market¬ 
ing  strategies  and  promotions  that 
strengthen  our  relationships  with  area 
retail,  grocery  convenient  stores,  as  well 
as,  other  business  accounts.  We’re  look¬ 
ing  for  a  key  front  line  manager  with  3-5 
years  of  marketing/promotions  experience 
in  the  merchandising  field.  Supervisory 
and  staff  development  experience 
required.  Solid  computer  and  analytical 
skills  preferred.  The  Quad-City  Times 
offers  a  competitive  salary  and  bonus 
program  along  with  outstanding  benefits. 
Come  discover  how  you  can  Make  the 
Most  of  Your  Life. ..with  the  Quad-City 
Times.  Please  send  resume  with  salary 
requirements  to: 

Quad-City  Times,  Human  Resources 
Attn:  Merchandising  Manager 
500  E.  Third  Street 
Davenport,  lA  52801 
Or  jdekeyser@qctimes.com 
EOE 

The  Quad-City  Times  is  a  drug  free 
employer 

To  see  all  the  positions  we  currently  have 
open  please  visit  our  website-. 

www.QCTIMES.com 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 

www.edltorandpublisher.com 


Your  coinnuinit)  link  to  the  newspaper  industry  every  week  since 

1884! 
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HOME  DELIVERY  SALES  MANAGER 
The  Advocate,  an  award  winning  Tribune 
newspaper  has  an  immediate  opening  for 
a  Home  Delivery  Sales  Manager. 

This  position  will  provide  leadership  and 
set  performance  expectations  for  a  team 
of  District  Sales  Managers.  The  successful 
candidate  will  have  a  proven  track  record 
of  providing  excellent  customer  service  as 
well  as  increasing  circulation.  Candidates 
must  have  a  hands  on  leadership  style 
and  a  “customer  first"  attitude. 

If  interested  please  fax  or  E-mail  resume, 
salary  history  and  references  to: 

Martin  Kelly,  Circulation  Manager 
The  Advocate 

RO.  Box  9307,  Stamford,  CT  06904 
Fax:  (203)  964-3749 
E-mail:  marty.kelly@scni.com 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ASSISTANT  CITY  EDITOR 
The  Naples  Daily  News  on  Florida’s 
lower  Gulf  coast  is  looking  for  an  assis¬ 
tant  city  editor  to  work  the  night  desk 
two  to  five  days  a  week,  help  direct  the 
daily  news  report  when  working  day 
shifts  and  to  serve  as  a  team  leader  on 
Sunday  stories  and  projects.  Schedule 
includes  Friday  and  Saturday  nights. 
We’re  growing  -  we  hit  100,000  on 
Sunday  for  the  first  time  this  year. 

Contact  City  Editor  Allen  Bartlett 
(941)435-3457 
Or  albartlett@naplesnews.com 


ASSISTANT  CITY  EDITOR 
The  Messenger-Inquirer,  a  32,000  daily 
in  Owensboro,  KY,  is  looking  for  an  editor 
skilled  in  content  and  word  editing  with  a 
background  in  hard  news  reporting.  The 
right  person  will  be  a  key  player  in  build¬ 
ing  a  local  news  report  that  our  readers 
find  invaluable.  Assist  in  supervising  and 
coaching  a  staff  of  12  reporters  Hours 
are  1-10  p.m.  Tuesday  through  Satur¬ 
day.  We  will  consider  reporters  looking  to 
move  into  management. 

Please  send  resume  and  cover  letter  to: 

Sue  Trautwein,  Human  Resources  Director 
Messenger-Inquirer 
RO.  Box  1480,  Owensboro,  KY  42302 
Equal  Opportunity  Employer 


ASSISTANT  FEATURES  EDITOR 
The  State,  a  120,000  daily  in  Columbia, 
SC,  seeks  a  creative  content  editor.  If  you 
have  great  ideas  and  a  sense  of  humor: 
E-mail:  btolley@thestate.com 


EXPERIENCED  REPORTER  for  small 
daily.  Reply  to:  News  Chief,  RO.  Box 
1440,  Winter  Haven,  FL  33882. 

Or  E-mail:  brunge@newschief.com 
www.editorandpublisher.com 


ASSISTANT  COPY  DESK  TEAM  LEADER 
Are  you  an  accomplished  copy  editor 
who’s  ready  for  greater  challenges?  The 
Norfolk-based  Virginian-Pilot,  Hampton 
Roads’  largest  daily  newspaper,  is  look¬ 
ing  for  an  assistant  copy  desk  team 
leader.  This  leader  serves  on  the  copy 
desk,  mainly  in  the  slot  and  on  the  rim, 
coaches  copy  editors  on  editing  and 
headline  writing  and  assists  in  leading 
the  copy  editing  team.  The  assistant 
copy  desk  team  leader  will  hold  regular 
coaching  sessions  with  individual  copy 
editors  and  help  critique  daily  work. 
Qualifications  include  excellent  coaching 
skills;  broad  knowledge  of  grammar, 
geography,  history,  current  events  and 
popular  culture;  demonstrated  sense  for 
fairness,  baiance  and  tone  in  news  stories 
and  a  thorough  knowledge  of  libel  law.  To 
apply,  contact  Bernadette  Kinlaw: 

Copy  Desk  Team  Leader,  The  Virginian-Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 
(757)  446-2290 


ASSISTANT  MANAGING  EDITOR 
Education  Week,  the  nation’s  premier 
newspaper  covering  precollegiate  educa¬ 
tion,  seeks  an  outstanding  news  editor  to 
join  a  six  -person  team  of  AMEs  responsi¬ 
ble  for  the  paper’s  day-to-day  manage¬ 
ment  and  longer-range  projects.  Must 
have  strong  news  sense.  Interest  in 
policy-oriented  journalism,  excellent 
hands-on  editing  skills,  and  ability  to 
work  with  reporters  and  nurture  talent. 
Responsibilities  range  from  conceiving 
and  assigning  stories,  through  substan¬ 
tive  and  copy  editing,  to  headline  writing 
and  copy  fitting.  Prefer  5  years  experi¬ 
ence  in  a  news  organization,  including 
editing  experience.  Familiarity  with 
QuarkXPress  a  plus.  Excellent  benefits. 
Congenial  office  just  outside  Washing¬ 
ton,  D.C.  Send  resume,  work  samples, 
and  salary  expectations  to: 

Education  Week 
Department  GC 
6935  Arlington  Road 
Bethesda,MD  20814-5233 


ATTENTION  PAGE  DESIGNERS 
Work  for  one  of  the  world’s  best  designed 
newspapers.  The  Centre  Daily  Times,  a 
Knight-Ridder  newspaper  whose  top- 
quality  design  has  been  lauded  by  SND 
for  four  consecutive  years,  has  immediate 
openings  for  designer  in  news,  sports  and 
features.  Send  cover  letter,  resume,  and 
tear  sheets  tO: 

Kim  Bird,  Center  Daily  Times 
RO.  Box  89,  State  College,  PA  16804 
Or  contact  Presentation  Editor,  Jim 
Koenigsaecker,  jkoenigs@centredaily.com 
for  more  information. 


COPY  DESK/PAGE  DESIGNER 
Copy  desk  and  page  designer  for  small 
daily  newspaper.  Please  forward  resume 
and  copies  of  work  to: 

Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
E-mail:  smanning@bocanews.com 


Are  pr  readen  waiter 
than  pr  newspaper? 

Are  you? 


Too  many  daily  newspa¬ 
pers  think  their  readers 
are  stupid. 

What  else  explains  all  the 
“tight  and  bright”  copy,  the 

“good  news”  quotas,  and 
the  unfathomable  notion 
that  jumps  are  offensive? 


At  New  Times, 
we  know  readers 
crave  much  more. 
They’ll  stay  with  a 
story  that  jumps  more 
than  once  if  the  reporting  is 
honest  and  the  writing  expectional. 
Our  stories  are  read  from  beginning  to  end.  And 
they  have  impact.  We  have  the  lawsuits  and  letters 
to  the  editor  to  prove  it. 

With  11  newspapers  and  more  than  a  million  read¬ 
ers,  New  Times  Inc.  is  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative  newsweek- 
lies.  We  are  always  looking  for  talented  writers  and 
editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New'  Times  •  San  Francisco  Weekly  •  Los 
Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas 
City  PitchWeekly  •  St.  Louis  Riverfront  Times 
THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  oniine  at: 

www.newtimes.com 
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AWARD-WINNING  Midwest  daily 
(145,000  daily/201,000  Sunday)  seeks 
intelligent,  articulate,  sensitive  reporters 
for  high-profile  special  projects  and 
beats  including:  investigative  reporting; 
short-term  special  projects  on  local, 
state  and  national  issues;  higher  educa¬ 
tion,  and  regional  economic  devel¬ 
opment,  Including  a  regional  airport  and 
seaport.  These  are  not  entry-level  posi¬ 
tions.  We  are  looking  for  the  best  and 
brightest.  Reporters  can  earn  more  than 
$52,000  a  year  top-scale  minimum, 
along  with  competitive  health  and  fringe 
benefits.  Please  send  cover  letter,  resume 
and  six  or  more  writing  samples  to: 

Box  01346,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


BUSINESS  COPY  EDITOR/WRITER 
We  are  seeking  a  copy  editor/writer  to 
join  a  four-member  business  department. 
Applicant  should  have  experience  in  writ¬ 
ing  clean  copy,  editing,  headline  writing 
and  page  layout  using  QuarkXPress.  Back¬ 
ground  in  business  reporting  is  a  major 
asset.  This  person  will  handle  production 
of  the  business  and  stock  pages,  feature 
writing  and  special  projects. 

We  are  a  seven-day  operation,  publishing 
morning  and  afternoon  editions  Monday 
through  Friday  and  combined  editions 
Saturday  and  Sunday  mornings.  Circula¬ 
tion  is  70,000  daily  and  100,000  Sun¬ 
day.  Send  inquiries,  samples  to: 

Harry  J.  Deitz  Jr. 

Assistant  Managing  Editor 
Reading  Eagle/Times 
RO.  Box  582,  Reading,  PA  19603 
E-mail:  hdeitz@readingeagle.com 


BUSINESS  EDITOR 

The  Boston  Business  Journal,  a  25,000 
business  weekly  newspaper,  is  looking 
for  a  new  editor  to  oversee  a  newsroom 
staff  of  16  reporters,  editor  and 
researchers.  We  are  the  top  performing 
Business  Journal  in  American  City  Busi¬ 
ness  Journal’s  40  newspaper  chain. 
Qualified  candidates  should  be  veteran 
business  journalists  with  at  least  five 
years  of  editing/management  experience. 
Candidates  should  have  excellent  news 
judgment,  an  eye  for  design,  excellent 
editing  and  writing  skills,  and  a  com¬ 
petitive  drive  to  take  on  rival  pub¬ 
lications  in  a  prestigious  market.  Candi¬ 
date  must  work  well  with  people  and 
those  in  the  community.  If  you  are  look¬ 
ing  for  an  exciting  journalism  opportunity 
and  want  to  work  at  a  publication  where 
"Product  is  King”,  send  your  resume  to: 

Jim  Menneto,  Publisher 
Boston  Business  Journal 
200  High  Street,  Boston,  MA  02110 


EDITORIAL 


BUSINESS  REPORTERS 
The  Gazette  in  Colorado  Springs,  Col¬ 
orado  seeks  two  business  reporters  to 
join  a  strong  paper  in  a  growing  market. 
Candidates  with  general  business  report¬ 
ing  experience,  or  those  with  finance, 
high  tech  or  retail  experience  or  interest, 
a  degree  in  journalism  and  at  least  two 
years  of  business  reporting  may  send 
resume  and  clips  to: 

Joan  Zales,  Business  Editor 
The  Gazette 
RO.  Box  1779 

Colorado  Springs,  CO  80901 
E-mail:  zales@gazette.com 
No  phone  calls,  please 


WRITER,  VIRGINIA  BEACH 
The  Virginian-Pilot  seeks  aggressive 
reporter  with  5+  years  experience  to 
cover  tourism,  economic  development 
and  breaking  local  news  in  Virginia’s 
largest  city.  Send  letter,  resume,  clips  to: 

Debra  Adams,  The  Virginian-Pilot 
150  West  Brambleton  Avenue 
Norfolk,  VA  23510 


CHICAGO-AREA  DAILY  seeks  aggressive 
and  creative  news  and  business  reporters 
eager  to  make  their  mark  in  one  of  the 
most  competitive  markets  in  the  country. 
The  Daily  Southtown  needs  people  who 
can  put  stories  on  the  front  page  to  keep 
the  larger  downtown  papers  chasing  us 
and  make  new  readers  take  notice  as  the 
paper  expands  its  coverage  area. 

The  Southtown  also  is  seeking  talented 
copy  editors  and  page  designers.  We’re 
looking  for  desk  people  who  can  turn  out 
dazzling  pages  and  understand  the 
importance  of  thorough  planning,  snappy 
headlines  and  clean  copy.  Proficiency 
with  QuarkXPress  is  required,  and  experi¬ 
ence  with  Word  is  preferred.  Graphics 
experience  is  a  plus. 

Fax/mail  resumes  and  samples  of  work  tO: 

Managing  Editor,  Mike  Waters 
(708)  633-5999 
Daily  Southtown 
6901  West  159th  Street 
Tinley  Park,  IL  60477 


CITY  DESK  REPORTER 
New  Orleans’  Pulitzer  Prize-winning 
daily.  The  Times-Picayune,  seeks  sea¬ 
soned  reporter  for  general-assignment 
post  in  downtown  newsroom.  Story¬ 
finding  skills  and  strong  writing  a  must. 
We’re  particularly  interested  in  candi¬ 
dates  able  to  seize  on  breaking  news 
items  and  turn  them  into  front-page 
Sunday  take-outs.  Send  resume  to: 

Lynn  Cunningham,  Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  Opportunity  Employer  M/F 


DELAWARE  STATE  NEWS  seeks  copy 
editors  for  growing  operation.  We  offer 
competitive  pay,  benefits.  E-mail:  SPUKIS  LOLUMNlbl 

awest@newszap.com  or  write  to  Andy  The  (Columbia)  State  (120,000)  has  an 
West,  Delaware  State  News,  RO.  Box  openingfor  a  sports  writer’s  dream  job. 
737,  Dover,  DE  19903.  E-mail:  btolley@thestate.com 
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In  nine  of  the  last  15  years,  we’ve  been 
named  the  best  daily  newspaper  of  our 
size  in  Ohio  thanks  in  part  to  the 
excellence  of  our  city  editors.  If  you’ve 
got  the  talent,  energy,  drive  and  news¬ 
paper  experience  to  maintain  that 
performance,  we’d  like  you  to  lead  our 
talented  young  reporting  staff.  Send  let¬ 
ter,  resume  and  work  samples  to: 

Tom  Skoch,  Managing  Editor 
The  Morning  Journal 
1657  Broadway,  Lorain,  OH,  44052 
E-mail:  managinged@morningjournal.com 


CNN.COM  SEEKS  an  editor  for  its  space 
section.  The  editor  will  plan  and 
coordinate  coverage  with  on-air 
networks,  assign  and  copy-edit  daily 
articles,  and  conceptualize  and  develop 
multimedia.  At  least  four  years  journal¬ 
ism  experience,  with  at  least  two  years 
in  a  daily  newsroom,  required.  Produc¬ 
ing  or  editing  experience,  plus  experi¬ 
ence  covering  the  space  industry, 
strongly  preferred.  Send  replies  to: 

Dave  Ragals,  CNN  Interactive 
10  South  Tower,  One  CNN  Center 
Atlanta,  GA  30303 
Fax:  (404)  588-2100 
E-mail:  interactive.jobs@turner.com 


COMMITTED  TO  CONVERGENCE 
If  you’re  looking  for  an  organization  where 
convergence  is  a  reality  and  not  just  a 
buzzword,  we’re  looking  for  you.  We’re  a 
growing  multimedia  group  in  North  Central 
Florida  that  is  seeking  hard-working  self¬ 
starters  eager  to  prove  themselves  as 
writers  and  shooters  for  both  print  and 
broadcast.  Those  willing  to  adapt  to 
change  and  try  unconventional  approaches 
to  news  coverage  will  thrive.  Competitive 
salaries  and  benefits  along  with  the 
opportunity  to  be  among  the  pioneers  of 
multimedia.  Come  for  the  fun.  Be  pre¬ 
pared  to  hang  on  for  the  ride.  Respond  tO: 

Mark  Francis,  The  Villages  Media  Group 
1153  Main  Street 
The  Villages,  FL  32 1 59 


Copy  editing  positions— Regional  and 
national  acclaim  and  prizes  have 
followed  the  Mobile  (Alabama)  Regis¬ 
ters’s  rise  to  become  one  of  the  South’s 
finest  dailies.  We’re  a  100,000  plus 
Newhouse  newspaper  known  for  bold 
reporting,  no-nonsense  editing  and  big 
enterprise.  Now,  seats  are  open  on  the 
news  copy  desk  that  is  helping  push 
standards  even  higher  and  taking  a  lead 
role  in  design  and  display.  Contact: 

Dewey  English,  Managing  Editor 
RO.  Box  2488,  Mobile,  AL  36652 


DO  IT  ALL 

Employee-owned,  7-day  newspaper 
seeks  entry-level  reporter  who  wants  to 
do  it  all  before  getting  a  beat.  We  need 
someone  to  write  about  anglers  fighting 
for  access  to  fishing  holes;  features  on 
kids  picking  potatoes;  to  deadline  crime 
stories;  to  reports  on  small-town  growth. 
Send  clips/resume  to: 

AME  Margaret  Wimbourne,  Rost  Register 
RO.  Box  1800,  Idaho  Falls,  ID  83403 
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CORY  EDITORS 

The  Cincinnati  Rost,  a  60,000  six-day-a- 
week  PM  is  seeking  experienced  copy 
editors  for  a  universal  desk.  Must  have 
strong  editing  skills,  a  command  of  the 
language  and  a  flair  for  writing  headlines 
and  creating  attractive  layouts.  Send 
resume,  headline  and  editing  clips, 
layout  samples  and  references  to: 

Robert  Kraft,  Managing  Editor 
The  Cincinnati  Post 
125  East  Court  Street 
Cincinnati,  OH  45202 
Phone:  (513)352-2783 


SPORTS  WRITER 

The  Herald,  a  32,000  circulation  daily 
in  Rock  hill.  South  Carolina,  has  an 
immediate  opening  for  a  sports  writer  to 
cover  college  football  and  basketball,  the 
Charlotte  Hornets  of  the  NBA  and  other 
general  assignments.  The  position 
includes  some  desk  duty.  Experience 
preferred,  but  entry  level  candidates  will 
be  considered.  Send  cover  letter,  writing 
samples  and  references  to: 

Gary  McCann,  Sports  Editor 
The  Herald 

RO.  Box  11707,  Rock  Hill,  SC  29731 
E-mail:  gmmcann@heraldonline.com 
Fax:  (803)329-4021 
EOE 


The  Rrague  Business  Journal,  a 
respected  16,000-circulation  English 
language  business  weekly  seeks  experi¬ 
enced  copy  editor  with  a  strong  interest 
in  business.  The  job  requires  more  than 
the  average  copy  editing  job.  It  requires 
aggressive,  confident  re-writing  and  edit¬ 
ing  and  the  usual  headline  writing.  We 
offer  comf)etitive  salary  and  a  great  work¬ 
ing  environment.  Interested  person 
please  send  your  resume  by  E-mail  to: 

Mark  Fazzone,  Rublisher 
markf@pbj.c2 


COPY  EDITOR 

Work  in  one  of  the  most  exciting  news 
towns  in  the  country.  The  Las  Vegas 
Review-Journal,  with  a  weekday  circula¬ 
tion  of  172,000,  has  an  immediate 
opening  for  a  copy  editor.  Applicants 
should  have  at  least  three  years  of  expe¬ 
rience,  strong  headline  writing  and  copy 
editing  skills,  and  a  good  command  of 
English  and  AP  style.  Solid  computer 
abilities,  particularly  in  Macintosh  and 
pagination,  are  a  plus.  Interested 
journalists  should  send  resumes, 
references  and  work  samples  to: 

News  Editor  Mary  Greeley 
Las  Vegas  Review- Journal 
RO.  Box  70,  Las  Vegas,  NV  89125 


EDITOR:  San  Bernardino  County  Sun 
seeks  strong  editor  to  lead  90-plus  person 
newsroom;  80,000  circulation.  We  are 
launching  zones  and  opening  bureaus.  Com¬ 
petitive,  newsy  market  and  a  fine  staff 
ready  for  leadership.  What  are  your 
qualifications,  achievements?  Contact: 

Steve  O’Sullivan,  Executive  Editor 
RO.  Box  4000,  Ontario,  CA  9 1 76 1 
Fax  letter,  resume:  (909)  948-3197 
Email:  s_osullivan@dailybulletin.com 

www.editorandpublisher.com 
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EDITORIAL 

DAILY  INTERNET  news  service  and 
weekly  business  newspaper  seeks  editor 
who  combines  editing  skill  with  con¬ 
fidence  to  innovate.  Editor  will  use  wire 
copy  and  local  copy  produced  by  our  five 
reporters  to  scoop  competition  daily,  as 
well  as  working  on  weekly  newspaper 
and  its  special  sections.  3-7  years  busi¬ 
ness  reporting/editing  experience  re¬ 
quired.  Send  resume,  clips  to: 

Elizabeth  Cummings 
Central  Penn  Business  Journal 
101  N.  Second  Street 
Harrisburg,  PA  17101 


DESIGNER/COPY  EDITORS 
The  Seattle  Times  is  seeking  designer/ 
copy  editors  for  temporary  positions  in 
its  newsroom.  These  editors  will  “rove” 
among  the  News,  Features,  Business, 
Editorial  and  Sports  desks  to  fill  in  for 
other  newsroom  staff  as  they  go  through 
training  and  rollout  of  a  new  publishing 
system.  Candidates  must  have  a  famil¬ 
iarity  with  daily  newspapers,  strong 
word-editing  and  headline-writing  skills, 
layout  experience  (we  will  train  in  pagina¬ 
tion)  and  the  ability  to  work  a  flexible 
schedule.  This  is  an  excellent  opportunity 
to  gain  a  variety  of  newsroom  experience 
and  work  in  the  fast-paced  environment 
of  a  large  metropolitan  daily  newspaper 
that  makes  quality  journalism  para¬ 
mount.  To  apply,  please  post  your  cover 
letter  and  resume  via  The  Seattle  Times 
electronic  database  at: 
http://recruiterl.webhire.com/seatimes 
Or  E-mail:  seatimes(®rpc. webhire.com 
Then,  mail  a  hard  copy,  including  work 
samples  to  Heidi  de  Laubenfels,  CCI 
System  Project  Manager,  P.O.  Box  70, 
Seattle,  WA  98111.  No  phone  calls, 
please.  Only  finalists  will  be  contacted. 

EDITORIAL  MANAGER 
Seasoned  writer-editor  with  strong  pro¬ 
ject  management  skills.  Must  possess 
crisp  editorial  style,  a  sophisticated 
sense  of  design,  experience  coordinating 
publications  projects,  and  familiarity 
with  electronic  media.  Projects  include 
brochures,  ads,  presentations,  and  web 
sites.  Responsibilities  include  advising 
internal  clients  on  effective  approaches, 
developing  concepts,  creating  budgets 
and  schedules,  leading  creative  teams, 
writing  and  editing  copy,  and  supervising 
production.  Successful  candidate  will  sub¬ 
mit  work  samples  that  demonstrate 
superior  writing  skill  and  project  man¬ 
agement  expertise.  Minimum  seven 
years  of  experience. 

For  immediate  consideration,  please 
send  resume  and  five  work  samples  to: 
Angie  Bernasconi,  Bechtel  Corporation 
AB73T02 
RO.  Box  193965 
San  Francisco,  CA  941 19 
An  equal  opportunity  employer 


FREEUNCERS  WANTED 
Nevada  Internet  news  digest/magazine 
needs  several  proven  free-lance  writers 
specializing  in  issues  specific  to  the 
state,  including,  mining,  government, 
education,  land  use,  taxes  and  water. 
Knowledge  of  Nevada  history,  trivia  and 
folklore  is  desirable.  Fax  resume  with 
three  clips  to:  (702)  938-1028. 
www.editorandpubllsher.com 


EDITOR 

LA  WEEKLY,  the  publication  of  news, 
art,  entertainment  and  imagination  in 
Los  Angeles,  is  seeking  an  Editor  with  at 
least  five  years  experience  editing  for  a 
good-sized  magazine  or  newspaper.  Strong 
leadership,  communication,  organization 
and  administrative  skills  required.  Our 
ideal  candidate  is  one  who  has  a  great 
sense  of  humor  and  isn't  afraid  to  push 
the  boundaries.  We  offer  a  dynamic,  non¬ 
corporate  work  environment  and  great 
benefits.  To  apply.  E-mail  or  mail  resume 
to  Lynne  Foland,  LA  Weekly: 

LFoland@laweekly.com 
6715  Sunset,  Los  Angeles,  CA  90028 

EDUCATION  WRITER 
The  Gazette  in  Colorado  Springs,  Col¬ 
orado  needs  a  writer  to  cover  education 
—  from  the  classrooms  to  the  school 
board  rooms.  We  want  someone  to  hold 
school  districts  accountable  for  the  tax 
money  they  spend  and  the  power  they 
wield  in  setting  public  policy.  Mail 
resume,  references  and  clips  tO: 

Bill  Vogrin,  City  Editor 
The  Gazette 
30  S.  Prospect  Street 
Coiorado  Springs,  CO  80903 
No  phone  calls,  please 

ENTREPRENEURIAL  WRITER/EDITOR 
with  telecom,  energy  or  commodities 
experience  to  lead  new  service  for  fast¬ 
growing  Internet-based  business  publisher. 
Unlimited  career  potential,  generous 
salary,  bonus  and  stock  options  for  suc¬ 
cessful  candioate  at  this  dynamic  com¬ 
pany,  founded  by  ex-Dow  Jones  execu¬ 
tives.  Rich  Heidorn,  General  Manager: 

(215)  504-4288  ext.  203 
rich.heidorn@ipgdirect.com 

EXCITING  POSITION  AVAILABLE  for  an 
individual  with  strong  writing,  editing 
and  proofing  skills.  Responsibilities 
include  writing  press  releases,  newslet¬ 
ters,  direct  mail  letters,  magazine  arti¬ 
cles  and  website  content  as  well  as  gen¬ 
eral  administraLive  and  organizational 
duties.  The  ideal  candidate  has  3-5 
years  experience  in  public  relations. 
Newspaper  writing  background  or  expe¬ 
rience  writing  and  distributing  press 
releases  is  helpful.  Salary  range  is 
$35K-$40K.  Please  fax  resume  and 
cover  letter  to  (2 1 2)  972-7344. 


FEATURES  HEALTH  BEAT 
The  News  &  Observer,  a  165,000- 
circulation  daily  in  the  booming  Raleigh- 
Durham-Chapel  Hill  region  of  North  Caro¬ 
lina,  is  looking  for  an  accomplished 
journalist  to  cover  health  and  medicine  as 
a  features  beat.  You’ll  write  stories  about 
how  people’s  lives  are  affected  by  the 
fast-changing  world  of  medicine;  profile 
researchers,  nurse-practitioners,  patients; 
explore  the  ways  people  get  better  and 
stay  well.  It’s  a  great  job  that  requires  a 
passion  for  tne  topic,  strong  reporting 
skills  and  the  ability  to  write  about  com¬ 
plex  topics  in  an  engaging  way.  Send  your 
10  best  clips,  5  story  ideas,  resume  with 
references  and  cover  letter  to  Melanie  Sill: 

Managing  Editor,  The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


FINANCE  REPORTER 
No  nights?  No  weekends?  Decent  pay? 
Yes  to  all  three  at  Crain’s  Cleveland  Busi¬ 
ness,  a  weekly  business  newspaper  that 
seeks  a  reporter  to  cover  finance  and  the 
court.  Candidates  can’t  be  afraid  of  num¬ 
bers  of  corporate  annual  reports.  Mail, 
Fax,  or  E-mail  resume  and  clips  to: 

Editor  Mark  Dodosh 
Crain’s  Cleveland  Business 
700  vy.  St.  Clair  Avenue,  Suite  310 
Cleveland,  OH  44113 
Fax:  (216)  522-0625 
E-mail:  mdodosh@crain.com 


ADMINISTRATIVE 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate, 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 

JOURNAL  STAR  in  Peoria,  named  best 
newspaper  in  Illinois  two  years  running, 
needs  top-notch  page  designer  and  copy 
editor  to  create  feature  pages.  If  you  are 
a  word  and  visual  journalist  and  want  to 
work  days  —  this  job  is  for  you.  Send 
resume  and  work  samples  to: 

Sally  McKee,  Assistant  Managing  Editor 
Journal  Star 

1  News  Plaza,  Peoria,  IL  61643 
Or  E-mail:  smckee@pjstar.com 

MAKE  HISTORY  WITH  US 
The  new  San  Francisco  Examiner  is  now 
hiring  talented,  energetic  and  web-saavy 
journalists  to  be  charter  employees  for 
the  first  metro  daily  of  the  21st  Century. 
We’re  looking  for  reporters,  section 
editors,  internet  editors,  copy  editors  and 
page  designers.  Bay  Area  journalists  are 
encouraged  to  apply.  Send  resume/work 
samples  to  Martha  Steffens: 

VP  Content/Executive  Editor,  SF  Examiner 
1213  Evans  Avenue 
San  Francisco,  CA  94124 
Or  E-mail:  msteffens@sfexaminer.com 
No  calls,  please 


ADMINISTRATIVE 
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Recruitment  Specialists 


Some  of  our  current  assignments: 


Associate  Publisher/ Ad  Director  -  Local  entertainment 
guide  magazine  in  Denver  looking  for  experienced  sales 
leader;  player<oach  to  lead  sales,  office  and  distribution; 
$65-$85K  compensation  range. 

Ad  Director  -  Colorado  daily,  overseeing  department  of 
42  people,  looking  for  exceptional  leader,  great  opportunity; 
high  five-figure/low  six-hgure  compensation  range. 

Advertising  Sales  Maiu^r  -  Northwest  daily  (40,000- 
60,000  circulation)  looking  for  outside  sales  leader,  good 
trainer  and  motivator;  excellent  presentation  skills:  $SO- 
$60K  compensation  range. 


Contact  US  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

l605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963-9300  ■  inni2@voyager.net  ■  fex  847.934.6607 
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EDITORIAL 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 


LOOKING  TO  MOVE,  to  PR?  Top  Cali¬ 
fornia  PR  firm  seeks  veteran  journalist 
what  at  least  5-7  years  of  full-time 
newspaper  experience.  Our  clients  range 
from  high-tech  startups  to  Fortune  500 
companies  and  government  agencies. 
Send  published  writing  samples  &  career 
history  to:  Director  Media  Relations: 

Stoorza  Communications,  Inc. 

3403  10th  Street,  Suite  810 
Riverside,  CA  92501 


MANAGING  EDITOR 

New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  an 
immediate  opening  for  a  managing 
editor  at  its  paper  in  Kansas  City.  The 
ideal  candidate  will  have  a  strong  news 
background  and  excellent  management 
skills.  The  managing  editor  will  help 
writers  produce  quality  magazine-length 
news  stories  and  supervise  the  day-to- 
day  operations  of  the  editorial  depart¬ 
ment.  Fine  writing  and  editing  skills  are 
essential.  Qualified  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

PO.  Box  5970,  Denver,  CO  802 17 


MANAGING  EDITORS 
New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  immediate 
openings  for  managing  editors  at  its 
papers  in  Miami  and  Kansas  City.  The 
ideal  candidate  will  have  excellent  news 
judgment,  superior  management  skills 
and  the  ability  to  help  staff  writers  pro¬ 
duce  quality  magazine-length  news 
stories.  The  managing  editor  supervises 
the  day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  pro¬ 
cess  will  include  an  extensive  editing 
test.  Qualified  candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
RE:  Managing  Editors/E&P 


MANAGING  EDITOR 

Do  you  love  politics,  privatization  and 
pilsner?  If  so,  you  just  might  be  the 
managing  editor  this  high  caliber  news¬ 
paper  is  looking  for.  For  more  informa¬ 
tion  and  other  available  positions,  see 
our  Vl/ebsite  at:  www.praguepost.com 


EDITORIAL 


MANAGING  EDITOR 

Fast  growing  daily  newspaper,  15,000-1- 
circulation,  seeking  professional,  experi¬ 
enced  managing  Editor  to  help  pub¬ 
lication  achieve  its’s  enormous  potential. 
Outstanding  work  environment  and 
extremely  competitive  salary 
($65,000-1-)  for  the  dedicated  individual 
who  can  lead  people  effectively  while 
helping  maintaining  editorial  focus. 
Great  living  conditions  and  benefits  for 
someone  who  can  adjust  to  clean  air, 
un-congested  roads  and  a  fantastic 
climate.  Top  quality  schools,  medical 
facilities  and  entertainment  all  within 
easy  reach.  Please  submit  resume  tO: 

Box  01351,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


MANAGING  EDITOR 

Nursing  Spectrum,  a  division  of  Gannett, 
seeks  full-time  managing  editor  for  new 
publication. 

Requirements  include  expertise  in  sub¬ 
stantive  editing,  editorial  coordination, 
and  proofing.  Basic  layout  skills,  includ¬ 
ing  QuarkXPress,  word  processing,  and 
4  years’  publishing  experience  preferred. 
A  Bachelor's  degree  in  journalism  or  a 
related  discipline  is  required. 

The  candidate  must  have  excellent 
interpersonal  skills  (including  working 
with  authors),  the  ability  to  organize  and 
coordinate  editorial  workflow,  and  the 
desire  to  work  quickly  in  a  fast-paced 
publishing  environment.  Previous  experi¬ 
ence  in  consumer  or  healthcare  related 
environment  preferred. 

This  position  is  based  in  our  corporate 
office  in  Hoffman  Estates,  IL,  a  suburb 
of  Chicago. 

Our  company  offers  competitive  salary 
and  benefits.  Interested  candidates 
should  fax  resume  and  salary  require¬ 
ments  to  (4 1 0)  884-756 1 ,  or  mail  to: 
Managing  Editor/CS 
Nursing  Spectrum 
803  W.  Broad  Street,  Suite  500 
Falls  Church,  VA  22046 
EOE 


NEWS  EDITOR 

The  Daily  Dispatch,  a  10,000  morning 
paper,  seeks  the  number  two  person  in 
the  newsroom.  Excellent  staff.  Join  a 
great  company  -  Paxton  Media  Group. 
Reply  to  Gilenn  Craven,  The  Daily  Dis¬ 
patch,  304  S.  Chestnut  Street,  Hen¬ 
derson,  NC  27536  or  E-mail  to: 

gcraven@hendersondispatch.com 


NEWS  REPORTERS 

The  Lebanon  Daily  News,  a  21,600- 
circulation  daily  in  central  PA,  has  an 
immediate  opening  for  news  reporters. 
Experience  a  plus,  but  entry-level  appli¬ 
cants  who  write  well  and  demonstrate 
solid  news  judgment  will  be  considered. 
Send  clips  and  resume  to: 

K.G.  Keane,  Lebanon  Daily  News 
718  Poplar  Street,  Lebanon,  PA  17042 

SEPTEMBER  18,  2000 


EDITORIAL 


NEWS/SPORTS  REPORTER  applicants 
sought  for  new  position  and  anticipated 
openings  in  lively,  hardworking 
newsroom.  1-2  years  newspaper  experi¬ 
ence  preferred.  Send  cover  letter  and 
resume  with  salary  history  tO: 

Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
Orto:  smiller@journalnet.com 


OPINION  PAGE  EDITOR 
The  Quad-City  Times,  Iowa’s  award  win¬ 
ning  53,500  circulation  daily/74,700 
circulation  Sunday  newspaper  located  in 
Davenport,  seeks  a  senior-level  editor  to 
guide  our  editorial  board,  become  a  key 
editor  in  our  newsroom,  and  assist  top 
management  in  shaping  viewpoints 
critical  to  our  community  leadership 
mission.  In  our  opinion,  an  experienced 
wordsmith  with  excellent  internal  and 
external  communication  skills  will  be  our 
choice  for  this  position  of  great  influence 
and  responsibility.  The  Quad-City  Times 
offers  a  competitive  salary  and  excellent 
benefits  package.  Come  discover  how 
you  can  “Make  the  Most  of  Your  Life." 
Please  send  a  resume  and  cover  letter 
with  salary  requirements  tO: 

Quad-City  Times 
Human  Resources  Department 
Attn:  Opinion  Page  Editor 
500  E.  Third  Street,  Davenport,  lA  52801 
Or  jdekeyser@qctimes.com 
EOE 

The  Quad-City  Times  is  a  Drug  Free 
Employer 

To  see  all  the  positions  we  currently  have 
open  please  visit  our  website: 

www.QCTIMES.com 


PAGE  DESIGNER 

The  Kalamazoo  Gazette  is  looking  for  a 
page  designer  to  join  our  Design  Team. 
We’re  seeking  someone  with  creative 
ideas  who  can  design  news  and  feature 
pages.  In  addition  to  strong  design  skills 
we  are  looking  for  someone  with  a  love 
of  great  photos,  a  keen  interest  in  local/ 
national/world  news  and  excellent  skills 
in  spelling  and  grammar.  Experience  in 
Freehand  and  creating  informational 
graphics  a  plus.  Affirmative  Action/Equal 
Opportunity  Employer.  Send  cover  letter, 
resume  and  a  dozen  work  samples  by 
October  4  to: 

Kristine  Pioch 
Kalamazoo  Gazette 
RO.  Box  2007 
Kalamazoo,  Ml  49003 


PROFESSIONAL  ASSOCIATION  is  look¬ 
ing  for  communications  specialist  to 
round  out  two-person  editorial/ 
production  team.  Polished  writing  and 
editing  skills,  web  experience  a  plus.  Com¬ 
petitive  salary,  casual  office.  Send 
resume,  clips  to  NAFA,  100  Wood  Ave¬ 
nue  South,  Suite  310,  Iselin,  NJ  08830. 

Or  E-mail:  jsyp@nafa.org 


EDITORIAL 


REPORTER/DESIGNER/COPY  EDITOR 
The  Daily  News  in  Longview,  Washing¬ 
ton,  is  seeking  a  business  reporter,  gen¬ 
eral  assignment  reporter,  senior  copy 
editor  and  designer/copy  editor.  These 
journalists  will  join  our  award-winning 
team  covering  a  dynamic,  growing  com¬ 
munity  in  the  1-5  corridor.  With  quick 
access  to  Portland,  Seattle,  mountains 
and  sea,  we  offer  an  exciting  professional 
opportunity  and  a  high  quality  of  life. 

Peter  Ellis,  Managing  Editor 
The  Daily  News 

RO.  Box  189,  Longview,  WA  98632 
Orpellis@tdn.com 


REPORTER 

40,000  circulation  AM  daily  in  Central 
Washington  is  looking  for  a  self- 
motivated,  resourceful  reporter  for  our 
bureau  in  the  Lower  Yakima  Valley.  We 
need  a  reporter  who  can  spot,  explore, 
understand  and  clearly  explain  subjects 
in  diverse  and  rapidly  changing  com¬ 
munities.  Two  years  on  a  daily  preferred, 
but  applicants  with  strong  weekly  news¬ 
paper  experience  or  recent  grads  with 
solid  daily  internships  may  be  con¬ 
sidered.  Spanish-language  skills  a  plus. 
Send  a  resume  and  writing  samples  to: 

Human  Resources  Department 
Yakima  Herald-Republic 
RO.  Box  9668,  Yakima,  WA  98909 
We  are  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity  employer. 


REPORTER 

Business  First  of  Louisville,  an  American 
City  Business  Journals  newspaper  - 
www.bizjournals.com/louisville  -  seeks 
an  aggressive,  experienced  reporter. 
Qualified  candidate  is  a  self  starter  with 
at  least  2-3  years  of  newspaper  report¬ 
ing  experience.  Send  resume,  clips  to: 
Editor,  Business  First 
RO.  Box  249,  Louisville,  KY  40201 
Or  E-mail  to:  louiville@bizjournals.com 


REPORTER 

Experienced  general  assignment  reporter 
for  small  daily  newspaper.  Please  send 
resume  along  with  copies  of  work  to: 
Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
E-mail:  smanning@bocanews.com 


REPORTER 

General  assignment  reporter  wanted  for 
a  small,  but  lively,  daily  in  beautiful  west 
central  Michigan.  We’re  an  award¬ 
winning  paper  that  does  many  things 
small  dailies  seldom  do.  We  value 
creativity,  initiative  and  good  writing. 
Some  experience  preferred,  but  will  con¬ 
sider  a  recent  graduate.  Contact: 

David  L,  Felts,  Editor 
The  Daily  News 

109  N.  Lafayette,  Greenville,  Ml  48838 
Or  call  (616)  754-9303  ext.  3032 
EOE  M/F/V/H 

www.editorandpublisher.com 


CIO  EDITOR*  PUBLISHER  CLASSIFIEDS 


Phone:1-888-825-9149  ~  CLASSIFIEO  ADIIEBTISme  ~  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


REPORTER 

Prescott  Newspapers,  Inc.  is  looking  for 
an  experienced  general  assignment 
reporter.  Full  time  position,  with  bene¬ 
fits,  to  cover  news  in  the  Verde  Valley, 
A2  area  for  approximately  six  months 
and  then  be  located  in  the  Prescott  AZ 
area.  Journalism  degree  and  previous 
experience  working  for  a  daily  newspa¬ 
per  preferred.  Send  resume  and  writing 
samples  to  Personnel  Director: 

Prescott  Newspapers,  Inc. 

PO.  Box  312,  Prescott,  AZ  86302 
Or  Fax:  (520)  777-8625 
PNI  is  an  EOE 


REPORTERS  WANTED 
We’re  looking  for  reporters  who  believe 
they  are  tigers,  or  who  aspire  to  be 
tigers.  Our  50,000  circulation  daily  just 
won  20  national  journalism  awards.  We 
hire  and  train  winners  who  can  go 
beyond  inverted  pyramid,  but  who  can 
do  that  too,  and  prize  accuracy  above 
all.  Right  now,  we’re  looking  for  good 
general  assignment  hires  we  can  funnel 
into  important  beats.  Market  competitive 
pay  and  great  benefits  in  fastest-growing 
area  of  Los  Angeles  County.  Qualified 
applicants  have  bachelor’s  degree  in 
journalism  or  related  field,  or  equivalent 
experience.  Candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Antelope  Valley  Press 
Attn:  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590-4050 


REPORTERS 

Expanding  daily  15,000-t-  circulation 
needs  experienced  professionals  to  cover 
a  diverse  range  of  topics  including  state, 
local  politics,  business,  sports,  lifestyle 
features  and  economic  development  in 
one  of  the  country’s  fastest  growing 
media  market.  Salary  ($30,000-*-)  and 
benefits  competitive  with  the  big  city  but 
in  a  small  town  area.  Climate  lifestyle 
and  recreational  opportunities  in  our 
area  are  second  to  none.  Please  send 
resume  to: 

Box  01352,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SCIENCE  AND  TECHNOLOGY 
CORRESPONDENT 

Statewide  public  television  newscast  con¬ 
ducting  a  nationwide  search  for  a  sea¬ 
soned  and  experienced  television  news 
science  correspondent. 

The  successful  candidate  will  have  subs¬ 
tantial  experience  in  networkor  major 
market  television  news,  with  a  dem¬ 
onstrated  track  record  in  reporting  on  the 
sciences.  The  scope  of  experience 
should  include  reporting  on  science  and 
technology  innovations. 

An  advanced  academic  degree  in  the 
sciences  is  preferred.  However,  highly 
qualified  candidates  without  this  specific 
credential  should  not  hesitate  to  apply. 
EEO/A  Employer.  Interested  applicants 
should  respond  to: 

William  Jobes,  News  Director 
NJN  Public  Television 
25  South  Stockton  Street 
Trenton,  NJ  08625 
www.editorandpublisher.com 


REPORTERS 

The  National  Law  Journal,  the  nation’s 
pre-eminent  legal  newspaper,  is  seeking 
one  reporter  to  cover  business  and 
another  to  join  its  Washington  bureau. 

The  New  York-based  business  reporter 
will  cover  corporate  counsel  and  in- 
house  legal  departments.  Other  areas  of 
specialty  include  securities,  antitrust  and 
employment  law.  This  position  reports  to 
the  business  editor. 

The  Washington  reporter  will  be  a  sec¬ 
ond  person  in  a  bureau  of  two,  covering 
legal  news  arising  in  the  executive, 
legislative  and  judicial  branches  of  gov¬ 
ernment.  The  focus  will  be  on  the 
Department  of  Justice.  This  position 
reports  to  the  Washington  bureau  chief. 
Applicants  should  have  at  least  three 
years’  experience.  A  law  degree  is 
helpful  but  not  required.  Although  the 
NU  is  a  legal  newspaper  whose  readers 
are  mainly  lawyers,  it  is  not  an  academic 
law  journal.  We  value  jargon-free  writ¬ 
ing,  and  we  cover  news  aggressively. 

Those  interested  should  send  a  letter, 
resume  and  half  a  dozen  work  samples  to: 

Patrick  Oster,  Editor-in-Chief 
The  National  Law  Journal 
105  Madison  Avenue,  New  York,  NY  10016 

Or  E-mail:  ccarter@amlaw.com 
Please  select  samples  of  your  work  that 
show  you  can  make  sure-handed  news  judg¬ 
ments,  find  difficult-to-get  facts,  develop 
sources  and  explain  complicated  subjects. 


REPORTER 

Tired  of  grinding  out  short  newspaper  or 
dot-com  stories  without  being  able  to 
spell  out  what  they  mean  for  the  reader? 
The  Bond  Buyer,  the  daily  newspaper  cov¬ 
ering  the  $1.5  trillion  market  tor  public 
health  care,  housing,  transportation,  and 
other  infrastructure,  has  openings  in  its 
New  York  and  Dallas  bureaus  for  smart 
reporters  who  know  that  some  of  the 
best  stories  can  be  found  at  the  intersec¬ 
tion  of  Wall  Street  and  Main  Street.  Suc¬ 
cessful  candidates  will  join  a  staff  of  25 
reporters  nationwide  serving  a  reader- 
ship  that  demands  more  than  just  the 
headlines. 

We  offer  competitive  salaries  and  a  flex¬ 
ible  benefit  package.  Qualified  candi¬ 
dates  should  send  their  resume/salary 
requirements,  three  clips  and  your  pre¬ 
ferred  location  to: 

Kai  Gibson -TFIB/CM-HR 
395  Hudson  Street,  5th  Floor 
New  York,  NY  10014 
Or  fax  to:  (212)989-9285 
Or  E-mail:  Kai.Gibson@tms.tm3.com 


SELF-STARTING  CREATIVE 
editor  sought  for  national  award  winning 
weekly  in  Wyoming  mountain  community. 
This  hands  on  position  entails  managing 
strong  writing  staff,  editing  copy  as  well  as 
writing,  photography  and  layout.  Salary 
depend  on  experience  with  benefits. 

E-mail  resume  to:  atticus@trib.com 


SENIOR  REPORTER  sought  for  award  win¬ 
ning  business  weekly  covering  Greater 
Hartford.  Job  includes:  covering  insur¬ 
ance/healthcare,  some  state  agencies, 
retailing  and  manufacturing.  Candidates 
must  have  working  knowledge  of  business 
world.  Send  resu.me  and  clips  to: 

Gary  Larkin,  Editor 
Hartford  Business  Journal 
56  Arbor  Street,  Hartford,  CT  06108 
Or  E-mail  to  glarkin@hbjournal.com 
Orfaxto  (860)  236-9561 

SPORTS  EDITOR 

The  Daily  News  Leader,  a  7-day  Gannett 
newspaper  in  Virginia’s  Shenandoah 
Valley,  seeks  someone  who  can 
coordinate  coverage  of  preps,  youth 
sports  and  recreation  and  develop  cov¬ 
erage  of  hiking,  fishing,  other  outdoor 
pursuits.  Strong  writing,  editing  and 

QuarkXPress  design  skills  required.  Send 
letter,  resume  and  work  samples  to: 
Managing  Editor,  The  Daily  News  Leader 
RO.  Box  59,  Stauton,  VA  24402 
Or  E-mail:  dfritz@mail.newsleader.com 
We  value  diversity  EOE 

SPORTS  EDITOR 

Perennial  APSE  Top  20  daily  seeks 

innovator  for  top  sports  post.  Talented, 
10-person  staff  covers  preps  and 

NASCAR  like  a  blanket,  travels  with  the 
Orioles  and  Penn  State  football,  and 
generates  front-page  enterprise.  43,700 
AM  in  scenic,  growing  market  50  miles 
north  of  Baltimore.  Resume,  clips  or  sec¬ 
tion  samples  to: 

Managing  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  PA  17405 
Check  us  out  at  www.ydr.com  EOE 


STATES  NEWS  SERVICE  has  openings 
for  energized  reporters  with  daily  news 
experience  who  can  help  us  cover  Con¬ 
gress,  federal  agencies,  the  election  and 
transition  on  a  state-specific  basis  from 
DC.  $20K-$24K.  Come  visit.  To  make 
an  appointment.  E-mail: 

states200 1  @aol  .com 
with  resume,  expression  of  interest, 
three  targeted  federal  story  ideas  you’d 
write  for  your  hometown  paper. 


EDITORIAL 


WANTED: 

EDITOR  OF  THE  RICHFIELD  REAPER 
Energetic  person  willing  to  feel  the  pulse 
of  a  thriving  rural  Utah  community. 
Become  involved  in  the  events  and  the 
people  that  make  Richfield  the  dynamic 
and  progressive  community  It  is.  Report 
the  news  in  the  largest  and  best  read 
weekly  newspaper  in  central  Utah.  Call 
Mark  Fuellenbach  at  The  Richfield 
Reaper  for  information  (435)  896-5476 
or  send  resume  to  The  Richfield  Reaper, 
RO.  Box  730,  Richfield,  UT  84701. 

E-mail:  reaperpub@richfieldreaper.com 


THE  UNIVERSITY  OF  SAN  DIEGO  seeks 
a  publications  writer  to  generate  news 
features,  profiles,  etc.  for  its  pub¬ 
lications,  including  a  quarterly  alumni 
magazine  and  bimonthly  newsletter. 
B.A.  in  journalism  or  related  field 
required,  three  years  of  experience  and 
excellent  writing  and  editing  ability. 
Knowledge  of  web  page  construction 
preferred.  Send  resume,  three  recommen¬ 
dations  and  three  writing  samples  by 
September  29  to: 

USD  Human  Resources 
5998  Alcala  Rark,  San  Diego,  CA  92110 
EOE  Job  #35749 


THE  OMAHA  WORLD-HERALD,  with 
daily  and  Sunday  circulation  of  225,000 
and  275,000,  seeks  a  fine  arts/visual 
arts  reporter-reviewer.  Coverage  res¬ 
ponsibilities  focus  on  major  art  forms 
and  institutions,  including  opera, 
symphony,  ballet  and  art  museums,  in 
addition  to  a  monthly  column.  We’re 
seeking  someone  with  proven  knowledge 
and  expertise  and  the  facility  to  com¬ 
municate  with  readers,  artists  and  arts 
administrators.  This  position,  one  of  the 
newspaper’s  most  visible,  requires 
someone  who  displays  poise  in  the  pub¬ 
lic  eye.  Send  letter,  writing  samples  and 
resume  to: 


Pat  Waters,  Features  Editor 
Omaha  World-Herald 
1334  Dodge  Street 
Omaha,  NE  68102 


EDITORIAL 


MANAGING  EDITOR/ 
CORPORATE  ONLINE  COMMUNICATIONS 


Belo,  one  of  the  nation’s  largest  media  companies,  is  seeking  a  managing 
editor  of  corporate  online  communications  to  be  responsible  for  the 
development,  supervision,  content  creation,  coordination,  and  day-to-day 
management  of  Belo’s  corporate  Internet  and  Intranet  sites.  This  team 
player  will  have  Internet/Intranet  development  experience,  an  understand 
ing  of  Web-based  technology,  excellent  writing  skills  and  the  ability  to 
work  in  a  fast-paced,  deadline-driven  environment. 

REQUIREMENTS:  Bachelor’s  degree  and  excellent  communication,  writ¬ 
ing  and  edi  ting  skills  with  3-5  years’  experience  within  the  Internet, 
broadcast,  video  or  related  fields.  Graphic  design  experience  a  plus.  Send 
resumes  to: 

Belo,  Corporate  Communications  Department 
RO.  Box  655237,  Dallas,  TX  75265-5237 
Fax:  (214)  977-2204  Email:  blc@belo.com 

SEPTEMBER  18,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cll 


! 

Phone:1-888-825-9149  ~  JMIFIED  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


EDITORIAI. 


SPORTS  REPORTER 

The  Daily  Item,  a  30,000  circulation 
regional  newspaper  in  Central  Pen¬ 
nsylvania,  is  seeking  a  sports  reporter. 
Join  an  exciting  team  of  award-winning 
reporters  covering  high  school  and  col¬ 
lege  sports,  outdoors  and  recreation. 
Sports  writing  experience  essential.  Send 
resume  and  clips  tO: 

Sports  Reporter  Search,  The  Daily  Item 
200  Market  Street,  Sunbury,  PA  17801 
No  phone  calls,  please  EOE 


SPORTS  WRITER/EDITOR 
Sports  writer/editor,  including  reporting, 
editing,  composing  pages.  6,000  circula¬ 
tion  daily.  State-of-the-art  equipment. 
Challenging  work  and  great  opportunity; 
pleasant  working  conditions.  11- 
member  newsroom.  Family-owned  and 
operated.  Small-town  atmosphere. 
Opportunity  for  advancement.  Profit  shar¬ 
ing  plan,  paid  vacation,  medical/dental 
insurance  plan,  and  401(k).  Send  letter, 
resume  and  clips  to: 

Scott  Bow'en,  Managing  Editor 
Kechikan  Daily  News 
501  Dock  Street,  Ketchikan,  AK  99901 


WE  PAY  FOR  STORIES 


If  you  have  a  funny,  encouraging, 
heartwarming,  or  inspiring  story 
(up  to  1200  words)  about  your 
body  or  someone  else’s  in  the 
fields  of  athletics,  dance,  fitness, 
healing,  or  body  image,  we'd  like 
to  see  it.  If  we  like  it,  we’ll  pay  you 
for  allowing  us  to  publish  it  in: 

Chicken  Soup  for  Body  and  Soul 
Send  submissions  or  query  to: 


wpw(a  danmillman.  com 
Fax:  (415)  491-0856 


THE  DAILY  COMMERCIAL,  an  award¬ 
winning  newspaper  in  Central  Florida, 
seeks  night  news  editor  to  edit,  work 
with  reporters  and  build  pages.  No.  2 
editorial  position.  Experience  needed. 
Also  seek  editor  to  design  feature  pages. 
Resume,  clips  to  Managing  Editor  John 
Pastor,  The  Daily  Commercial,  212  E. 
Main  Street,  Leesburg,  FL  34749. 

E-mail:  editor4@dailycommercial.com 
Or  Fax:  (352)365-1951 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


THE  NEWS  &  OBSERVER  in  Raleigh, 
NC,  is  seeking  reporters  to  cover  two  key 
beats  for  this  consistent  APSE  award¬ 
winning  paper: 

CAROLINA  HURRICANES  OF  THE 
NATIONAL  HOCKEY  LEAGUE 
This  person  must  provide  compelling  cov¬ 
erage  that  satisfies  not  only  veteran 
followers  of  hockey  but  also  people  get¬ 
ting  to  know  the  sport,  of  whom  there  are 
many  in  the  Triangle  region.  The  Hurri¬ 
canes  writer  must  be  able  to  balance  a 
demanding  game  schedule  (home  and 
away)  with  breaking  news,  enterprise  and 
profiles.  Energy  and  creativity  are  musts. 
Previous  experience  covering  professional 
hockey  and  at  least  three  years  daily 
newspaper  experience  preferred. 

NASCAR 

This  writer  must  be  able  to  do  much 
more  than  cover  races  and  tell  readers 
what  a  restrictor  plate  is.  He  or  she  must 
also  be  able  to  break  news,  produce  com¬ 
pelling  profiles  and  enterprise  and  impart 
to  readers  the  rich  tradition  of  this  sport. 
Three  to  five  years  daily  newspaper  expe¬ 
rience  preferred.  Previous  experience  cov¬ 
ering  NASCAR  desirable  though  not 
required. 

Send  resume,  clips  and  references  to: 
Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27602 


THE  RUIDOSO  NEWS,  a  twice-weekly 
newspaper  in  Ruidoso,  NM,  is  looking 
for  an  editor  to  lead  its  award-winning, 
7-person  news  staff.  Candidates  should 
have  at  least  two  years  supervisory  expe¬ 
rience,  strong  background  in  copy  edit¬ 
ing  and  creative  design/pagination  skills. 
Candidates  should  have  a  passion  for 
detail  and  accuracy  but  also  the  vision  to 
bring  readers  stories  with  context  and 
depth.  As  the  newsroom  leader,  the 
editor  must  have  strong  communication 
and  time-management  skills  and  be  able 
to  meet  deadlines. 

The  News  publishes  Wednesday  and  Fri¬ 
day  with  average  year-round  circulation 
of  7,000.  Ruidoso  is  nestled  in  the  moun¬ 
tains  of  south-central  New  Mexico  and  is 
noted  for  variety  of  outdoor  activities 
including  horse  racing,  skiing  and  year- 
round  golf.  Submit  resume,  including 
references  and  salary  history,  to  the 
Ruidoso  News,  c/o  Brad  Treptow,  P.O. 
Box  128,  Ruidoso,  NM  88355-0128. 

E-mail  to:  btretow@ruidosonews.com 
Deadline  for  resume  submission  is 
Friday,  October  13,  2000 


THE  SOUTHWEST  IS  CALLING! 

We  need  two  reporters  (one  vacant 
because  of  promotion)  to  join  the  staff  of 
the  largest  (almost  20K)  daily  in  the 
famous  Four  Corners  region.  We  offer 
the  best  outdoors  scene  in  the  nation, 
from  Moab  to  Aztec  ruins,  from  Rocky 
Mountain  forests  to  desert  sunsets.  Send 
resume  and  clips  ASAP  tO: 

Editor  Troy  Turner,  The  Daily  Times 
RO.  Box  450,  Farmington,  NM  87401 


EDITORIAL 


COPY  EDITOR 

The  York  Daily  Record,  a  43,700- 
circulation  AM  consistently  voted  the 
best  paper  its  size  in  Pennsylvania, 
needs  a  talented  page  designer  and  copy 
editor  to  join  our  staff  in  York  County,  a 
scenic,  fast-growing  area  between  Bal¬ 
timore  and  Harrisburg.  Our  newsroom 
values  the  needs  of  the  copy  desk  and 
fosters  good  relationships  between 
editors  and  reporters.  If  a  competitive, 
two-paper  market  excites  you  and  pro¬ 
fessional  development  drives  you,  send 
resume,  tearsheets  to: 

News  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  PA  17405 
Salary:  $24,417-536,926 
Check  us  out  at  www.ydr.com  EOE 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking  for 
a  reporter  with  business  writing  and/or 
professional  experience.  Candidates 
should  be  innovative  and  excited  about 
developing  stories  for  readers  who  thrive 
on  breaking  news  and  in-depth  cov¬ 
erage.  Send  a  resume,  writing  samples 
and  references  to: 

Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32614-7147 
Or  E-mall:  nortuns@gainesvillesun.com 


CITY  EDITOR:  12,000-clrculation  7-day 
AM  seeks  hands-on  editor  with  strong 
focus  on  local  news.  Plan,  assign,  edit  and 
tram  small,  enthusiastic  staff.  Mail  resume, 
samples,  references  and  salary  history  to: 

Managing  Editor,  The  Saratogian 
20  Lake  Avenue 
Saratoga  Springs,  NY  12866 


INFORMATION  SYSTEMS 


APPLICATION  SUPPORT  ANALYST 
Publishing  Business  Systems,  the  pre¬ 
mier  provider  of  advertising  and  circula¬ 
tion  management  software  applications, 
is  looking  for  individuals  to  assist  in  its 
support  organization. 

This  is  a  terrific  opportunity  for  those 
individuals  who  would  like  to  work  with 
a  variety  of  clients  to  help  them  better 
use  the  number  one  set  of  business 
system  products  in  the  newspaper  indus¬ 
try.  We  have  grown  impressively  over 
the  past  few  years  and  there  are  many 
opportunities  for  advancement  tor  the 
right  individual.  The  ideal  candidate 
would  have  at  least  three  years  of  expe¬ 
rience  using  circulation  or  advertising 
business  systems,  and  a  real  plus  would 
be  if  you  had  experience  supporting  such 
applications. 

Please  send  your  resume  with  cover  let¬ 
ter  indicating  salary  requirements  to: 

humanresources@pbs.com 
Or  mail  to: 

Human  Resources  Department 
Publishing  Business  Systems 
2611  Hamline  Avenue  North 
St.  Paul,  MN  55113 
Phone:(651)639-0662 
Fax:  (651)639-0306 


INFORMATION  SYSTEMS 


DESKTOP  MANAGER 
The  Worcester  Telegram  &  Gazette,  a 
New  York  Times  Company,  is  looking  for 
a  key  member  of  its  IT  team.  The 
Desktop  Manager's  position  will  require 
the  candidate  to  be  familiar  with  all 
aspects  of  common  PC  hardware  and 
sohware  including  installation,  trou¬ 
bleshooting  and  maintenance.  The 
Desktop  Manager  will  play  a  critical  role 
in  the  development  and  execution  of  a 
desktop  management  solution  for  the 
entire  Telegram  enterprise.  Working  with 
the  other  IT  team  members,  this  essen¬ 
tial  position  will  require  an  individual 
with  excellent  customer  service  skills, 
the  ability  to  create  detailed  docu¬ 
mentation  and  the  knowledge  to  trou¬ 
bleshoot  complex  issues  with  little  or  no 
supervision.  Prefer  candidates  with  2  + 
years  desktop  support  or  desktop  man¬ 
agement  experience.  Ideal  candidates 
will  have  some  additional  knowledge  of 
networking  and  systems  administration. 
Excellent  salary  and  benefits  package  for 
the  right  candidate.  Resumes  to: 
it@telegram.com 
Or  fax  to  (508)793-9458 


MAILROOM 


ASSISTANT  MAILROOM  MANAGER 
The  Pulitzer-prize  winning  St.  Paul 
Pioneer  Press  is  seeking  an  experienced 
individual  to  assist  with  managing  the 
Mailroom.  This  individual  will  be 
responsible  for  assisting  with  managing 
the  insertion  of  local  sections  and  pre¬ 
printed  material  into  the  daily  and  Sun¬ 
day  newspapers,  including  selection, 
training,  and  scheduling  employees; 
ensuring  safety  and  diversity  standards; 
selecting  vendors;  scheduling  equipment 
maintenance  and  repairs;  and  monitor¬ 
ing  quality  in  the  mailroom. 

This  position  requires  3-5  years  experi¬ 
ence  in  packaging  or  newspaper  distribu¬ 
tion  and  2  years  supervisory  experience. 
The  successful  candidate  must  be  able 
to  exhibit  outstanding  management  skills, 
including  problem  resolution,  team  lead¬ 
ership,  organization,  and  communication. 
A  B.S.  degree  is  preferred. 

To  apply,  please  senq  your  resume  to: 

Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street,  St.  Paul,  MN  55101 
Fax:  (651)228  5197 
E-mail;  resumes@pioneerpress.com 

MARKETING  RESEARCH 


MARKETING  RESEARCH  MANAGER 
The  Tribune-Review  Publishing  Company 
seeks  a  marketing  professional  to  contract 
local  market  research  and  integrate 
results  with  other  marketing  departments. 
Qualified  candidates  will  have  computer 
proficiency,  2-5  years  research  experience 
and  a  B.S.  degree.  We  offer  a  competitive 
salary  and  benefits  package.  Submit 
resume  and  salary  requirements  to: 

Andrea  Mroz,  Advertising  Director 
Re:  Marketing  Research  Manager 
Pittsburgh  Tribune-Review 
D.L.  Clark  Building 
503  Martindale  Street,  3rd  Floor 
Pittsburgh,  PA  15212 
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Phone:1-888-825-9149  - 


CltniFIED  ADVERTISING 


-  Faa: :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


-HELP  WANTED- 


PRESSROOM 


LEAD  WEB  PRESS  OPERATOR  needed 
in  Frisco,  Colorado.  Growing  company 
with  awesome  benefits.  Excellent 
opportunity  for  advancement.  A  new  20 
unit  press  will  be  installed  in  the  spring 
of  01'  in  a  "state  of  the  art"  production 
facility. 

Applicants  must  have  extensive  4/color 
experience,  knowledge  of  stripping  in  all 
formats,  rapid  and  clean  work  habits, 
and  a  sense  of  humor.  Send  resume 
with  salary  history  to: 

PO.  Box  329,  Frisco,  CO  80443 

Attention:  Production  Manager 
Equal  Opportunity  Employer 

PRESS  MACHINIST 

There  is  presently  an  opening  for  a 
newspaper  printing  press  machinist  at 
the  Akron  Beacon  Journal.  The  suc¬ 
cessful  candidate  will  possess  a 
technical  background  in  mechanical 
repairs  and  maintenance  on  a  major 
daily  newspaper  line.  Five  years  experi¬ 
ence  is  a  must,  as  well  as,  the  ability  to 
work  all  shifts  at  our  24/7  operation. 

The  individual  in  this  position  should  be 
able  to  make  repairs,  machine  parts  and 
perform  preventive  maintenance  on 
newspaper  presses  and  related  equip¬ 
ment.  We  seek  a  team  player,  as  well 
as,  someone  who  can  work  with  little  or 
no  supervision.  Also  must  be  capable  of 
dealing  with  the  nightly  pressure  to  com¬ 
plete  the  production  run  on  time. 

We  offer  a  competitive  wage  and  benefit 
package  in  a  challenging  and  rewarding 
atmosphere.  Individuals  interested  in  join¬ 
ing  our  team  should  send  their  resume  to: 

Michael  Dean 

Building  and  Facilities  Manager 
Akron  Beacon  Journal 
44  E.  Exchange  Street,  Akron,  OH  44309 
Equal  Opportunity  Employer 


SHIFT  SUPERVISOR  or  experienced 
operator  for  Goss  or  Harris  offset.  Reply 
to  The  News  Chief,  RO.  Box  1440, 
Winter  Haven,  FL  33882  or  E-mail  to: 
dv/ilk@newschief.com 


SUPERVISOR 

Major  newspaper  in  the  Northeast  is  cur¬ 
rently  seeking  a  middle  level  manager  for 
its  pressroom.  Ideal  candidate  will  have 
a  minimum  of  10  years  experience  in 
newspaper  or  related  industries.  Union 
environment  is  helpful,  as  well  as  a 
knowledge  of  offset  press  equipment. 
This  position  requires  an  individual  with 
very  strong  supervisory,  communication, 
and  interpersonal  skills.  We  offer  a 
relocation  package  along  with  an 
excellent  salary  and  comprehensive 
benefits.  Send  replies  to: 

Box  01336,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRODUCTION/TECH 


PRODUCTION  MANAGER  IN 
BEAUTIFUL  NORTHERN  CALIFORNIA 
This  position  reports  to  the  Publisher 
and  is  responsible  for  the  prepress,  press 
and  mailroom  functions  of  our  daily 
morning  newspaper  and  commercial  prin¬ 
ting  operations.  These  functions  also 
include  responsibility  for  managing  night 
staff  and  work  processes,  coordinating 
with  other  department,  preparing 
reports,  ordering  materials  and  supplies, 
managing  various  projects.  The  qualified 
candidate  should  possess  the  skills 
necessary  to  carry  out  the  respon¬ 
sibilities  listed  above;  have  strong  press 
mechanical  and  preventative  main¬ 
tenance  background;  knowledge  of 
OSHA  requirements  and  procedures;  be 
computer  literate;  have  excellent  organi¬ 
zation  skills;  experienced  in  operating  a 
8-Goss/Urbanite  running  high  quality 
deadline  process  color;  have  at  least  2 
years  of  pressroom  supervisory  experi¬ 
ence.  Proven  problem  solving  skills.  Pre¬ 
vious  demonstration  of  assertive  lead¬ 
ership  skills  in  building  a  successful 
team  environment  is  essential.  Un¬ 
derstanding  of  budget  preparation  and 
implementation  a  plus.  We  offer  a  com¬ 
petitive  salary  and  benefits  package, 
including  401(k).  EOE  and  Drug  free 
Workplace.  Interested  applicants  should 
send  their  resume  and  salary  require¬ 
ments  to: 

Box  01355,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SAGINAW  NEWS  seeks  top  caliber  Pro¬ 
duction  Director.  Will  oversee  press 
installation  and  manage  mailroom, 
systems  and  maintenance.  Strong  ana¬ 
lytical  skills  and  5  years  management 
experience.  Over  60  full  and  part  time 
employees.  Degree  preferred.  Resume  to 
Renee  Hampton,  publisher,  Saginaw 
News,  203  S.  Washington  Avenue, 
Saginaw,  Ml  48607. 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER  with  extensive  sales  and 
marketing  background  in  newspaper  and 
trade/consumer  magazines  seeking  op¬ 
portunity  on  East  coast.  Strong  ability  to 
generate  sales.  Very  proficient  at  balanc¬ 
ing  editorial  and  sales  functions.  Experi¬ 
enced  in  profit  &  loss  responsibility. 

Call  Michael  at  (770)  973-4918 


EDITORIAL 


LITERARY  AGENT  looking  for  manuscripts 
of  all  kinds.  Send  to  Tom  Gray,  101  Hyde 
Street,  San  Francisco,  CA  94142. 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 


HPREUSS@EDITORANDPUBLISHER  COM 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  dote; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


Rotes  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

a/so  includes  online 


HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week  . 

$12.00 

1  week . 

....  $11.00 

2  weeks . 

$11.18 

2  weeks . 

....  $9.70 

3  weeks . 

.  $9.80 

3  weeks . 

....  $8.50 

4  weeks . 

.  $8.25 

4  weeks . 

....  $7.25 

12  weeks . 

.  $7.90 

1 2  weeks .... 

....  $6.40 

26  weeks . 

.  $7.10 

26  weeks . 

....  $5.60 

39  weeks . 

.  $6.80 

39  weeks  .... 

.  .  .  $5.30 

52  weeks . 

.  $6.45 

52  weeks . 

....  $4.95 

POSITIONS  WANTED 

Iweek . $6.00 

2  weeks . $5.05 

3  v/eeks . $4.15 

4  weeks . $3.70 

BLIND  BOXES;  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES  . 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 


per  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 


1  week . 

. $131 

1 2  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  od  copy  must  be 
submitted  in  writing  via  mail,  emailor  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mall,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Rease  contact  us  for:  display  od  copy  specifications  end  procedues 

MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  fi..  New  York,  NY  10003 
FAX:  (212)536-8800 


ANY  QUESTIONS  E-MAIL  or  CALL; 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 


www.editorandpublisher.conn 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

j  Week  of  9111100 

Artist/Group:  P.  0 .  D . 

Song/Video:  "Rock  the  Party" 
Album:  Fundamental  Elements 
of  Southtown 

The  second  single  from  their 
major-label  debut,  EO.D.  (Payable 
on  Death)  has  already  opened  for 
the  likes  of  Primus  and  taken  the 
main  stage  at  OzzFest.  It’s  been 
quite  a  good  year  for  this 
Christian  hardcore  metal  outfit, 
who’s  influences  range  from  Bad 
Brains  to  U2  -  who’s  “Bullet  the 
Blue  Sky”  they  often  cover  live. 

Artist/Group:  Disturbed 
Song/Video:  “Voices” 

Album:  The  Sickness 

Yet  another  rap/metal  band  with 
a  touch  of  industrial  and  electron- 
ica  thrown  in  for  good  meaure. 
“Voices”  is  the  second  single 
from  the  band’s  debut  record. 


The  Hollywood  Reporter's  Box  Office 

I  For  weekend  ending  September  11, 2000 


This 

Week 

Last 

Week 

Picture 

3-Day 
Weekend  Gross 

Days 

In  Releasi 

Total 
!  Gross  Sales 

1 

New 

The  Watcher 

9,062,295 

3 

9,062,295 

2 

New 

Nurse  Betty 

7,145,950 

3 

7,145,950 

3 

1 

Bring  it  On 

6,813,120 

17 

44,800,590 

4 

2 

The  Cell 

3,654,515 

24 

51,341,527 

5 

3 

Space  Cowboys 

3,340,850 

38 

78,825,796 

6 

6 

What  Lies  Beneath 

2,767,993 

52 

142,381,640 

7 

4 

The  Art  of  War 

2,476,366 

17 

25,028,790 

8 

7 

The  Original  Kings  of  Comedy 

2,354,174 

24 

31,874,700 

9 

New 

The  Way  of  the  Gun 

2,150,979 

3 

2,150,979 

10 

5 

Highlander:  Endgame 

1,915,328 

10 

9,053,672 

11 

8 

The  Replacements 

1,764,843 

31 

39,209,497 

12 

9 

Nutty  Professor  II:  The  Klumps 

1,634,720 

45 

117,029,125 

13 

11 

Autumn  in  New  York 

1,409,198 

31 

34,002,007 

14 

13 

Coyote  Ugly 

1,308,214 

38 

55,315,914 

15 

12 

Saving  Grace 

1,195,997 

38 

8,391,894 

16 

10 

The  Crew 

1,156,268 

17 

10,854,829 

17 

16 

Bless  the  Child 

805,393 

31 

27,429,185 

18 

15 

Hollow  Man 

770,511 

38 

71,342,018 

19 

19 

The  Perfect  Storm 

634,000 

73 

178,684,608 

20 

14 

Whipped! 

590,549 

10 

3,780,907 

21 

New 

Turn  it  Up 

576,820 

5 

738,654 

22 

20 

X-Men 

574,629 

59 

154,032,233 

23 

New 

Backstage 

496,226 

5 

684,101 

24 

27 

Gladiator 

483,001 

129 

184,229,225 

25 

24 

The  Tao  of  Steve 

399,865 

40 

2,586,310 

26 

25 

M:I2 

369,260 

no 

214,353,454 

27 

22 

The  Kid 

343,913 

66 

67,428,595 

28 

23 

Chicken  Run 

339,010 

82 

104,590,651 

29 

18 

Gone  in  60  Seconds 

256,349 

94 

99,227,549 

30 

17 

Dinosaur 

256,349 

115 

136,137,703 

31 

26 

The  Patriot 

248,485 

75 

112,139,749 

32 

30 

Big  Momma’s  House 

230,674 

101 

116,511,024 

33 

34 

Michael  Jordan  to  the  Max 

212,617 

129 

11,772,394 

34 

28 

Scary  Movie 

199,301 

66 

149,642,372 

35 

33 

Me,  Myself  &  Irene 

185,004 

80 

89,829,272 

©2000  MTV 
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CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  9111100 

i 

j  1.  Red  Hot  Chili  Peppers  “Californication” 

i 

I  2.  Nelly  “Country  Grammar” 

j  3.  Rage  Against  the  Machine  “Testify” 

!  4.  DMX/Sisqo  “What  You  Want” 

I  5.  Eminem  “The  Way  I  Am” 

6.  Incubus  “Stellar” 

j 

7.  Janet  Jackson  “Doesn’t  Really  Matter” 

8.  Deftones  “Change” 

9.  Creed  "With  Arms  Wide  Open” 

10.  Christina  Aguilera  “Come  on  Over” 

11.  Orgy  “Fiction” 

12.  RO.D.  “Rock  the  Party” 
j  13.  Fuel  “Hemorrage” 

I  14.  Britney  Spears  “Lucky” 

! 

;  15.  Mystikal  “Shake  it  Fast” 

i 

I  16.  Disturbed  “Stupify” 

I 

i  17.  Busta  Rhymes  “#1  Stunna” 

i 

j  18.  Papa  Roach  “Broken  Home” 

I 

I  19.  Madonna  “Music” 

!  20.  SR-71  “Right  Now” 


The  Billboard  200 


The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

11 

Nelly 

Country  Grammar 

2 

3 

16 

Eminem 

Marshall  Mathers 

3 

2 

17 

Britney  Spears 

Oops!...I  Did  it  Again 

4 

4 

50 

Creed 

Human  Clay 

5 

8 

25 

‘N  Sync 

No  Strings  Attached 

6 

5 

8 

Various  Artists 

Now  4 

7 

7 

31 

3  Doors  Down 

The  Better  Life 

8 

9 

20 

Papa  Roach 

Infest 

9 

- 

1 

C-Murder 

Trapped  in  Crime 

10 

6 

2 

DJ  Clue 

Backstage... 

©2000  Billboard/SoundScan,  Inc. 


The  Billboard  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 


This 

Last 

Peak 

Wks  on 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

1 

1 

7 

Music 

Madonna 

1 

2 

2 

1 

15 

Doesn’t  Really  Matter 

Janet  Jackson 

1  3^] 

3 

3 

20 

Jumpin’ 

Destiny’s  Child 

4 

4 

1 

22 

Bent 

Matchbox  Twenty 

5 

5 

1 

14 

Incomplete 

Sisqo 

6 

6 

6 

25 

Kryptonite 

3  Doors  Down 

7 

7 

7 

22 

Country  Grammar 

Nelly 

8 

9 

4 

39 

I  Wanna  Know 

Joe 

9 

11 

9 

8 

Come  on  Over  Baby 

Chrsitina  Aguilera 

8 

5 

13 

No  More 

Ruff  Endz 

©2000  MTV 


©2000  Billboard/Soundscan 


Culture  3 


September  18, 2000 


CULTURE  TRENDS 


Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  on 

Wpek  Week  Chart 

Artist 

Album 

1  67  2 

C-Murder 

Trapped  in  Crime 

2  1  2 

DJ  Clue 

Backstage... 

3  2  11 

Nelly 

Country  Grammar 

4  1 

Mack  10 

The  Paper  Route 

5  3  17 

Eminem 

Marshall  Mathers 

6  5  51 

Yolanda  Adams 

Mountain  High... 

7  4  2 

Do  Or  Die 

Victory 

8  7  20 

Toni  Braxton 

The  Heat 

9  6  3 

Wyclef  Jean 

The  Ecleftic... 

10  10  11 

Kelly  Price 

Mirror  Mirror 

©2000  Billboard/SoundScan,  Inc. 

J 

College  TV  Network  Video  Playlist 

Submitted  by  College  Television  Network  for  week  ending  August  28, 2000 

Artist 

Title 

Rotation 

Ben  Harper 

Steal  My  Kisses 

Heavy 

Destiny’s  Child 

Jumpin’ 

Heavy 

Vertical  Horizon 

You’re  a  God 

Heavy 

SR-71 

Right  Now 

Heavy 

Mya 

Case  of  the  Ex 

Heavy 

0PM 

Heaven  is  a  Halfpipe 

Heavy 

Foo  Fighters 

Next  Year 

Medium 

Lit 

Over  My  Head 

Medium 

Wheatus 

Teenage  Dirtbag 

Medium 

Beck 

Nicotine  &  Gravy 

Medium 

Moby 

Porcelain 

Medium 

Changing  Faces 

That  Other  Woman 

Medium 

Elastica 

Mad  Dog 

Medium 

Tragically  Hip 

My  Music  at  Work 

Medium 

©2000  Billboard/Soundscan 
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Order  Your  2000  Editions  Now! 
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TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  index! 


For  7S  years  marketers  have  used  the  tJiJ^ARKET  (il'IDE  xs  a  planning 
ttx)l.They  have  come  to  reh-  on  the  demographic  and  economic  tables 
with  actuals  and  remarkably  accurate  annual  projections. 
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rekK’ation  data.  Its  unique  combinatktn  of  quantitative  and  qualitative  data 
hxs  provided  an  accurate  description  of  communiw  life. 


It's  the  only  source  of  valuable,  descriptive  information  for  .MSA  and 
non-.MSA  markets  in  the  U.S.  and  (ianada  ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  .S.141  U.S.  counties. 


Now,  in  our  "'Oth  anniversarv’  printing,  the  .MARKET  (iUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 
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The  print  cop\-  of  the  E&P  .MARKET  (iUlDE  is  just  Sl-iO.  It's  also  available 
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.MA.  MD,  NJ.  NT'.  OH  and  TX  residents  please  add 
appn>priate  sales  tax.Ganada  resklents  plexse  add  GST) 
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•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 
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•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  "VEARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

ULl  S  ... 
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indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  more! 

Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 
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The  Year  Book  CD-ROM  includes  J 

all  the  Year  Book  data  for  U.S.  ^ 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections  ... 
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responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
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The  jump  shot:  Some  readers  found  it  in 


bad  taste  or  “despicable. 


Leaping  ojj  the  page 


Kent  Davy  faced  one  of  those 
decisions  that  keep  editors 
awake  at  night.  The  Escondido, 
Calif.,  North  County  Times  editor  had  be¬ 
fore  him  a  horrifying  photo,  taken  hours 
earlier,  of  a  53-year-old  Vietnam  veteran 
making  a  successful  suicide  jump  off  an 
overpass  60  feet  in  the  air.  Photographer 
David  Carlson,  a  seven-year  Times  veter¬ 
an,  had  caught  Gustav  Strutz  in  mid-leap. 
The  question  before  Davy  and  his  editori¬ 
al  team:  Should  they  run  the  photo? 

There  was  no  question  that  the  suicide 
was  newsworthy,  Levy  says,  because  it 
happened  at  the  intersection  of  the  two 
busiest  freeways  in  Escondido,  Interstate 

f-,  15  and  Highway  78. 

Traffic  along  these 
routes  was  backed  up 
'  for  more  than  two 
hours  as  vehicles 
were  diverted  from 
the  scene.  A  story 
was  certainly  a  ne- 
!  cessity,  but  was  the 
*  photo?  After  impas- 

CaHson  did  his  job,  gjoned  deliberations 

to  heated  reviews.  j  a  j  *  ..u 

that  drifted  into  the 

evening,  Davy  and  his  team  decided  it 
was,  and  Carlson’s  shot  ran  on  Page  One 
of  the  next  day’s  paper,  on  Aug.  27- 
“This  was  no  quick  and  painless  deci¬ 
sion,”  says  Davy.  “It  was  agonizing ...  but 
[we]  decided  at  the  time  that  it  was  the 
best  representation  [of  the  event]  that  we 
could  put  forward.” 

Reader  reaction  was  immediate  and 
largely  vitriolic;  the  expression  most  often 
aired  in  more  than  40  complaints  sent  to 


Carlson  did  his  job, 
to  heated  reviews. 


www.editorandpublisher.com 


Photo  of  the  week 


STEVE  MELLON,  PITTSBURGH  POST-GAZETTE,  SEPT.  4 


IT  WASN’T  EXACTLY  ELVIS  GETTING  HIS  LOCKS  SHORN  WHEN 
he  entered  the  Army  in  1958,  but  it  was  scary  enough.  Zack 
Eaton,  11,  of  Mt.  Oliver,  Pa,,  left  his  longhair  summer  days 
behind  when  he  received  a  trim  for  the  start  of  school  —  from  styl¬ 
ist  Charles  Fowlkes  of  Success  Barber  Shop.  Well,  Zack,  the 
grunge  look  is  out,  and  clean-cut  Boy  Band  hairdo  is  in,  anyway! 
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the  Times  (daily  circulation  94,431)  was 
“bad  taste.”  One  reader  wrote,  “Shame  on 
you!”  adding  that  he  felt  that  Strutz’s 
death  had  been  “exploited”  and  “trivial¬ 
ized”  by  the  paper.  Another  asked,  “Is  this 
how  you  chose  to  have  his  [Strutz’s]  chil¬ 
dren  remember  him?” 

The  controversy  has  died  down,  but 
Davy’s  own  ambivalence  lingers.  “Any 
time  you  engage  in  a  news  decision  that 
has  emotional  impact,  you  go  through 
[this],”  he  observes.  And  he  says  there  is 
“no  clear  answer”  to  whether  he  would 
run  such  a  photo  again.  —  Erin  Whalen 


Harulicapping  the  race 

Al  GORE  GETS 


For  Chad  Swiatecki,  a  Flint 
(Mich.)  Journal  reporter  who  is 
four  months  out  of  college,  cover¬ 
ing  a  campaign  stop  by  Al  Gore  promised 
a  break  from  the  routine  of  small-town 
coverage.  But  then  the  22-year-old,  a 
wheelchair  user,  found  himself  excluded 
from  one  of  the  candidate’s  appearances 
when  press-pool  vans  could  not  accom¬ 
modate  him,  and  Gore  aides  said  he  could 
not  join  the  motor¬ 
cade  in  his  own  car. 

Swiatecki  wrote 
about  his  experience 
in  a  Sept.  5  column 
for  the  93,166-circu¬ 
lation  daily.  “They 
say  the  squeaky 
wheel  is  the  one  that 

gets  the  grease,”  . 

Swiatecki  wrote.  Swiat^ki:  This 
11  . 1  T,  wheel  s  on  fire 

Well,  Al,  I  ve  got 

four  of  them.  Can  you  hear  them  yet?” 

Reaction  from  readers  was  remarkable, 
including  more  than  700  e-mail  messages, 
and  he  even  was  a  guest  on  National  Pub¬ 
lic  Radio’s  “All  Things  Considered.”  Final¬ 
ly  the  vice  president  himself  called.  Gore 
thanked  him  for  writing  the  column,  say¬ 
ing  it  had  pointed  out  a  .shortcoming  that 
would  be  corrected.  Swiatecki  quoted 
Gore  as  saying,  “You’re  part  of  a  genera¬ 
tion  that’s  not  going  to  take  crap  from 
people,  and  shouldn’t  have  to.”  The  heavy 
reaction,  Swiatecki  told  E^P,  “has  been  a 
bit  overwhelming.”  —  Todd  Shields 


I  High  chopper  up  the  middle:  Ronnie  Wickers  celebrates  big  win,  thanks  to  Sun-Times  appeal. 


Pitching  Woo 


1  ITEM  REILIY  BIIB 


Propelled  by  appeals  from  Chicago  Sun-Times  sports 
columnist  Rick  Telender,  Cubs  fans  are  putting  their 
money  where  Ronnie  “Woo”  Wickers’  mouth  is.  Ronnie 
Woo,  as  he’s  known  around  the  friendly  confines  of  Wrigley  Field, 
is  the  Chicago  baseball  team’s  unofficial  mascot.  He  attends  near¬ 


ly  every  game  in  full  uniform  and  leads 
cheers  by  appending  the  word  “woo”  to 
every  chant,  as  in  “Mark-wool  Grace- woo! 
Cubs-woo!”  The  problem  is  that  a  lifelong 
sweet  tooth  has  left  the  50-something 
Woo  with  several  holes  in  his  infield. 

“From  the  back,  he  looks  like  [Cubs 
legend]  Ernie  Banks.  From  the  front,  he 
looks  like  [former  boxer]  Leon  Spinks,” 
bar  owner  Jimmie  Rittenberg  told 
Telender  in  the  column  that  kicked  off  a 
fund  to  buy  a  set  of  false  teeth  for  Ronnie 
Woo.  Rittenberg  and  another  sports  bar 
owner  lined  up  a  dentist  willing  to  donate 
the  time  to  work  on  his  teeth,  but  they 
needed  another  $4,000  or  so  to  actually 
make  the  choppers. 

Cubs  fans  swamped  the  Sun-Times 
with  donations  —  so  much  money,  in 
fact,  that  Ronnie  Woo  will  be  getting 
not  one  but  two  sets  of  false  teeth,  one 
with  the  words  “Woo  Woo”  cast  in  gold. 
Ronnie  Woo  was  scheduled  to  take  a 


seat  in  the  dentist’s  chair  early  this  week. 

“Never  let  it  be  said  that  newspapers 
don’t  do  a  great  job  of  promoting  public 
service,”  Sun-Times  Sports  Editor  Bill 
Adee  told  E^P.  Indeed,  Ronnie  Woo  gave 
eveiyone  something  to  chew  on  when  he 
told  Telender  that  the  new  teeth  will  en¬ 
hance  his  unofficial  role  as  the  Cubs’ 
goodwill  ambassador:  “I  bring  people  to 
the  park  with  no  teeth.  I’d  do  it  even  more 
with  teeth.”  —  Mark  Fitzgerald 

I - ♦ - 
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I  £&P  accepts  submissions  from  news- 
i  papers  for  “Photo  of  the  Week”  and 
I  other  features  in  this  section.  Please  i 
I  send  to  either  hottype@editorand 
^  publisher.com  or  “Hot  Type,"  Editor  & 

!  Publisher,  770  Broadway,  New  York, 

I  NY  10003-9595.  Submissions  cannot 
!  be  returned. 
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Our  Clients  Talk  Back 


(ENTHUSIASTICALLY) 


“The  importance  of  training  our  teams  in  all  facets  of 
media  has  been  a  key  to  our  success.  We  have  used 
The  Media  School  for  a  wide  variety  of  services... from 
presentation  skills  to  building  media  plans  and  even 
how  to  improve  our  working  relationships.  The  Media 
School  has  been  a  real  success  story  for  us.” 


Dan  Rank,  who  heads  up  the  national  buying  division  of  Omnicom’s  newly  formed  Optimum  Media 
Direction  (OMD),  has  the  responsibility  for  placing  over  $3  billion  per  year,  and  representing  87  national 
advertisers.  Prior  to  this  appointment,  Dan  was  Executive  Vice  President  of  the  National  Buying  Group  for 
DDB,  one  of  the  Omnicom-owned  agencies.  Prior  to  joining  DDB  in  1985,  Dan  held  media  management 
positions  at  Stroh  Brewery  Company  and  Lever  Brothers,  and  was  Media  Group  Head  for  Lowe  &  Partners. 
Dan’s  unique  background  of  client  experience  and  agency  planning  &  buying  allows  him  to  understand  the 
media  function  from  a  variety  of  viewpoints.  His  philosophy  of  cross-training  for  better  understanding  of  the 
total  media  function  has  been  an  asset  for  those  working  with  him. 


WHO  SHOULD  ATTEND? 


AGENCY  -  Media  Planners,  Buyers,  Media  Directors,  Account 
Executives,  Account  Managers... 

CORPORATE  -  Advertising  Directors,  Media  Managers,  Marketing 
Directors,  Brand  Managers... 

ADVERTISING  SALES  EXECUTIVES  -  Broadcast,  Cable,  Print,  Out-of- 
Home,  Point-of-Purchase,  New  Media... 

ANYONE  WHO  NEEDS  MORE  KNOWLEDGE  IN  -  terms,  planning,  buying, 
negotiation,  media  evaluation... 


OUR  TEACHERS 


Our  teachers  paid  their  dues  at  agencies  like  J.  Whiter  Thompson  and 
DDB  Needham.  They  translate  media  jargon  into  English  and  share 
their  professionalism  with  you. 


EXTRA-PRESENTATION  SKILLS  WORKSHOP 


Add  an  optional  third  day  and  practice  organizing  and  presenting  a 
real  media  plan.  We’ll  help  make  you  a  star. 

Cost  2-day  -  $795  30-day  advance  registration. 

For  more  information:  Call  610-649-0704;  Fax  610-642-3615 


The  Media  School 

A  Division  of  MEDIAWEEK  MAGAZINE 

New  Schedule  '| 

2000 

□  New  York,  June  7,  8 

□  Atlanta,  October  5,  6 

□  Seattle,  June  1  5,  1 6 

□  Dallas,  October  12,  13 

□  Orlando,  June  22,  23 

□  NEW  YORK,  October  18,  19 

□  Pittsburgh,  June  26,  27 

□  Tampa,  November  2,  3 

□  Philadelphia,  July  13,  14 

□  New  York,  November  9* 

□  Charlotte,  July  19,  20 

□  San  Francisco,  November  9,  lO 

□  Detroit,  July  27,  28 

□  ST.  LOUIS,  November  13,14 

□  San  Francisco,  July  27,  28 

□  BOSTON,  November  16,  17 

□  Washington  O.C., 

□  SAN  Diego  San  Diego, 

August  7,  8 

December  4,  S 

□  NEW  YORK,  August  9,  lO 

□  NEW  York,  December  6,  7 

□  Minneapolis,  August  17,  18 

□  Chicago,  December  7,  8 

□  Nashville, 

September  14,  15 

□  Los  Angeles, 

*  PRESENTATION  SKILLS  WORKSHOP 

OFFERED  IN  THIS  CITY 

September  19,  20 

□  Chicago,  September  21,  22 
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The  Pack  Rat 


Maybe  the  members  of  the  press  corps  should  print  up  T-shirts. 
Like,  you  know:  ‘It’s  a  Male  Thing.  You  Wouldn’t  Understand.’ 


There  is  nothing  funnier,  or  sadder,  than  watch- 
ing  perfectly  thoughtful  journalists  trying  to  butter 
up  a  candidate.  However,  it  seems  there’s  been  so 
much  of  the  high-price  spread  lathered  on  George  W. 
Bush  this  political  season  that  W  may  develop 
clogged  arteries  just  by  osmosis. 

In  Washington  Pack  Journalism,  it’s  not  unusual  to  see  major 
daily  newspaper  reporters,  columnists,  and  editors  ignoring  their 
own  previous  stories  or  their  papers’  investigative  reports.  Hypoc¬ 


risy  and  inconsistency  are  not  just  for 
politicians. 

But  sometimes  the  obvious 
attempts  to  box  up  and  ship 
away  problematic  facts  about 
popular  candidates  are  so  bla¬ 
tant  that  they  beg  the  reader  to  i 
willingly  suspend  disbelief. 

One  column  that  illustrated 
both  the  swings  in  Pack  loyalty 
and  the  tendency  toward  fanta¬ 
sy  was  penned  during  the 
height  of  Bushmania  in 
June  by,  of  all  people,  David 
Ignatius  of  The  Washington  Post. 

Ignatius  has  been  a  level-headed 
business  writer  and  editor,  as  well  as 
an  earnest  editorialist,  and  was  named 
the  new  editor  of  the  International 
Herald  Tribune  iasX.  a  few  months  ago. 

It  would  have  been  normal  to  see  a 
column  by  him  supporting  some  of 
W’s  business  ideas  or  parts  of  his 
Social  Security  plans. 

However,  Ignatius’  paean  to  Bush  took 
several  veteran  reporters  (some  of  them 
at  the  Post)  by  surprise.  He  discussed 
W’s  career  as  a  minor  investor  in  the 
Texas  Rangers  baseball  team  and  lauded 
his  ability  to  delegate  authority  and  “let 
his  people  make  tough  decisions.” 


BY  ALICIA  MUNDY 


“A  gentle  owner,”  Ignatius  wrote  of 
Bush.  “He  knew  everybody’s  names, 

from  the  batboys  to  the  local 
sportswriters,”  and,  accom¬ 
panying  Nolan  Ryan  onstage 
at  the  Hall  of  Fame  cere¬ 
monies,  called  out  to  a  famil¬ 
iar  sportswriter  from  Fort 
Worth,  Texas,  “Hey  Reeev-o.” 
Well,  that’s  enough  for  me 
to  know  —  bring  on  the 
voting  booth. 

There’s  been  a  lot  made 
this  year  of  Bush’s  ability  to 
be  “one  of  the  guys.”  particularly,  it 
should  be  noted,  among  “guy”  reporters. 
A  wise  writer  for  a  major  national  daily, 
a  neighbor,  confessed  that  while  he 
found  W  to  be  a  lightweight  with  a 
cruel  streak,  he  also  found  he  could 
joke  with  him  about  sports,  which,  he 
said  despondently,  he  could  never  do 
in  all  the  time  he’s  covered  Al  Gore. 

Toward  the  end  of  his  column, 
Ignatius  mentioned  that  when  Bush 
sold  the  team  in  1998,  his  share  “magi¬ 
cally”  grew  from  less  than  2%  to  12%, 
making  him  $15  million.  And  he  cited  a 
Harper’s  Magazine  piece  on  Bush’s 
baseball  adventure  that  noted  how  W 
got  Arlington  residents  to  cough  up  the 


'  millions  for  the  new  Rangers’  stadium 
while  letting  the  boys  in  the  owners’ 
box  rake  in  the  profits;  Harper’s  called 
Bush’s  conservatism  “crony  capitalism.” 

It’s  much  less  than  the  right-wing 
magazine  American  Spectator  said  about 
Bush’s  business  deals  —  how  he  got  the 
'  money  to  invest  in  the  Rangers,  W s 
I  behavior  in  the  failed  business  Arbusto, 

!  or  his  canny  sale  of  his  stock  in  a  huge 
I  oil  firm  on  whose  board  he  sat,  just 
:  weeks  before  its  slide  into  business  hell, 

:  or  about  the  Securities  and  Exchange 
I  Commission’s  comment  on  its  1991 
j  investigation  of  that  business  debacle, 

I  while  his  father  was  president:  “The 
I  facts  just  didn’t  support  any  judgment 
!  that  this  was  something  that  would 
j  result  in  a  serious  enforcement  pro- 
j  ceeding.”  Not  exactly  the  Good 
1  Housekeeping  Seal  of  Approval. 

It’s  worth  reminding  reporters  about 
I  these  facts,  just  as  it’s  worth  reminding 
reporters  and  voters  about  abandoned 
investors  in  Whitewater  and  about 
I  Gore’s  bizarre  Buddhist  Temple  visit. 

I  Since  we’re  certain  to  hear  a  lot  about 
the  latter,  maybe  some  of  the  good  ol’ 
j  boys  in  the  Pack  will  deign  to  tell  us  a 
j  little  more  about  the  former. 

But  news  of  the  candidates  today  flows 
j  in  waves  —  Bush  rode  the  crest  for  a 
while,  and  all  references  to  Vietnam  and 
Bill  Clinton’s  days  as  a  draft  dodger  were 
eliminated  from  public  discourse  and 
the  news.  Newsweek’s  incredible  story 
about  the  year  missing  from  Bush’s  life, 
when  he  apparently  failed  to  report  for 
Air  National  Guard  duty  in  Alabama, 
dropped  into  a  deep  well. 

Then  Al  “ate  face”  with  Tipper,  and 
the  Buddhist  monks  faded  into  the 
scenery,  and  few  mentioned  Gore’s 
strange  “ice  tea”  escape  from  campaign 
j  fund-raising  scandals. 

I  Here’s  an  idea:  Once  a  week,  every 
major  newspaper  should  devote  a  few 
column-inches  of  space  to  remind  us  of 
the  major  inconsistencies  and  factual 
problems  with  both  candidates.  Use  bul¬ 
lets  and  boldface  to  mark  the  years  and 
remind  us  how  their  explanations  have 
changed  as  they  both  have  gotten  closer 
to  the  presidency.  But,  please,  spare  us 
any  more  Norman  Rockwellesque  pic- 
I  tures  of  Bush  and  his  baseball  team.  1! 


Printed  in  USA.  Vol.  1.33,  No.  3B,  September  18. 2000,  EDITOR  &  PUBLISHER,  THE  FOURTH  ESTATE  (ISSN:  0013-094X)  is  published  51  times  a  year.  Regular  issues  are  published  weekly  except  for  the  last  week  of  December  by  ASM 
Communications,  a  subsidiaiy  of  BPl  Communications.  770  Broadway.  New  York,  NY  10003;  Sales  (646)  654-5125;  Editorial  (646)  654-5270.  Periodicab  postage  paid  at  New  York,  N.Y.,  and  additional  mailing  offices.  Postmaster:  Please 
send  address  changes  to:  EDITOR  &  PUBLISHER,  THE  FOURTH  F.STATE,  P.O.  Box  3000,  Denville,  NJ  07834-3000.  Copyright.  2000,  ASM  Communications  Inc.,  a  subsidiary  of  BPI  Communications  Inc.  No  part  of  this  publication 
may  be  reprt)duccd,  .stored  in  any  retrieval  system,  or  transmitted,  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopying  or  otherwise,  without  the  prior  written  permission  of  the  publisher.  Annual  subscription  $75  in  the 
United  States  and  possessions  and  in  Canada.  All  other,  $135.  No  claims  fbr  back  issues  honored  after  one  year.  Subscriber  Service  1  (888)  .313-.5530;  Circulation,  Directories:  1  (888)  612-7095. 


24  EDITOR  &  PUBLISHER  SEPTEMBER  18,  2000 


www.editorandpublisher.coni 


Medkat'p^ecisfSff^l^^fflW^^fe  Lo6kin 
Your  Newspaper  Mom  a  New  Perspective 


THEmCOMPUmtt  SatEEN 


Newspaper 
Advertisiiig 
Source  is 


Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 

Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 


Make  Your  Listing  in  SRDS  Current  and  Interactive! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS 
subscribers  even  faster.  SRDS  updates  the  online  version  continually 
so  your  latest  listing  information  is  always  available.  Include  your 
e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers 
can  immediately  contact  you  or  access  additional  information.  Fax 
changes/additional  information  anytime  to  847-375-5383  or  call 
June  Levy  at  800-851 -SRDS  ext.  5183. 


Sell  More  Ads  with  Increased  Exposure! 

Since  subscribers  use  both  versions,  advertising  and  listing 
enhancement  packages  include  exposure  in  both  the  print  and 
online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 
your  paper,  highlight  your  readership,  communicate  your  competitive 
advantages,  address  competitive  situations  and  attract  qualified, 
interested  buyers. 


How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 

Call  now  to  give  your  paper  the  competitive  edge! 


ib  subscribe,  call  800-232-0772,  ext.  8023 
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^^^^^*«^^^rodiicHonManagerPro  is  the  greatest  time  and 
money  saver  yet,  resulting  in  fewer  "make 
^^^HBP^oods",  fewer  missed  deadlines,  and  helping 
^  create  a  more  efficient  ad  produdiM[^rkflow. 

As  you  build  an  ad  (in  QuarldUpRs®,  Multi-Ad 
Creator®,  or  Adobe  InDesi^jp^oduction- 
ManagerPro  keeps  trac^^PRTthe  elements  of 
an  ad  —  photos,  logos,  roms  —  and  gathers 
them  together  in  an  easy  to  find  location. 

ProductionManagerPro  will  not  only  store  all 
your  ad  files,  it  will  help  you  search  through 
them  too.  You  can  make  queries  as  general  as 
"all  ads  for  tomorrow's  paper,"  or  as  specific  as 
"all  ads  assigned  to  an  ad  taker  with  the  status  f 

of  'needs  correction.'"  .  v  ?  ' 

■  T 

With  fewer  costly  errors  you  will  save  time 
and  money. 


For  more  information  on  ProducHonManageff*ro 
or  Baseview's  other  publishing  solutions,  please 
call  or  visit  our  Web  site  at  www.baseview.com. 


Baseview 
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734.662.5300  •  www.basevtew.com 
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